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Your Presenter Basic Info

* This sessionis recorded, recording and presentation link will
be sent out shortly after the webinar.

* Ask questions inthe chat and we will answer them as we go.

 Our goal =45 min presentation leaving time for additional
questions.

Michelle Johnston .
Senior Manager of
Strategic Development
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[Z(Yes, DeAnn! | want to give kids like Wes
hope for a bright future.

Enclosed is my one time gift of:
0$20 O$35 O%50 O%75 O

Your gift and all donations raised through this appeal will be used where the need is greatest.
Please charge my donation to:

[OVISA [ Mastercard []Discover [1AmericanExpress

[JI've enclosed a check (payableto Children’s National Hospital Foundation).

Children's National.

o, he st on  beave fac ot et s,

‘and compassiceate care.”

Nt o f o o' o hibe's eaps 4
i CARD NUMBER EXPIRY DATE CVV (security code)
ershs s,
Learn about Wes's incredible story— s Nosanu st eh
e = i e = CARDHOLDER'S NAME SIGNATURE
ILE
e 300001 423k 3 ADcolEXING EMAIL ) lwould like to receive email updates on the great work being done at Children’s National

Put your gift to work now, donate online at: childrensnational.org/Hedling

E{Yes, DeAl?n! I'c.i like tp maximize my impact @) Children’s National :

and provide lifesaving care for children
and their families all year long!
Enclosed is my monthly gift of:

Ol'veincluded Children’s Nationalin my will.
Olwould consider including Children’s National

. On\/thmg

O0%$15 O%25 O%$35 O% in my will.
Your gift and all donations raised through this appeal will be used where the needis greatest.
Please charge my donation to: Put your gift to work now, donate online at:
DVISA CMastercard [Discover [ American Express childrensnational.org/Healing
Hope | Hope TextKIDS to 25929 to stay up to date about how
Ig ] ' f CARD NUMBER EXPIRY DATE CVV (security code) your support helps our patients and their families.
lights lights |
theway | CARDHOLDER'S NAME SIGNATURE . ‘ 3
B Y ‘ 8y i ; ingof this tfor payment of (amount of the recurring Children’s National Referral and Information Line
[ corkmstimes | qrfr)per:hechosenrecum g le and future agr ipon payments until you choose to cancel. Toll- free: 1_888_884_BEAR (2327)

Local: 202-476-BEAR (2327)

EMAIL D/ would like to receive email updates on the great work being done at Children’s National.
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Format:

e OE: #10, RE: #9, Letter/reply: 8.5 x 14 (drop cut reply), Stickers:
8.5x 11, Magnet: 3x3.5

Received: 2025

Program: Acquisition Test

What works:

* Thereplyincludes a “Yes” statement on both sides—one version
for monthly donors and another for one-time gifts. Depending on
how it’s viewed, the donor may see either side first.

« The magnet features “2025 Supporter” beneath the logo,
allowing it to serve as a replacement for a member card—
especially for organizations where the card is more symbolic
than functional.

* The open white space on the magnet invites donors to place one
of the included stickers on it before displaying it on their
refrigerator—a lasting reminder of the Hope messages from the
package.
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‘ Ocean Conservancy

| Ocean Conservancy New Member Survey
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Ensuring Your Ocean Legacy Is Surpri

* There is no minimum donation.

ngly Easy

* You can provide for loved ones and for
Ocean Conservancy while retaining control
over your assets until you no longer need them.

* You can change your beneficiaries at any time —
you are not locked into a decision you make today.

* You can ensure a lasting legacy of a wild,
healthy ocean for generations o come.

Ocean Conservancy
Attn: Planned Giving
1300 19th Street NW
8th Floor

Washington DC 20036

@ T A RECYOUBLE  SOT R 0TE

Your gift will ha
-t on the greatest
our

[)HQUC polluhon and
protecting wildlife and coastal
communities that depend on our
ocean for their survival.

Make Your Legacy as Timeless as the Ocean

Your. suppon of Occan Coﬂscrvancy r:ﬂem your
al and the

desire toleave a h:nllhy ocean to our grandhildren.

What you leave to friends, loved ones and the causes
you have championed i also a way of expressing your
hopes and dreams for the future.

Many people like to leave a gift of charity in their
will because they care about causes that are important
in their lives. A gift to Ocean Conservancy in your
will is a way to ensure your values live on.

Have you incI;Jed a gift to Ocean Conservancy in your will?

[ Yes. I've included a gift to Ocean Conservancy
in my will

[ Not yet, but I intend to include a gift to Ocean
Conservancy in my will.

To learn more about how a gift in your will

helps ensure that the ocean's most extraordinary
places are preserved for future generations, simply
return this form or contact us directly:

Phone: 1.800.519.154

Rick Wells, Director, Planned Giving
Email: oceanlegacy@oceanconservancy.org ‘

IO
£ %X Ocean Conservancy*

-

NAwE

TREET ADDRES

[ Please send me information about ways to include S
Ocean Conservancy in my will.
O Please call me to discuss the best gift options forme.  ione
B

(Area Code)(Phane Number)

130019t Street W - Bth For  Washington, DC 20096
o ocaanconsenancy.org

Creating Your Legacy Is Surprislnglvfg

» Contact your attorney to discuss the best way
to include Ocean Conservancy in your will; or

« Contact your IRA or other financial account
administrator to update your beneficiary
designation.

You'll need our legal designation:
Ocean Conservancy

1300 19th Street NW, 8th Floor
Washington, DC 20036

Tax ID: 23-7245152

Sustainer Ask in New Donor Welcome Package

When' vouhecome aniOcean Partner, your modest

but steady monthly gifts provide reliable supporty

that enables Ocean Conservan¢y to act quickly i in
wan emergency, while smultaneously keepmg our

Take your commitment
forocean conservation
deeper by becoming an

Here's how it works:

1. Just complete this form and return it to us in the envelope provided or join online at
www.oceanconservancy.org/OceanPartners.

2. Your gift is automatically billed monthly to your credit card.
3. You can change your monthly giving at any time by calling 1-800-519-1541, or send an

email to ship org.

4. You'll feel great knowing each and every month you're supporting science-based
conservation solutions for our ocean and all the life it sustains!

O YES! | want to become an Ocean Partner. Please charge my monthly gift of $
($10 minimum) to my:
O MasterCard OVisa 0O AmEx O Discover

Card #:

date:

Name on card:

Address:

City: State: ZIP:

Signature:

@ RECYCLED & RECYCLABLE / SOY INK
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e OE:6x9.5, RE: #9, Letter: 8.5 x 11, Survey/Reply: 8.5 x 11 with
perf out member card, Planned giving insert: 8.5 x 11, Sustainer
insert: 8.5x7

Received: 2025

Program: New Donor Welcome

What works:

* Thiswelcome package includes two key inserts — a Planned
Giving self-mailer that allows donors to request additional
information, and a Sustainer Ask insert to encourage ongoing
support.

* Theincluded 4-question survey is brief and engaging, designed
to help the organization personalize future communications and
appeals. It asks donors about their connection to the ocean (for
example, whether they live near or participate in ocean
activities) and which issues they care about most — such as
climate change, fisheries, or marine life. Donors are also invited
to share why they chose to join the organization.

* The survey reply features a perforated member card for the
donor to keep and includes an open ask for an additional gift.
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Join the Rescue Collective Leaders to Triple Your Impact
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Format:

International . OE:5.5x8, RE: 5.25 x 7.25 Letter: 7 x 10, Reply: 7.5 x 10,

Certificate: 7.5x 5, Insert: 5x 7 (folded size)

Rescue
Committee

Program: Mid-level Invitation

What works:

* This mid-level invitation package includes a combination of a
textured cream paper and a smooth white paper.

* Thegatefold insert opens to reveal a formalinvitation and colorful
images that highlight the work they do.

 The OE features a faux handwritten message “Michelle, You’re
invited to join our community of leaders.”

* Finally, the full-page reply includes a box with specific gift
amounts and their direct impact.

International Humanitarian
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ooooooooooooo

MAKE MY GIFT GO 5X AS FAR!

QYES! Please match my gift five times to protect America’s public lands and waters.
I’'m enclosing my tax-deductible year-end donation of:
0 $XXX becomes $XXXx5 O $XXX* becomes $XXXx5 [ $XXX becomes $XXXx5
O $500 becomes $2,500 U $1,000 becomes $5,000
O I want to increase my gift to:

*This amount or more entitles
you o your free tote bag. setl

0 Please do not send me the thank-you gift at this time.
0O My check is enclosed.
QI prefer to use my credit card. (See reverse.)

Household addressline
Address Line 1
Address Line 2
Address Line 3
City, State Zip

Prefer to give online?
Visit wilderness.org/match.

Please detach one of the matching-gift coupons below to include with this reply form
and your tax-deductible donation in the enclosed postage-paid envelope. Thank you!

SCANLINE

FIVE TIMES THE IMPACT!

FIVE TIMES THE RESOURCES!

FIVE TIMES THE SUPPORT!

$HPCx5

ID SOURCE CODE

Becomes

Becomes $1.5HPCx5

ID SOURCE CODE

$2HPCx5

ID SOURCE CODE

Becomes

MAKE MY GIFT GO 5X AS FAR!

QYES! Please match my gift five times to protect America’s public lands and waters.
I’'m enclosing my tax-deductible year-end donation of:
O $XXX becomes $XXXx5 O $XXX* becomes $XXXx5 O $1,000 becomes $5,000
O I want to increase my gift to: $

*This amount or more entitles
you to yow free tote bag. setl

Household addressline
Q Please do not send me the thank-you gift at this time.

ﬁ:iig::: t:zz ;‘ QO My check is enclosed.
s Q I prefer to use my credit card. (See reverse.
Address Line 3 i G ot )

Prefer to give online?

City, State Zip
Visit wilderness.org/match.

Please detach one of the matching-gift coupons below to include with this reply form
and your tax-deductible donation in the enclosed postage-paid envelope. Thank you!

SCANLINE

FIVE TIMES THE IMPACT! FIVE TIMES THE SUPPORT!

FIVE TIMES THE RESOURCES!

T
Becomes  $1.5HPCx5

ID SOURCE CODE

$HPCx5

ID SOURCE CODE

Becomes

$2HPCx5

ID SOURCE CODE

Becomes

Mid-level Upgrade

HEER (K
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Format:
* Reply:8.5x5.5

Program: Upgrade

What works:
* You never know where your next mid-level donor will come from.

This reply offered every donor an ask that matched their current
giving level and then additional asks taking them up to the mid-
level $1,000.
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Your Partner Card Enclosed

FROM:

3 Check here for address change.

ASSOCIATION

RN2L091

PLEASE RUSH!

ASSOCIATION

Virginia Supporter

2026 PROUD SUPPORTER

The ALS Association
2026 Partner Renewal
. We need your help to find a cure.
Michelle Johnston

The ALS Association

2026 PROUD SUPPORTER

On behalf of thousands of Americans with ALS,
thawk you for your kindmess and generosity.

Michelle Johnston
Virginia Supporter

Every 90 minutes, another person is diagnosed with ALS.
We're counting on your support today!

Your stamp
will help
defeat ALS!

i © v

Thanks to the support of our community of
donors, the ALS Association is currently funding
more than 151 innovative research projects in
15 countries — yielding some of the biggest
discoveries in the history of ALS.

THE ALS ASSOCIATION
DONATION PROCESSING CENTER

@ ADVOCACY

Our advocacy efforts empower people
living with ALS to fight for better public
policies in their own communities.

Your generosity fuels our nonpartisan
advocacy to preserve and increase

In 2023, the FDA the g based
therapy Qalsody (tofersen) for people with
mutations in the SODI gene. New research
shows that it not only has the potential to
stabilize the disease but also to help some people
regain strength and function

PO BOX 37022
BOONE, IA 50037-0022

e e e L T e |

Thank you so much for your extraordinary support — we can't
do this work without you! If you'd like to send another gift at this
time, please do so below. We appreciate your generosity:

$ .

I_ B Donate online at ALS.org/Partner

Affixed Member Card

r 2026 Pa

& funding for innovative
research and essential programs that
pecple with ALS depend on — and enact
more policies to help alleviate the many
challenges facing individuals and famibies
impacted by ALS

ASSOCIATION

ership Reply Form

® LOCAL SERVICES

Your ongoing support makes it
possible for us to provide services like
multidisciplinary care, support groups,
and access to medical devices and
equipment to people living with ALS
nationwide.

Your support helps us give people Iiving
with ALS in Virginia — and their
families — a chance to live their lves to
the fullest

_I

Please make checks payable to the ALS
Association. To make a gift by credit card,
see reverse. Your gift is tax-deductible, and
you will receive a receipt

1300 Wilson Boulevard
Sulte 600

Arfington, VA 22209
Tax D 13-3271855

ML

999999999999999999 RN2b09105SDXPS

MICHELLE'S
MAILBOX

PRODUCTION
SOLUTIONS

A MOORE COMPANY

EZ3IN ACTION

Thanks to the support of caring friends like you, the ALS Association provides services and

resources to people living with ALS and their families all across the country. In 2024 alone, we:

SERVED 12,233 people living with ALS.

@ COMMITTED $6,023,778 to support 29 new grants,

@ MOBILIZED 46,390 advocates to fight for more funding and
services for ALS.

Your renewed support ensures we can be there for everyone,
Fverywhere, who is affected by ALS — as we continue research
into a cure.

Thanks to your ongoing partnership, we work with those living with ALS — and their families and
caregivers — to get them the best possible care and empower them to live their lives to the fullest.

With our network of Certified Treatment Centers of Excellence™ and Recognized Treatment Centers
across the country, specially trained care teams are available from the time of diagnosis and every step
of the way thereafter.

Your support makes this possible. Thank you!

ASSOCJATION =2
Enclosed is my gift of $ Your gift i tar-Geductbie, ond you wal receive @ recet 1 wish to make a gift (picase check one)-
Please charge my giftto: [ Visa O Mastercard O Discover 0 Amex .
Please make this gift: [ One-time 0 Monthly O In Honor/Recognition of:
0 In Memory of:
WAME W CARD
THoT oA TARATION DATE o
PERSON'S NAME (glease srnt)
ST TRoNt R
o o

Our Commitment
10 Transparency:  commnin serviess

Metange & duta oten mey agely Tast STOP 1o oot out

O 1 want 10 receve research updates, resources for living with ALS and other helghul information.
My omaid sddress is

03 1 have included the ALS Association in my will, trust or another it plan

0 1 am consdering a gift 10 the ALS Association i my will, trust or another pift plan.
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Format:

OE: #10, RE: #9, Letter/Reply: 8.5 x 11 with affixed 100# Text
Card. Card has 10mil gloss film lamination on both sides.

Received: 2025
Program: Appeal
What works:

The laminated card can be a good alternative to a plastic card
and can be personalized before it is affixed. This does however
create a match.

The card uses just the name and a localized designation —in my
case: Virginia Supporter.

The back of the card (not shown) has a 2026 calendar —this can
be a good way to get supporters to carry these symbolic cards
with them.

Thereis no real letter — the form lists 3 pillars of the organization
and doesn’t spend space on trying to convince donors thatitis
worth it to renew. Instead they have chosen to show the impact
of donors and thank them for their support so far.
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The
Wilderness by Ene oced: b
Society Mstching. Gift OFPorhm}l( ‘]a‘; gy Membership Renewal Request

Youw li‘ﬂPBVf Th Sonfa, here is your new 2023 Wilderness Society member
§ B card. Thank you for standing strong in defense of America’s

.‘_/ \ Wilderness wild places this year! Please renew your annual
ANNUAL MEMBERSHIP RENEWAL NOTICE . Society commitment today.

4 N Fenew your annual membership today, and
every dollar you give will be fripled for 3X the funds i ESS SOCIETY MEMBER
and 3X the Irnpan:tl ikjentsg MMe:ws;:‘{:o‘s:zsfsh.“o:mmrSmwSopm-buzoxs
L\, ,/ I\\ /I e ] M MI DETACH HERE — RETURN LOWER PORTION

They mldie aradcin's b dewrwt. Tty oo chat okl s srachind apeiver L

IS M EMBERSHIP RENEWAL REPLY FORM IS

|- 7 wuﬂudm@u o e ol g rearelutr off Tha W o rum o Sl v Pl d

P — o i 0O YES, 1 will renew my annual membership with The Wild Society and take advantage of this
T -'\-I'lr:illndm ra ey wll A v, P i b e o vie ok ek pel g B e rhdie special opportunity to make my support go three times as far! Please TRIPLE my generous enclosed
Inrchs mgialarion. ' e membership renewal gift of:

Qgsso Qg300 Q700 QO¢2,150c  QOther$

T moede s o T core e naed g e e o oresd o e o A b, s
Q My check is enclosed. O Please send me email alerts about The Wilderness Society's efforts to
A b Inno whae will b s pivoralyesr e dhe funee off oo wlid, Twenr oo dhan oy protect America's wildlands, which are made possible by my support.
e was race e gt Tous wve v ng RpeaT mio® o pernr G . Saperinl by oo, whan
wa lwew char che chemes wnll face In oo wan't 1 un A o ling e wnnd.

Q) 1 prefer to use my credit card. (See reverse.)
My email address is: _

Visit wilderness.org/renewmatch to make your gift online,

Wallfam mmnlrﬂu reviireing ol o7 W 8, Peralan ress offoas by chie ad e vl emaien or call us at 1-800-THE-WILD.

o Pt Il Pl o "n'\l.l"!lﬂil @ d e el bl wiral AT o
Hraars, wiicllh, claan e wsd d W P e e ramady B
Mrumar:ﬂﬂn'ldln-mwiwmllnm
4208250k AMR23021MO2MDL 2
'lhl:'li:rhl.ndd.:‘ 1o Tl 5 ead peasd ooday.
And Eowhy '~} T i o s By
wvallabin forw Dondtad Sore

Wilderness
Society

- =k
:p.lﬂru -dadac d;—dfmguiuhwﬂd

Baca, bea = plam el el g ay i ad g v il
il b e b . mnda .

Bt il 0 g i e il ke e, T ] el ye i off the
i1 ] ¥ bl it vt ey e e v W o Gl g e v 1 e

——

ar cha 115 Foass off B e s oo we pesead his oy e, bl e cmn

0 sy

Challenge Your renewal gift goes 5X as far! e ——

Card + Bookma

HEER (K
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Format:
e OE: #10, RE: #9, Letter/Reply: 8.5x 11, Reply: 8.5 x 11 with perf out card
The and 2 perf off bookmarks

WilderneSS Received: 2023
SOCiety Program: Renewal

What works:

* Thereplyincludes 2 built in upfront premiums by adding 2 perf off
bookmarks to the bottom of the sheet. Thisis a very cost-effective way
to add premiums to a package with little additional cost.

* Toupthe personalization, you could personalize the bookmarks. If
printing traditionally, you may need to add a shaded box to the
bookmark for the name to appearin.

* The package also includes the dated member sticker and an insert that
ties into an existing match campaign.

Environmental
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( )Heifer International UCHELLES | e

. A MOORE COMPANY

g

1 World Avenue
Little Rock, AR 72202
Heifer.org/BeeHive

«—3HEIFER

_— # " inteanarionaL Fill the Hive. Feed a Child.
_ Matching Gift Challenge. -
Fill the Hive. \% will be DOUBLED to help
Feed a Child. feed a hungry family. Lish List
_ Choose your amount: // s Lt
Wathington, DC 20036 i ] o v 20 — buys a feck o chicks — vith
InplkH d | each hen able +o lay wore FHaem 200
Alshmeld bl hnlae kB kAl Bikdl M}' contribution of roeteli = it
| | 30 60 ‘e
\ ‘/_"é. / | A single hive of bees con make all the difference for _ % o Dmlde ﬁ soldh to buy Food.
\ = FPO a humgry family. Novw your gift will go TRICE AS FAR 2 hi\"es Df o $60 — buys trees and gardew seeds to
\ HE!‘[':EJ{L ;’ far gur Fill the Hive campaigr io feed a family today! produce fruik; vegetables or fodder o
o Dea Fricad ! honeybees ! Seed o Bavily and Hheir livestock i o

sustainable way.

T've sesm itall oo often. Hengry kids have to work instead of
v $120 —buys a goat that can give a

attending school so their familiss can sarvive. One mors generation

falling victim to poverty and husger likes the genaraticn badore thees, M}' contribution of Famlly o gallen of rich, wabritious willk
2gein and again 560 5120 each Aay.
Bt now, you can balp and this wicious cyele — by demating 2 bemmes V' $150 — buys an alpaca that will give o
‘hive of bass to 2 bemgry family in nesd % to provide £ Lamily living high i the Andes Mouubaius
) A simgle hive of b igh t ke a ot, but i . a source of warm wodl and endless
g e o o it st s ot bt s i can # 4 hives of e e ot
REIL R IR R TR W T T Ona hive produces mtritions honey children can sat, and | hnne!rbees i ¢ $250 —buys a waker bublale Hat allows
parsats can sall at market to sarn income. Tha heas you provids halp 1 J! o Bamily +o plant Pour Himes wmeore cveps
pollinats crops, increasing hareusts and increasing income — all Hiem by heamd amd thew tramsport Hheir
staps to 2 family becoming self-sufficiont { ¥ harvests to market.
@ seovaaeo e (v, plosss) M}' contribution of ¥ $500 —ouys o heifer Hhat can give
5,1 Véorka Ao + Lito Fock, AR TZ202 - BE8.0436437 + HofrargBoaHive 390 o 5180 awilly move tha 1,000 gallons o8 wilk
. X each yeav.
w~2HEIFER  Matching Gift Challenge! * & toprovide g
o n [ YES! | wank to save a chilld from hunger and poverty! Please match A 6 hives of o
can heve bo pub yeur My GI ko Helfer to give life-changing bess to 2 familly In need h b
9Pt o work Immediately. N o . | DI'IE]" ees
Thowk you Pov your sugporH $30 pacomes $50 11§50 pacomas S120
. NO POSTAGE $30 becomes $180 [1$120 becomes $240 LY -
NECESSARY Dtner §
IF MAILED B
IN THE
BUSINESS REPLY MAJL | LAWESHEs 30 Bheda i ; . i contrlhutgon o
Elads I An
FIRST-CLASS MAIL PERMIT NO. 2 ALBERTLEA, MN| T — uita 301 ) 5120 DECUI'H!_ES 240
POSTAGE WILL BE PAID BY THE ADDRESSEE = Washingicn. D 20038 Diovara Immackaialy: Helfor B Hve ﬂ to provide %
HEIFER INTERNATIONAL —— oG e o 8 hives of * &
PO BOX 6021 ——
ALBERT LEA, MN 56007-9831 ¥XXSCANLINEXY X | honeybees |
@ DMD23Y000000G — ————— —

FPO FOR BARCODE - PS WILL ADD BARCODE.

Go Small: 4x6 OE
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Alternatives - Notecard Version

.
frtn
ER
Scan this QR code to view a spacial
thank you message from our athletes.

SpecialOlympics.org/thankyou
A

B!

Sprencial
Oiympics

Important: Your gift may be dowbled if your coyployer has & matching it program.
it Please see your Human Resources Departmess 1oday.

o have been selectod 1o recelve these materisls because we beliove you bave expressed
Ym interest in helping our programs and services. If you woutk] prefer not 20 receive oo
communseations, please let & bnaw by emading us al dmarservices@ispecialolympics.org.
Your genervus contribation suppoets your Jocal chapeer s well i Special Olympics'
workdwide progrms and iitiatives, By participaling in & cooperalive direct mal _elsan
with Special Olyrapics Inserniional and other state chagters, Special Olympics
makes your dollars go further for athletes here and elsewhere.

Special Olympues peotects personal information
For meve desails, visit SpecislOlympics argPrivacy-Poliy

25SMFRM

MICHELLE'S
MAILBOX

A%,
fpet
Special

Greetings Sample A. Sample.
| wanted to send you a very special note to say ... thank you!

As one of our mest dedicated supporters, youre such
animportant member of the Special Olympics team, | hope
you know how much we appreciate your thoughtful and
compassionate commitment,

Without valued Special Olympics FPartners just like you, we
couldn't do what we do — day in and day out,, In llinois and around
the country — to give more people with intellectual disabilities the
chance to experience the joy of sports training and competition

Your generosity Is akeady hard at work, helping athletes get
off the sidelines and into the gamel

Sample A. Sample, to express our gratitude for your ongoing
suppert, I've enclosed a personalized certificate of appreciation,
along with a special magnet just for you. When you display them, |
hope they serve as remirders of the many athletes who are finding
purpose, confldernice, and success with Special Olympics because of
yeul

Thank you for befieving in our athletes,

by B

Timothy Shriver
Chaleman of the Board
Speclal Otympics International

[Mrs. Sample], % kj TR éd) .
children in [XXXStateXXX] @)
N2

are struggling with hunger
and need your help.

Please read my Important message Inside. 0
Y

-

Mrs. Jana D. Sammpk
123 Main Strect
Anytown, USA 12345

8 TR T TR R TRV R R AR

FEED|NG
AMERICA

2020
ANNUAL

FUND

URGENT GIFT REPLY PLY ©Y June 29, 2020

Yo, | want to support the 2020 Annual Fund to help fesd kds and families
209 hunger. Enclosed i

[3ASK] to halp provde [ASKII0] maats

[SASK2] to hap provide [ASK2x%0] meals

[SASK3) to hap provida [ASK3x¥0] meals

) to help provide 2s many meals as possbk
P'm giving by credit card (see other sids)

Le

2 Oi5
CERTIFICATE OF APPRECIATION

presented with gratitude to

Sample A. Sample

Sustaining Partner since 2025

Spnc ol Olpngic s é"*‘kq

Give online: su.pponFudlngAmodcn.ocg/F“d)
Pud your gift b werk righd away.

Mra Jane O Serrgle

15 Argutruat FEE D.‘ NG
Ayt A 12343154 AMERICA

OOOEXXXXXX XXX XXXXXXXXX

= &
2020 Supporter@ ;“g

W7
[Mrs. Jane D. Sample] -
[Second Name]

With thanks for FEED|NG
helping kids facing hunger AMERICA

00

FEED|NG 2020
AMERICA ANNUALFUND

Diaar [Mrs. Sampls],

Americans an Tacing unprecadantad challarges that hawe
had a staggaring sftect on childran and familks struggling with
hurgar. The naed has rever baen greater, and cur woink has revar
been more Impartant.

[Mrs. Sampia], the duvastating raality is that 1 in 7 childran in the
Unitad States ars facing hunger in the currant erisis. Their familias ara
doirg their bast bo fead them the healthy food they read bo learm and
grow. It Is the most unfair thirg | can think of.

But you can provide help and hopae. With your gift of [EAEKT],
[§45K2] or as much as [SASKE] to tha 2020 Annual Fund, you can help
Ebring food ta chikdran struggling with hurgar

'With your ganarcus gift, youll partrar with Feading Amarica i
respanding to this orgoirg crisis. Throuoh tha naticrwids natwark

Bacause of cur nabwork's aMiclency, every $1 you glve halps
provids at least 10 meals to children facing hungser. Just Imagine what
LEASKY, [EASKZ) or [BASKE] can do

I krvow you don't wank 2 Single child to suffer the pain of hungsr But
Iri thase unprecadantad tmes, awen mors familles are going withaut.
Plaass glve today to help get focd bo children In need. Thank: you, In
advance, for your compassionats support

. Gratafulh,

\ s
Sty kg,
¢
\)
Elizabath Niaisan

Sanior Wice Pragdaent, Fesding Amarica

P.E. T thiank you far your support, Mve snclosed a handy kitchen
convarsicn chart far you. Remembsr, every $1 you give haips
provids 10 maals. Plaass be 25 QENErcUs 3s you can to help familes

Ir this eritical Hma. FADSD-OAT-HECT

I want to glve using my credit card

o@ o o] ol

Friy b o clack e i e falart scian perritied by e Plases
oo your chack i FEETHMG A FER KA. Rstuer, fhin form with #in the anciosed
Sretiea o7 rua £ 43 ot pg Amatica B0, Gox 94783 Washngias, CIC. $0045- ETED. H yzd ' h 42
‘hangH 'L e B S FUELER LS NG YT UL, 37 I YO RSV SRS MG SSEN TSI 3

TADET L

Kitchen Conversions
[ MILLILITERS |
‘tsp |tbsp |Aex | cup | pint |quart|gallen  fsp | mL oz | mlL cup |mb
T 1 vz | ve |r1aEx| - - vE(zya z|es 1M |en
B 3 1 va v Vi - 1= 4| ns 13 | 150
H a4 z va | va | e - &|ue 3 |ws
" ] 3 e | - - - 1 mL |30 T4 WD
4 ] + va | e | e i 1= W | s 1| 343
kL] L3 L] - - - 121 340
- L Ll 1 i e L]
B i " - 1 v va e—
= | 32 a 1 14
- =8 = | e + 1 %: -

PRODUCTION
SOLUTIONS

A MOORE COMPANY.

Mini Greeting Card Options



Heifer
International

International Humanitarian

MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format:
e OE:4x6, RE:5.25x3.75, Letter/Reply: 5x10.625, Insert
Vouchers: 3.5 x12.5, Notepad: 3.5x 5.5 (8 sheets + backer)

Received: 2023
Program: Acquisition

What works:

* Thisformat has become very popular for programs looking to
move away from the typical #10 package. Especiallyin
Acquisition.

* Thisversion includes a back window on the OE where the
notepad premium can peek out, as well as the vouchers
showing the various matching gift options in the offer.
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s /N~ . . e MICHELLE'S
- Z I M PRODUCTION
alesian ISSION MAILBOX
R SRR prewsrs * SALESIAN MISSIONS 2 1erevas Lve
U, POSTAGE
(il:::vti Zo's:;:::glg'):;o! iy ”59"’('&&”“””‘“” " I " R Dear Father Mike, ! want to help poor and needy children around the world with my gift of:
e iﬁf.m From PLACE () $15 10 help provide CLOTHING () $79 %0 belp peovide ALLTHREE
At SJEAMR: () 520 1 help peovide FOOD () Other s,
{ ) $35 to help provide MEDICAL CARE
\ [ PLEASE CHARGE MY GST— TiL
u,ét Qu K‘{Du'
vee
e EPSALESIAN MISSIONS Do
F( M PO BOX 96567
WASHINGTON DC 20090-6567
33L407528UINYNLS000
10 WY PRL APaRT FLEASE LEAT YOUR PRAYER REQUESTS ON THE DACK
g gy g e g )
33L80752BUINY915000 Mista e, I have faith in caring people like you!
You and 1 are blessed with the hops that lomoerow can be a besser day. Sadly, millens of children arcund tho
worl go 1o sheep each nkght without hope. Orphancd, shandoned, victisns of nasural dsaviens or just the poverty
and viokence into which they were born, ey are hungry, scarcd, and alase
CT, Toiling in brickficlds ia India. coal mines in Beasil, or comon fields in Eigypt, these children suffer unspeakable
—_— - ——— JM c(yw’ horrors every day. But you can save the Bves of these Nitle angels.
n 3 5 That's whyy I'im sending you this gift of greeting cards and address Babes ... 10 thask you for reading sbout
AN MlSSIONs IMPORTANT: Please be sure to enclose your: 4 L b ng
@SALESI e O Prayer Requests 01 Gift Reply Form 0 Sweepstakes Tickets Salesian Misuioas and the Wfesaving ald we provide ... ¥ ket you know how il it is foe concemed people bike
2 LEFEVRE LANE » NEW ROCHELLE NY 10801- 7 ¥ou and m: %0 make 3 differonce in the I of cven one saffering child. To et them know that someose cares.
e e T Sk, b (i, ot st 0. you! You pas geneosy mode  huge dikrence 1o e
e s . 44 chibdren, and | hope you will please use your first label 10 return the form above with yeur gift today. And
QL —_— —== 1€ you send me your prayer requests on the hack, | will ceomaider o s hasor 1o pray for you
—== With desp gratitude,
Vit 1n 50 B web at W selevarmteniont onp
O CHECK HERE if a special request or an urgent message is enclosed. 4 SR e
0O CHECK HERE if you’ve made corrections to your name or address. e SALESIAN MISSIONS Fr. Mike Ceewny/SD B
Director
J
Ul25-L Michelle, peel off, affix to your enclosed Sweepstakes Tickets and retrn todayt
Your Official Earty Bird Sticker!
Pibwt pool 4 o B o4 B bk &
e v st Sowepiaan i
Yo

THE GIFTS YOU GIVE FREE GIFTS FOR YOU TO TREASURE

| As o Salesian friend and partner, your gifts will give hope and opportunity Nouraipnoriisirgentlyesdad

to millions of youth around the globe. to help God's poorest children around the world.
By sending a generous giff foday:

L : o In oppreciation of your gilt of $8.00 or more, we will send you
You will provide a nuritious meol for a hungry child. oo o, bt o saiiés o s inspiralional bivoka over 1he nest
* You will provide a safe shelter for a homeless child.
P twelve months!
+ You will provide medicine for a sick child.
: * You will provide hope for a child in despair Plus, with each booklet you'll be able 1o enter  new swespsiakes.

B 2 2 That's six additional sweepstakes, each with a Grand Prize of 8

Your generosity will also provide the education, good morals, and a lasting spiritual faith to ift children out of $10,000 in cash. @ ¥ g [ RAND PRI $10,000 IN (;Agui
poverty and off the streets. We sirive fo live up 1o the working maxim, “helping others to help themselves.” Y 1 olso receive oddifanal inspirafional gifs hroughout the : * i g s

e S fou wil 3 | 202
Your donation is greatly needed and much appreciated. year created especially for friends of Salesian Missions, along with ol |3 |2 5 + T0 BE AWARDED ON NOVEMBER 30, 2025 »
ok Cace ! the World Bulletin Newsletter and Salesian Magazine. B i $i0 ATk MESSIRE Y
€ Olfau. a:fs S IEEVRELA
g : . - on o i1s : 2
' SALESIAN MISSIONS 2(ErEvAE LANE - NEW ROCHELLE NY 100015710 - TEL- (914 k3 8344 i saesanmasons o ’V::‘:"-jl;me*;: g&p:gwsz ;emi your prayer intentions for S, ’ W}vaé : gtg : g
vas2: L ad £ 8
7 L g;‘} E Q (A suggested donation of $6.00 for six tickets will
will proise yow, Lont z s ‘help s with our work for the poer and needy)
UL = 5 < CORDS * PRIZE 15 GUARANTEED
> & s
. = u: e N TUE NCAIER OF ETRRS
o w o RECEIVID  WINNER RESPONSIBLE FOR ALL TAXES O ¥
. a3 VD WHERE TROMBITED B LA

é,)

PC 12233

Go Small: 4x7.625 OE




MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format:
* OE:4x7.625,RE: 3.625 x7.125, Label/Letter/Reply: 7 x 14,
Buckslip: 7.375 x 3.5, Greeting Cards (3): 3.25x 4.5 (folded),
o Greeting Card Envelopes (3): 3.625 x 5.25 (embossed with a
Sa I esian texture), Sweepstakes Ticket Book: 5.75 x 3.625

MiSSiOnS Program: Lapsed

What works:

* Greeting cards can be small and still count as a viable upfront
premium. These 3 small cards have an added “value” of the
embossed/textured envelopes.

« Combining the letter, labels and reply into 1 form allowed this to
be a “no match” mailing — keeping costs lower.

 Watch the thickness of the package - if it goes over 0.25”, the
USPS will charge this as flat rate postage.

Faith-Based
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@ Save the Children.

REMINDER: HELP AT-RISK CHILDREN
IN THE U.S. AND AROUND THE WORLD.

URGENT: SPECIAL GIFT ENCLOSED

129406

PHILADELPHIA PA 190

Save the Children

12 SEP 2025
PMO L e
Michelle
l ¢« reach
pu can stild helpy &3 fa
¥ +heir Full ,-:."{;H‘m‘_
L U R Y e L PP B LR LR T L (O 3

h\‘F
-

2071

SAVE THE CHILDREN — SPECIAL GIFTS
PO BOX 97132
WASHINGTON, DC 20090-7132

QR Codes: Online Video

W

MICHELLE'S
MAILBOX

PRODUCTION
SOLUTIONS

A MOORE COMPANY

w7t

From the Desk of Janti Soeripta, President & CEQ

@ Save the Children.

Michelle,

there's still time to help kids thrive.

Be sure fo watch the personalized
sideo e created for yok.

Dear Ms. Johrston. September 12,2025

Around the globe, children are lasing their right to simply be kids.
17w sending you this letter to remind you about the opportunity to
help more children have the chance to thrive today, tomormow and into
the future,

As 1 shared in my peevious letter, childhood should not be about
survival No chikd should ever have to worry about losing their rights
because of early mariage, losing their home to a floed, enduring war,
missing out 0n education and not being able to pursue their dreams.

Every child — no matter where they are — should be thriving in
childhood that's flled with learning. playing and dreaming about 30
amazing future!

Wie can't stand by a5 children are forced to flee their homes, endure
anger, fall bohind in their learning and fight to merely survive.

Michelle, with your suppart today, we wor't, But we need your.
help,

Hielp be the difesence
for 0 child and ther future

¥ you've already responded and this letter and your gift crossed paths in the mad, thank you
for jolnlng us.4f you have yet to act. b urge you 1o take 3 moment right now to give and partner with
Save the Children to continue working auickly and effectively on the issues that are disrupting
childhoods around the workd.
Please help us rase $250,000 by October 15%. Your generous gift of!
* $1.000 can help provide temparary schools for childeen fiving in conflict-affected areas, helping to
keep them safe and learning.
* $2.500 can help pravide
50 they can heal and be kids again.
« $5.000 can help defiver lifesaving support to children facing hunger, disease, disaster and other
crises every single day.

d by violence and other crises

support to chadr

Fave, ghoase)

501 Kngs Highway Eanz. Scite 400. Fairfield, CT 04825 » 1-800-SavetheChikdeen (1-800-728-3843)
D www ‘ hvia i

v

YES' I want to help give children around the workd
e the chance to thrive. Here's my best git of:
251000 52500 I$5000 UMy Choice

3 My chack s enchonnd I Pheiria Lve rmy crecht card
(Panc moke poyae 13 Save e Cvidrer] e revme

@ Save the Children.

Do you huve 3 Dosor-Advised Fund? [See back of this form for detar)
g o s b b et |G o A bk
Ot  remt boew iy Denar g ot

e JE——
being thert for temanon 31 wows 0 el Y

need f wost! s —

14t 15 i s it i o O g o e s iy
e by

Thank yox for
ks when They

0003385607213-F /Child-Crists
9999817-D Scan the QR code naw with your wmaetphons s camera to
watch the videq created for you

1 hope you watched the video | shared so you could see the urgency
of the situation and the hope and resilience your generosity can provide
to children. You can scan the QR code befow with your smartphone's
camera to watch the video now, of visit savethechildren.org/protect-
chidhood.

Michebe. a5 one of our Leadership Cirdle partners, you can lead the
way In supporting millicns of children who don't have access to foed,
safe water, education, safety or medical care. Your commétment can
help them buikl a future where they can truly theive,

Thank you for your investment in helping to create a future that

Your sapp-cet wil befp resdere &
allows kids to play, learn and just be children, bt e

s Popes and

Sincerely,

Ao

Janti Soerpto
President & CEO

PS. Children urgently need your suppeet. Plesse respond by October 15™.

Micheile,

thank gou For helpng o ¢ensuee
For Jhe brght Future they dream of.

chidaren hare The

pppordurtyy

Scan the QR code with yoor smatphone's camera o see why your support today i so
important. You can 3o visit savethechildren.org/protect-childhood

O Please use my credit card to make 3 $,
contribution to Save the Chidren Federation, Inc.

My crodit card Information:

O Mastercard O Viss O American Expross O Discover WHERE YOUR
GIVING GOES
W
ST 0

3 Pane eng me ismmatin
o0 Inchathag Save the Cléikden
in g il o cEver wakate plara

@MNQIW—.

ST K om0 F bt €7 2t




MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format:
 OE: #10, RE: #9, Letter/Reply: 8.5x14

Received: 2025
Program: Mid-Level

What works:

* This simple package includes small faux handwritten call outs
that are personalized (on the front of the OE and the back of
the letter).

* The QR code leads to a landing page that includes a donation
button, a video speaking to this specific Leadership Circle
audience, and a downloadable briefing — a one-page
document outlining the work Save the Children is doing. The
URL however leads to the typical donation page.

* While this landing page most likely would not qualify for the
USPS Integrated Technology discount as the QR code does
not go directly to the donation page, you could include the
video on your donation page instead in order to receive the
discount.

Save the
Children

Children/Youth
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] Crohn’s & Colitis Foundation wgor | O S

i 0000557-%03
|

CROHN’S CROHN’S YOUR GIFT CAN GO
SCOLITIS .- SR 2X AS FAR'

FOUNDATION & g
N4
. ' ur next brea ands. Let’s Go There E?Zg’l:‘#é
We have played a role in every major research We put patients first
U‘1 breakthrough in IBD

Exclusive Invitation: This World IBD Day,
Make DOUBLE the Difference
@ Patients serve alongside healthcare professionals to
‘We've invested more than half a billion dollars in research assess our program needs and ensure that our education

to date with over 2,500 research projects supported. and support programs are making an impact on their
quality of life.

We are driving the development of next-generation
treatments for IBD
We bring together leading scientists, industry, academic

M. Michelle Johnston

We are venturing into uncharted territories in our
quest for better treatments and cures

% centers, healthcare professionals, and patients from ‘We support researchers who come to us with early-stage,
Dear Michelie; T AN 3 B> around the globe to advise and guide decisions on the novel ideas with the strong potential to positively impact
most promising areas of 1BD research to pursue. patients’ health and open new directions in IBD research.

On May 19, people from around the world will unite for World IBD Day, to raise awareness

about inflammatory bowel disease (IBD) and drive support for the urgent needs of the millions We go where others haven’t gone yet. Please give today!
of people worldwide who have been impacted. In the U.S. alone, 1 in 100 live with IBD every day. Your support will make a big difference in the lives of people suffering with IBD every day.
This World IBD Day, we're g down on our - because ing the stigma
and finding cures for IBD should be a priority for all.
i 0000557 | 0 LETOCE | L 1Y LY LY PR 1Y L DR | IBD doesn'’t take a day off. It's unpredictable, relentless, and can impact every aspect of

a person’s life—from daily routines to long-term health. But thanks to supporters like you, the
Crohn’s & Colitis Foundation is making real progress in advancing research, treatments, and
patient resources to improve quality of life and bring us closer to cures.

And today, your generosity can go TWICE as far. In honor of World IBD Day, thanks to the

generosity of the Orgel family, gifts to this campaign will be matched, up to a total of $200,000,
|| | | || through May 31*! That means:

Youd flvst-class Stamp is an
additional @4:% to the Focndation. - Your gift of $45 will be worth $90

INTHE
\—2 UNITED STATES * Your gift of $60 will be worth $120

NO POSTAGE " Seng v :
NECESSARY Your gift of $30 will be worth $60

Tasty, Not Taxing!

‘This opportunity is only available for a short time, so please make your contribution as Scan below to have a delicious day!
My soon as possible. Rush your gift today via the enclosed cnvclope, or you can make your gift go to
BUS'NESS REPLY MAIL fn e e ] workcvenl‘asterby ing online at When you
e ——y give today, your support can go twice as far towards helping us make our next big discovery. G“f m
R T N0 1 RN YO, The Crohn's & Colitis Foundation has played a role in every major research breakthrough in
Jo——} play y ] 8!
POSTAGE WL BE PAID EY ADDRESSEE — 1BD. We provide critical funding for new and But it’s supp C
like YOU who make our work possible. R E I p E
CROHN'’S & COLITIS FOUNDATION (Over, please)
NATIONAL PROCESSING CENTER 733 Third Avenue, Suite 510 | New York, NY 10017 | crohnscolitisfoundation.org
PO BOX 1245
ALBERT LEA MN 56007-9918
i eI T T MATCHING GIFT OFFER: DOUBLE YOUR IMPACT FOR WORLD IBD DAY!
(0 SR TR B T T LR T PR T R R TR Q Yes! In honor of World IBD Day, I want my support for the Crohn’s & Colitis Foundation to go twice as » CROHN’S
far.To ensure that my impact towards vital efforts like life-changing research and essential support for &COLITIS
— | everyone in the IBD community is doubled, please match my most generous gift of: FOUNDATION
Q 830, which will become $60 U $45, which will become $90*
Q 860, which will become $120 Q others____, which will be matched 2X

“Please consider a tax-deductible gift of this amount or more

CROHN'S 771
\ &COLITIS

FOUNDATION

2z

Fonsist

e Siomed byl

12345678910

QR Code: Online Cookbook




Crohn’s &
Colitis
Foundation

ap,

Health — Disease

MICHELLE'S ‘ PRODUCTION
MAILBOX SOLUTIONS
Format:
e OE: #10, RE: #9, Letter/reply: 8.5x 11 (drop cut), Buckslip: 8.5 x

3.5, Magnet: 3.5x 3.5
Received: 2025
Program: Appeals/Renewals — Test (Lo$/$100+)

What works:

« The magnet has a QR code that leads donors to an online
cookbook. Donors can add the magnet to their refrigerator and
pull up recipes when they need them. And the organization can
update the recipes as they need/want without needing to provide
new magnets or QR codes.

* Thelanding page of the website has a donation button as well as
registration information for people who want to stay connected to
the organization. This can help increase both the digital footprint
for digital first donors as well as help capture emails and phone
numbers for donors to receive additional omnichannel
touchpoints.
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Impact
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A MOORE COMPANY.

UN HE
clfffcavs

% weantly needed

Dty oo
=

Thank You

T meakie your gl immediately, go 0 ushamm orghank- you2S

- Full N:
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Today's surpe of antisemitism is unrelenting. ﬂ;m‘mmr::::w

At the Maseurs, we reamin etermined t tesch more ezt DEFENDING THE TRUTH

peoplewarldwide about the dangers of this hate,
Holocaust denial, and conspimacy theories. PLEASE GIVE TOOAT: Al 2 i Bl ﬂf 'he HDIU Ba“s' h'"
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No matter how much the world changes, antisemitism adapts and grows through the
spread of Bes and misinformation. Buf the Museum exists to remind the world what can
happen when this land of hatred s allowed to Sourish.
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MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format:
 OE: #10, RE: #9, Letter/reply: 8.5 x 14, Insert: 21 x 3.5 (flat
size), 7 x 3.5 (folded size)
Received: 2025
Program: Appeal

What works:

* The smaller size stands out in the mail — larger than a #10
but smallerthana 6 x 9.

* The story cards include a perf off bookmark which gives an
inexpensive upfront premium without the need for
announcing a premium.

* The back of the story cards were used for type of
information typical on the back of the letter — without
sacrificing space for the letter.
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Save the Children
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URGENT:

PLEASE RESPOND
WITHIN 15 DAYS
@ Save the Children.
ATTN: JANTI SOERIPTO
PO BOX 97132
WASHINGTON DC 20090-7132
Fazsas

(LR R EU R U R T

ULTIPLY THE IMPACT OF MY GIFT 10X.

ox ¥ YES! | want my gift to have 10X the impact.
HPACT  [0$25(Q$50) 01$100 [1$250 1My Choice $

This amount would reatly hely!

@s«mmcmum.

CIPlease use my credit card. See reverse.
CICheck enclosed. Piease make payable to Save the Chidren.

Donate caline at savethechildren.ory/giving-spring
PLEASE RESPOND WITHIN 15 DAYS

999999.
9999995

B

8999999999999999999999999999999999999999939

IS THERE A CHILD IN THE
WORLD YOU'RE WILLING TO
FIGHT FOR?

2025 1XMLACQ ST OE

@ Save the Children.

John,
multiply the impact of your gift 10X.

Dear John,

Every day, Save the Children reaches millions of children

pushed to the brink of survival by poverty, conflicts and other
crises. We deliver critical care and protection to help them reach
their full potential.

For children like Nadira*, who was born amid conflict and
hardships, the impact is nothing short of lifesaving.

Nadira was only a baby when her parents rushed her and her
siblings away from their home in Syria because of war and
violence. Today, they live in a displacement camp.

Life in the displacement camp has been so difficult. Without
permanent shelter and basic living essentials, Nadira became
sick with malnutrition.

Atjust 7 months old, Nodira
became critically malnourished.

John, | write to you because | believe you care about children and would help them achieve a
brighter future if you could. Today, you have this chance. You can help reach an at-risk child.

Your gift of $25, $50 or more today can help change the life of a child
like Nadira.

Funding from grants help support our work for millions of children worldwide.

IMPACT  Your donation helps us secure this critical funding, which can multiply the
impact of your gift 10X

Save the Children is the world's leading organization for children. Our local staff support kids in
some of the world's most difficult and dangerous places, delivering critical care and protection.

For over 100 years, we've partnered with compassionate people like you to help secure a
healthy start in life, the opportunity to learn and protection from harm for at-risk children -
no matter who they are or where they live.

Last year alone, we helped improve the lives of more than 105.9 million children in 115 countries,
including the United States, thanks to the generosity and commitment of our donors.
(over, please)
Donate Online: savethechildren.org/giving-spring
501 Kings Highway East, Suite 400, Fairfield, CT 06825 » 1-800-SavetheChildren (1-800-728-3843)

“Name thange o pratction

@ Save the Childr:

BE THE
“IN THEIR EYES

() sovethe critaren. BE THE HOPE IN COBE’S EYES.

2-year-old Cobe" lives with his family in Arkansas. He looks forward to home visits from Save the Children,
which mean nutritious food for him and his family and books and other educational resources to help
him prepare for school.

*Name changed for protection. 2025.1XACQST I

THE IMPACT OF YOUR GIFT CAN BE

MULTIPLIED 10X

TO HELP MAKE CHANGE FOR CHILDREN
PLEASE GIVE TODAY

O IO A =

¥ PLEASE DETACH YOUR FREE BOOKMARK. ¥

@ Save the Children
BE THE HOPE
IN THEIR EYES

MICHELLE
MAILBOX
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A MOORE COMPANY

@ Save the Children.

BE THE HOPE
IN THEIR EYES

BE THE HOPE IN MARIUM’S EYES.

Thanks to support from donors like you, 10-month-old Marium* from northern Afghanistan overcame
malnutrition after receiving safe water and nutritional support in the midst of conflict, drought and poverty.

@ Save the Children.

20251XACQSTIS
“Name changed for protection

GIVE WITH CONFIDENCE!

Charity watchers, prestigious publishers, consumer advocates ?nd
leading philanthropists agree - Save the Children is a top charity.

&
&  Forbes

TOP RATED

Save the Children has
earned Four Stars
from Charity Navigator
based on our financial

Save the Children
was listed by Forbes
magazine as one of
the 50 largest USS,

Save the Children has Save the Children
eamed an A- rating meets all the
from CharityWatch standards for charity
(formerly American accountability from the

Institute of Better Business Bureau. charities” with top health, accountability
Philanthropy). scores in charitable and transparency, and
= i commitment, results reporting.

fundraising efficiency
and donor dependency.
¥ PLEASE DETACH YOUR FREE BOOKMARK. ¥

@ Save the Children
BE THE HOPE

IN THEIR EYES
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Format:

e OE: 5.5x8,RE:3.875x7.5, Letter/reply: 7.25 x 14, Story card
with bookmark (2): 5.5x 8

Received: 2025
Program: Acquisition Test

What works:

* The smaller size stands out in the mail — larger than a #10 but
smallerthana 6x 9.

* The story cards include a perf off bookmark which gives an
inexpensive upfront premium without the need for
announcing a premium.

* The back of the story cards were used for type of information
Children/Youth typical on the back of the letter — without sacrificing space
for the letter.

Save the
Children
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(1) Heifer International Thnisor | S
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HEIFER

INTERNATIONAL

e,

INDICIA

THE CHHCKS YU DINATED ARE EAPINERING FUNDREDS OF WOREN FARAERS Inv
CUATEMALA | BY RAISING /lENJI THE WIREN ARE LEARNING THE DENEFITS
OF COULATORATION | EAINING SKILLS AND CREATING WERLTI FOR TIEIR COMANNITY .

Dear <Salutation>,
‘Thank you so much for your gift of chicks. Here's
the latest update on the progress you (and they!)
are making possible for women farmers in rural
Guatemala.
Small but mighty, chicks grow up to become
prolific laying hens whose eggs can transform
individuals and communities — both nutritionally
and economically. Yours are being tended by
members of Heifer's Women's Empowerment and
! project in G where
Heifer is helping once-struggling farmers become
successful entrepreneurs.

Look inside to learn more about the impact of your
generosity. And thank you again for helping Heifer
make our world better with chicks!

Sincerely,

Vi b. Ftram
Pierre U. Ferrari
President & CEO

New Donor Self-Mailers

—
2

HEIFER

INTERNATIONAL

SArAED

INDICIA

THE EIATS YU DVATED ARE EMPMERING WOREN FARIMERS Iy NELAL , THIANWKS
70 YU, THEY ARE LEARNING THE DENEFITS OF COLATIRATIN | EAINING
DREEDING ANYD DUSIVESS SKILLS AND CREATING WEALTH FOR THEIR CorAnmITY .

Dear <Salutation>,

Thank you so much for your gift of goats! Here's
the latest update on the progress your gift is
making possible for women farmers in Nepal.

For farmers, goats are truly the MVPs of the
livestock world. They're easy to care for, require
only minimal space, get along with other animals
and — because they can go without water longer
than most other livestock — do well in drought-
prone areas. Goats also produce abundant
quantities of nutritious milk to drink and sell

Look inside to learn more about the impact of your
generosity. And thank you again for helping Heifer
make our world better with goats.

Sincerely,
Pierre U. Ferrari
President & CEC

(%
s

HEIFER

INTERNATIONAL

Snare),

INDICIA

THE DEES YU DINATED ARE FORMING THE DACKIONE OF A DYNAAIC DEEKEELING
CHPERATIE Y MEXICY . PARTICIPATING FARMERS ARE LEARNING TIE DENEFITS
OF COLADORATION | GAINING SKNLS ANYD CREATING WEALTI) FOR TIIEIR COMANNTTY .

Dear <Salutation>,

Thank you so much for your gift of bees! Here's
the latest update on the progress your gift is
making possible for a beekeeping cooperative
in Chiapas, Mexico.

Bees are small but mighty. Their remarkable
honey-making productivity creates multiple
products that beekeepers can sell for steady and
substantial income — enabling once-struggling
farmers to become successful entrepreneurs.

Look inside to learn more about the impact

of your generosity. And thank you again for

helping Heifer make our world better with bees!
Sincerely,

“Vions b. Fan

Pierre U. Ferrari
President & CEO




Heifer
International

International Humanitarian

MICHEULES ‘ PRODUCTION
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Format:
 8.5x11 self-mailer (flat size)

Program: New Donor

What works:

* Heifer International invites donors to make symbolic gifts—
“giving” farm animals to families in need. Each new donor
received a self-mailer focused on their specific gift. For example,
those who donated a goat received stories and photos featuring
goats, along with a personalized message from the signer
referencing their gift.



National Parks Conservation Association

You Decide What's Next

Everylhing NPCA does fo profect and enhance nafional parks i
made possible by your support of and commitment fo our mission.
Wi this Mormber Briefing touches on only @ small porion of what
we have together ond the chal d, the
Impact of your past confributions s clecr, as & the importance of
you making @ special donation ogain foday.

Thank you for caring 50 much about your nafional parks, and for
helping ersure o bght future wil be what's naxt for them!

1 encourage you to frequentiy check owr website, npea ord, for the
latest updates on our work and the victories for national parks
rom your support

1 have enclosed a pre-addressed return envelope for your
converience. Regardless of haws yow decide o give and the amount
How chocse for your next 3t to NPCA, please let me hear back.
rom ou within 10 dasys

~Theresa

npca.org

Poster-sized Self-Mailer

MEMBER BRIEFING ENCLOSED FOR

What's Next For National Parks is up to you.

RETURN YOUR GIFT AND
PETITION WITHIN 15 DAYS.

Or donate online at
npca.org/0923

ALA230601999

@ Prited on Recycled Paper

e

1104 paipdalg Buyayg oquaw
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NATIONAL PARKS CONSERVATION ASSOCIATION
PO BOX 51
BOONE IA 50950 0038

eIy oo g o g o g

What's Next For National Parks

What's next for national fo you. As 6 member of the
Nafional Parks Corservation Association (NPCA). your roie &

pivotal in safeguarding national parks and shaping ther future.
Your support combats current threats and fosters @ positive outiook
fox o ko bwcm e pica. Yo ichoenant i NPCA

sfforts hos led to significant Victodor o agains @ cl

irsaponsible developmant, and mding cufs | iy brefing Highlghts
the impoct of your contributions and the ongoing challenges we
must fackle together fo prevent lasfing damage fo nafional porks.
You can take pride in our shared accomplishments, yet continuous
viglance and action are essential fo profect these unique spaces.
Here ore NPCA's fop goaks for the corming weeks and months which,
with your help, vdl defermine what's next for your nafional parts.

Prioritizing Park Funding

The National Park Service manages over 71,000 asses, including
historic sites and cultural arfifacts. Despite @ 10% increase in
vistation from 2012 fo 2022, funding decined by 13%, resulfing in a
$22 billion maintenance bockiog.
Thanks fo NPCA members, aftempts 1o further cut fhe budget
were thwarted, and fhe Great Amercan Outdoors Act was
providing funds for essential repairs and the Land and
Water Conservafion Fund fo enhance outdoor occess.
However, fhis oct will expire in 2025, ond elect )ecr politics ore
oaking § more difficull 10 ge! kawmaken 10 10cus o reauthorang
the Great American Outdoors Act and prioffizing funding for
nafional parks. Which is why your support of NPCA's advocacy
efforts is urgently needed fo moke sure our parks are not
shorfchanged in fhis year's budget process

Protecting Park Wildlife

NPA oxtvosales forihe protectonof ki n Amerkc okl
parks, such as grizzly bears, bald eagles, and gray wolves.

Pt 1 i . P e Al i s which teactems the
Westem Arcic Caribou migration and Alaskan fisheries,

Addifionally, your assistance is needed for the Wildiife Cvas)mgs

Pilot Program, aimed of reducing widife-vehicie colisions that
cause thousands of human injuries and ftalities annually. Through
NPC. ith

wi ncies,
we aim fo impiement innovative projects for the coexistence and

prosperity of wikdife and park visitors,

Minimizing Climate Change Impacts

Ciimate change poses a significant risk o national parks, leading
fo severe floods,wddies. roughis. and ing sea levek, ffecting
parks from Yellowstone fo svwo.m and Joshua Tree. NPCA
focut
gas emissions and ertnce corbon secsestaion. whis oho
enhancing park resiience fo curent and future climate impacts.
The Infafion Reducfion Act of 2022 has iifiated investmens in
reen and
o profection in Biscayne National Pork and mine
clean-up in 8ig South Fork National River and Recreation Area, fo
mifigate extreme weather and other cimate challenges. These
efforts are crucial irst steps in giving our parks a chance fo be
places of beauty and inspration for fulure genesations.

WYES!

EsT1g1g Rl
O sAskl

... B

m prond to make my

change and other threais! To advance NPCA's strategies outlined in your Prasidant’s
seturming mry Protoct Parks Pettion along with a tax-deductible donation of

0 s

Urgent Reply From NPCA Member: X)000{NameX)000000
To: NPCA President and CEO Theresa Plemo

ice beard as a defender of national parks agninst chimate

O sadd O Others

“Plsts. sompi

R ——

—Sign & Rotum—Oo Mot Detach—

Secretary Hasland,

As & member of Natio

Protect Parks Petition

Secretary of the Interior Deb Haaland

ratica Association, | spplaw

support of bison sesto
N; torical Park

1 pressures
ustained and respomsible stewndsbip

MICHEULES
MAILBOX

Telling America's Full Story

The National Park Service is America's greatest storytelier
fwohirds of naional park units are Hstoric and cullural stes, Yot
the Nafional Pork Service's role in profecting and inferprefing our
history is often overiooked and underfunded. That is why NPCA is
working hord 1o ensure our shored heritoge is preserved and
Inclusive of ol Americarns.

Our efforts on this front have paid off with recent additions o the
National Park System, including...

The Emmett Till and Marie Til-Mobiey National Monument in
the Missisippi Della and Chicago thaf honors the mermory of
Emmett T and the courage of his mother Mamie who carred
on the fight for equalty and civil ights following the brutal
murder of her son in 1955,

The Avi kwa Ame Nofional Monument in Nevada. fhat
reserves some of he most biciogically diverse and cufurally
significant lands in the Mojave Desert while iinking awe-inspring
landscapes crfical for widife habitat and movement.

The Baaj Nwaavio I'ah Kukveni — Ancestral Foofprints of the
Grand Canyon National Monument that now protects nearly 1
‘milion acres of sacred tribal lands and safeguards the Grand
Canyon watershed against foxic urarium mining.

s we work closely with local communities 16 siand up for those
new nafional park sites, ensuing they are funded and managed
propery fo be places of leaming and refiection for years fo come.
we re 0ko looking forward 1o further enhancing our National Park
Systern with more addifions, inchuding.

The Juiius Rosenwaid and Rosenwald Schoois National Historeal
Park with locations in llinois and ocross the South 1o tell the story
of businessman and philanthropist Julius Rosenwald who
parinered with African Amerdcan commurities 10 buld
thousands of schoolhouses between 1912 and 1932 that were
the first po(mur-.m? educational faciities for Biock children in
rural ore

The Chesapecke Nafional Recreation Area in Maryland and
Virginia fo profect nafionally significant culfural and natural sites
‘within the world's largest estuary and expand public access fo
the Chesapeake Bay's shores, waters, and history.

npca.org

Whether you're willing and able to donate ((SAsk1), (SAsk2) or
» bit mot

please respond within the next 15 da;
ase also sign the enclosed Prorect Parks Peirion and requrn

th your gift to NPCA.

777 6th Stroot. NW, Suste 700 « Washington, DC 20001 « 1800.620.7275 - rpca.org
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Format:
e OE:6x11.25(folded size), 17.5 x11.25 (flat size), RE: #9, Letter:
8.5 x 11, Reply/Petition: 8.5 x 11

Received: 2024
Program: Appeal (Low$ and Hi$)

What works:

* This self-mailer replaced a 6-page President’s Report. The
original mailed as a flat and this change saved money on postage
as well as on the actual printing and mailshop costs.

* Through digital printing, the oversized carrier can be personalized
for each donor.

* The letter, reply and RE are inserted into the self-mailer. The self-
mailer is then tabbed shut — holding the 3 inserts in place.
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Versatile Communication Method

It’s not too
late to help

Jews like Lylia who are calling
out to God for support .

—

ke

£ Intemational Fellowshi|
'@' of Christians and fews"”

Our global community continues to suffer the
consequences of the COVID-19 crisis; millions
of stricken, impoverished, infirm, and lderly
Jews like Lylia are among those hardest hit.
And winter's harshest months are still to come.

That's why we're praying for your immediate
response to reach Jews like Lylia who are so
desperate for help.

Go to ifcj.org/winter to make your
tax-deductible gift before December 31.

A Thankyou!

H/ beard 15 {ull because you are
" H/ A'/’

Thank you for a/«m/} being fhere.
/”_’_’_\

Witk fove,

Postcards
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Nonprafit Org.
US. Postage

INTERNATIONAL

Your Sneak Peek
| at the Best Gifts!

Spring Catalog 2023

Shop more than 50 gifts that will fill
your heart and transform the lives of
v children in need!

<< SEE DETAILS ON BACK

Waafuttylegefylopegtosfygesoselygepl sty Pl pggesse

COMPASSION INTERMATIONAL 12200 Viyager Parkway, Colorado Serings. CO B0021-3668

MICHELLE'S
MAILBOX

Dear Ronald,

ing. and that means .. 3 new Compassion Gift Catalog! A copy
of the catalog will be in your mailbox s00n. In the meantime, we
thought you might like a sneak peek at its ife-changing gift options

Just scan the GR code below for exchu
gift catalog online. You'll find a wide va
each of which will help a child

o the entis
ty of giving opport

Your loving gift of one (or more) of these options will meet the most
pressing needs of children and share Christ's love with them in a |
powerful way.

A Thonkouor ot you doforchicren i need n Jesus el And
ok o e scameig the GR code 8 Gve 8 I et wl i your
Your grcnds of Covpaggon
5 Shp now by scaneing the GR code.or visting
‘compassion.com/catalog/SpringShopping
S
o YOUR Jiipagri
@ setrecrtarn Q Fimg s TACT
50 g e o 5.k T S E 31 ' mmm.:,,,ooo
ooy pars s - ht Dac. 37
Dear Me Sampe
This Valentine’s Day. share love and inspire hope in the lives of others.
Touch the heort of someane speciol by giving them the attoched
T Toa ok e Md inary/ovars wd bsd & }
Akt b 6 W s somacon car
and they are not forgotten. CHECK OR CRYPTO- IRA LEGACY MATCHING STOCK F
Mr.Sample, thank you for letting love lead the way this DONOR-ADVISED CURRENCY GIFT GIVING GIFTS GIFT
Valentine's Doy, FUND

GIVE ONLINE AT
.org/givin:
Questions? Call (224) 406-5045

A

Brots

oty
Janti Soeripto
President & CEO

(avechechitdren ery'Share

Donations of all amounts
are truly appreciated

Thank

e/

HANDS OF
PEACE

1000 Elm Street
Glenview, IL 60025

D0UB|

YOUR %
Thankingy fous o 2° bes
%5 it e f

UL P P LR N TR T R TTI R TR AT AP TP

Compassiont

MON PROET O
145, POSTAGE PAID

PRODUCTION
SOLUTIONS
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Postcards

MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Postcards provide a very versatile way to communicate with
donors. The examples shown here include:

Top left: International Fellowship of Christians and Jews.
This was an end of year postcard, sent in December, showing
donors that it was not too late to send in a gift by using the
URL provided.

Bottom left: Save the Children. This Valentines Day postcard
served as both a cultivation piece for the donor AND a usable
Valentine they could give to someone else. The postcard has
a perf line down the middle - the donor would separate the 2
halves, keep one and give the other away.

Top Right: Compassion International. This was sent to
announce that the annual Gift Catalog would be sent soon.
Bottom Right: Hands of Peace. Finally, this postcard shows
that there are multiple ways to give to the organization —
Check, DAF, IRA, Crypto, Planned Giving, Matching Gifts and
Stocks.
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Finding cures

Saving childre

02 ne QR code or yisit
stjude.org/donatetoday

o donate online
to don in LA Y L L e R et R
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Our children thank " | | || NO POGTAGE
NECESSARY
you most of all. st
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sorstjude.org/donatetoday to donate online.
4 Hiysen
~~~~~ oye cancer
Supporter since 2022 . B L N .
g voxsns y L
(AR | AL R RO A PO T R R ) HLL S

Self-Mailer with Bangtail RE



St. Jude
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Research
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Health — Hospitals

MICHEULES ‘ PRODUCTION

MAILBOX SOLUTIONS
* Format:
* QOuter/Poster: 8.5 x 11(flat size), RE: #7 Bangtail with
Reply

 Received: 2025

* What works:

* This self-mailer allows for a smaller footprint and a shorter
message. This could work great for lapsed donors or even
in acquisition.

* The bangtail RE is personalized and was affixed to the self-
mailer with glue dots.
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MATCHING GIFT

Double your impact NOW!
Rush emergency help to Jewish people
under attack in Israel and around the world.
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International
Fellowship of
Christians and

Jews

International Humanitarian

MICHELLE'S ‘ PRODUCTION
MAILBOX SOLUTIONS
Format:
 Self-mailer: 9.875x 5 (folded size), 18.375 x 5 (flat size), RE: #9

Received: 2025
Program: Acquisition

What works:

* The all-in-one self-mailer can provide cost savings against
traditional envelope packages.

* Printed digitally, this entire self-mailer can be personalized -
additional functionality to move the format into other segments.

* Thisformatused a live stamp (pictured is a non-stamped
sample).

* Fororganizations that need more space to tell their story in
words, turn one or more panels on the inside into a letter to the
potential donor.

* RE is affixed to the inside of the self-mailer with 2 glue dots.



Postage
Treatments -
Real and Faux
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Custom Indicias
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Pamitia NONPROFIT ORG.
U.S. POSTAGE
Israel needs your urgent prayers! PAI D
ACLU
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NONPROFIT ORG. Nonprofit Org.
U.S. POSTAGE US. Postage
PAID PAID
MERRIFIELD, VA Shriners Hospitals |
PERMIT NO. 1679 for Children® |

NON-PROFIT ORG.
US POSTAGE

ENFORCEMENT OFFICERS
MEMURIAL FUND

239080

SUPPORT
YGUR LOCAL
POLICE

Custom Postage Options

%mmwfs
MAILBOX

PRODUCTION
SOLUTIONS

HOMES

COMMUNITY
AND HOPE

NONPROFIT ORG.
US. POSTAGE

PAID

FREDERICK, MD
PERMIT NO. 800




MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

A few things to keep in mind if you are /
considering using this technique:

Custom

* There hasto be aspace between the image
and the indicia. We have had success with
adding the lines in between the image and

NONPROFITORG.
U.S. POSTAGE

PAID

ACLU

Indicias

the indicia.
* Youdo have to get this approved by the
post office prior to mailing.




PS

Faux Stamps

NO POSTAGE
NECESSARY

|| | I || IF MAILED
IN THE
UNITED STATES

BUSINESS REPLY MAIL

FIRST-CLASS MAIL PERMIT NO. 20494 CINCINNATI, OH

POSTAGE WILL BE PAID BY ADDRESSEE
DAV

PO BOX 14301

CINCINNATI OH 45250-9916

N I e L T e L

1 P173-1054 S15-32 B1-32/77

Connie, can we count on you for another year?

NonProfit Org

U.S. Postage
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NATIONAL LAW ENFORCEMENT OFFICERS MEMORIAL FUN!

MICHEULES PRODUCTION
MAILBOX SOLUTIONS

[BUSINESS REPLY MAIL

POSTA

PO BOX 97072

SHINGTON CC 20077
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MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

A few things to keep in mind if you are considering using this

Fa UX technique:
Postage

* Youmustgetitapproved by the USPS before you mail. There
iIs a chance that the post office will not allow you to mail if
they deem that the image is too close to real postage.

* Theimage can not be too close to the postage area. This can
be a problem with small envelopes.

e Stay away from images that include numbers or the word
postage. This will look too much like real postage in the eyes
of the USPS.
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— M USPS PROMOTIONS CALENDAR - oncron
- iy 2026
N [ MR [ JUN we IEZN oo I oec | mAxiMum SAvINGS*

v %
T0 DISCOUNT

-
PROMO NAME

INTEGRATED TECHNOLOGY Any Consecutive 6-Month Period, Starting with the First Maildate and Continuing

for 6 Months or Until the End of the Year. Registration begins NOV 15, 2025.

TACT".E, SENSORY REgiStl’ﬂtiﬂﬂ: 0CT 15, 2025 - JUN 30 P %

Registration: FEB 15 - DEC 31 o/

CONTINUOUS CONTACT e 5 °
Promo Period; APR 1 - DEC 31 DISCOUNT

FIRST CLASS MAIL Registration: JUL 15 - DEC 31 o 5%
ADVERTISING Promo Period: SEP 1 - DEC 31 T0 & piscount

CATALOG INSIGHTS ™ Registration: AUG 15, 2025 - JUN 30, 2026 = 1 0 %
(NEW) Promo Period: OCT 1, 2025 - JUN 30, 2026 T0 DISCOUNT

ADD-ON DISCOUNTS AVAILABLE ALL VEAR TO STACK WITH A BASE PROMOTION: INFORMED DELIVERY: 1% | SUSTAINABILITY: 1% fussttteregttor

2026 MAIL GROWTH INCENTIVE: ENROLL BEFORE JUNE 2026 FOR A 30% POSTAGE CREDIT ON ANYTHING OVER 2025 ANNUAL VOLUME! ™

*Approval and acceptance needs to be confirmed by the USPS prior to mailing. Savings percentages are estimates that will be confirmed at the time of mailing and are not guaranteed.

©2025 Production Solutions. All rights reserved. N o ! - . .
= : **Must meet definition/characteristics of a catalog. ***Mail volume must exceed 1 million pieces to qualify.



ps '
MICHELLE'S ‘ PRODUCTION

= Tactile, Sensory & Interactive mangor | O souions

Qualifies: Does Not Qualify:

v Embossed paper stock (recommended) X GLOSS/COATED STOCK

v’ Zipper Pull on Carrier (recommended) X Stickers/Labels (unless they use metallic

v’ Clean Release Cards/affixed cards or holographic printing)

v’ Inks that react to temperature X Linen Embossed stocks

v" UV light exposure or water/liquids X Laminated Postcards

v’ Scented paper X Simple folds (half, tri-fold, gate-fold, Iron

v’ Paper that includes sound chips or Cross, Accordion fold, etc.)
speakers X Reply Envelopes/Reply Devices

v’ Holographics X Order Forms

v’ Textured paper stocks X Snap Packs, tear stubs and perforated

v 3-D elements (pop-ups, infinite folding) stubs

v’ Trailing Edge Die-cut (TED-C) Envelopes

TSI: What Qualifies?




TSI Promotion Technique: Embossed Envelopes B weresor. ‘ i
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A MOORE COMPANY

MICHELLES
Mercy Shi waicaor | 5

/’u—\

( Children are waiting for the surgery that will transform their lives.
Merc

PR\ Nonprofit Org ( Mercy You can be the one who makes it happen.
Q) 5 B
Mercy = f’

ercy A child should only have ermyiont bt
to worry about one thing:

being a child.

February 2025
Dear Michelle,

e e Biods tree) fes g s to children and adults Stickers for a child receiving surgery.

who have little to no access to the medical care they desperately need.

= Sy sech a case quie ke
—— 1d Ulri

‘musclesin his legs Nt tdevelop at the same rate as his

‘bones, leaving his legs bent drastically backward.
F1R4OB3L711

*T1adR¥k o

e His mother was desperate to find Ulrich the surgery he

needed, but the cost of surgery and the severity of his Ulrich just wanted =
S o T, condition meant her hopes were soon crushed. to stand tall > s Q
Michelle Johnston Despite constant stares and ridicule, Ulrich Icamed to Ulrich was ridiculed for his . 4 e
511 Constellation Sq SE Unit C adapt to his condition. He learned to walk with sticks made condition, which brought
Leesburg. VA 20175-3112

from sturdy branches, but experienced pain in his hands and severe pain in his joints. He

ints from supporting his body weight all the time. “I
A asn 1oy gyl byl ! 3 pporting his body weightall the ime. 1 was just wanted o stand and walk

ore
dental treatment biind “tamor: cleft palates
Repair more
scared to grow up like that. I didn’t want this to be all ke ojfiex chiliren snd help Fis bowrad logs o s g
my life was ever going to be: mother with chores around e 2 i
Today there are thousands more children and adults in their village. Fasi

Africa who are hoping for a way to heal devastating
conditions like Ulrich’s. Twisted limbs. Deadly tumors.
Severe burns. Blindness. and more. Without surgery, many
will continue to suffer.

After his free surgery on
board the Africa Mercy, Ulrich
can walk upright and is ready
1o

ul o today, our hospital ships — g i
Amm Mercy and Global Mercy — can reach them. RO G will be mm.‘, Have fun with these stickers!
Our volunteer medical staff can provide the safe surgery to transform more i\ means twice the (mpact for hurting children and adults. I'm sending them to you along with an ocean full of good wishes!
they ly waiting for. MorcyShips. H
e b Amuse-toi bien avec ces autocollants !

Even better! Thanks 1o an offer from a special donor,
your gift today will be matched to DOUBLE.
Please send a gift of 18, $25 or any amount to provide
twice as many life-changing surgeries. YOUR GIFT

Jete dt !

Yes, Il provide lifesaving surgery Your friend, Ton ami,
es, 1] p

‘medical care for sufforing children ol e

Thask youl gt st e 3
(s WILL BE T b T i
e - e
MATCHED T s o 3 muc ¢ porse. T
O Ive enciosed the g sha -
DOUBLE S et e st o i
sn rm,m S-: e
END ?
i i 2500375507
My gift to bring “LESSW a €002;
hope and healing
e
= = | unerED sTaTes |
E = —
e —
g — :
—
BUSINESS REPLY MAIL — Transcending B'orders
MAIL  PERMIT NO. 202 ALE TX ——— 1
TR WL PR FCoReRaeE — Changing Lives
—
—
Around the world in places with little to no access to
—
MERCY SHIPS medical care, there are children suffering and dying
CARDEN VAL from treatable conditions. Without help, one child in
GARDEN VALLEY TX 75771-9968 eight will die before age 5.
Our hospital ships are filled with state-of-the-art medical
‘equipment and a volunteer crew of doctors, nurses, and
gl bl el other caring people driven 1o help make the world a

® je aJr] suQ 1 better, healthier place for all. Together, we can reach these

P vuinerable children and families and provide the hope and
PHOM 9Yy3 wIojsuel], healing they have been waiting for. Join s by giving today:

P

LACK ACCESS TO SAFE SURGERY A I;%Z

( ==

Together we can bring free surgeries to people ' Free Medical Care Wider Reach Leaving Change

in need, and leave a sea of change in our wake. el T e s oo NS Y
blindness, and more. of a coast. We reach them. the places we serve.

YOUR GIFT DOUBLES TO PROVIDE FREE SURGERIES
Give today at MercyShips.org

USPS Promotions



MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format: 4.75 x 10.5 trailing edge OE, #9 RE, 8.375 x 11.375 Letter,
8.375x11.375reply, 8.375x 7 brochure

Received: 2025

Mercy Ships

* This package is typically sent as a self-mailer.

* Thetrailing edge envelope adds interest in the mailbox.

* The RE was nested into the double slip brochure to reduce
the number of inserts.

* The stickers are a bounceback meant to be shared with
young patients.

International Humanitarian
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Calendar Sizes

National
Park Foundatlon

— WONDER CALLS =——

Booklet Calendar

Calendars

The
2021 St. Jude

Calendar

Wall Calendar

MAILBOX SOLUTIONS

ooooooooooooo

MICHELLE'S ‘ PRODUCTION

Slimline Calendar

American
Lung
Association.

BREATHTAKING VIEWS

2025-2026 CIREAN AIR CALENDAR

Checkbook Slzed/Pocket Calendar
1
2026

CALENDAR

HEER (K



MICHEULES ‘ PRODUCTION

MAILBOX SOLUTIONS
Wall Calendar
OE:9x12
Calendar:
e 8-3/8”x10-1/2”
Ca Ie n d a r e 24+ Cover (28 total Pages)
° e Saddle-stitch (10-1/2” side)
SIZGS Pocket Calendar
OE: #10

Slimline Calendar Calendar:
OE:5.5x9.875 e 3-7/8” x 7-1/4”
Calendar: « 32-page Plus 4-page cover
© 5-1/2"x9-7/8” . Saddle-stitch (7-1/4” side)

e 32-page Self Cover
 Saddle-stitch (9-7/8” side)

Booklet Calendar

OE:6x9.5

Calendar:

e b5-3/8”x8-3/8”
 28-page Self-Cover

e Saddle-stitch (8-3/8” side)




Calendar Alternatives MICHEELES | Ttz

A MOORE COMPANY.
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MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

International Fellowship of Christians and Jews:
Ca Ienda Y Self-Mailer: 6 x 11.25 (folded size), 17.5x 11.25 (flat size)

S'Zes Heifer International: 3.875x 6

The Seeing Eye: 8.5x 11
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ASPCA

ACT NOW to receive your
2024 ASPCA® Calendar!

P g T by b O

WE ARE THEIR VOIC

Your first-class stamp is
another contribution to save
the lives of animals in need.

FIRST-CLASS MAIL ___ PERMIT NO. 18458

POSTAGE WILL BE PAID BY ADDRESSEE

ASPCA GIFT PROCESSING CENTER
PO BOX 96929
WASHINGTON D.C. 20077-7127

Calendars

BUSINESS REPLY MAIL

WASHINGTON, DC.

Edition
endar

NO POSTAGE
NECESSARY
IF MAILED
IN THE
UNITED STATES

MICHELLE'S
MAILBOX

ASPCA | Guardians

September 8, 2023

As an ASPCA” Guardian, your support truly makes
a difference for thousands of animals across the country.
Animals live better lives thanks to you.

You are an integral part of our team and help The
Society for the Prevention of Cruelty to Animals”
(ASPCA”) rescue, protect and find loving homes for innocent
animals nationwide. You help further our ongoing innovative
programs from coast to coast and we are incredibly grateful
that you are by our side—thank you!

Americ:

Asa token of our appreciation, I would love to send
SPCA" Special Edition Calendar. If you would

calendar, please return the reply form in the
enclosed envelope. Once you do, we'll send your calendar
directly to you!

If you've seen our calendar before, you know the heartwarming animal photos that each month
brings. I hope you are as proud as I am of these examples of your support in action, helping animals
nationwide through programs like animal relocation, behavioral rehabilitation, disaster response and more.

You'll see some incredible animals who represent the hundreds of thousands of cats, dogs, horses
and farm animals who we reach together each year. Cover star Monet was just two weeks old when he
was found living in squalid conditions along with 23 other Huskies. With your support, the ASPCA was
able to help him grow healthy and strong. He has since been adopted and enjoys the daily affection of his
loving family.

As a national leader in the animal welfare community for more than 155 years, we know just how
challenging the fight against animal cruelty is. But with you standing by our side as an ASPCA Guardian,
we've made tremendous progress in building a safer future for animals like Monet.

You have shown a genuine commitment to our mission. Your generosity, kindness and compassion
continue to fuel our efforts from coast to coast—YOU are helping us make progress in the fight against
animal cruelty.

(Over, please)

To reccive our 2024 ASPCA" Special Edition Calendar, please remember to send back the reply
form in the enclosed envelope.
animals who are living better lives

h animal in this calendar represents just one of hundreds of thousands of
thanks to you!

Sincerely,

Matt Bershadker
President & CEO

PS read the message to Make Pet Adoption Your First Option® and urge others to

local animal shelter of rescue group when looking to welcome a pet into their

family.

PPS. Please remember to send back the reply form to receive your 2024 ASPCA Special
[Edition Calendar! And when you do, please consider including an additional, generous gift
e ASPCA to help advance our lifesaving programs, Thank you for being a voice for our
animal friends!

Make Pet Adoption Your First Option* and urge all those you know to do the same.

yod

Folow the ASPCA on Facebook® at facebook. Toitter®
on Instagram* at instagram.com/aspca and on TIKTok" at tiktok.com/@aspca

1 Yes! | would like to receive the ASPCA Calendar! e
O No thanks, pease don't send me the ASPCA Calendar
| want to help more animals throughout the country find loving homes. Edngh
Enclosed is a special, one-time gift of: '
840 0$60 =E O 0ther$_ | :
-
To make your gift go to work
4 faster, give online at
. aspca.org/calendar2

PRODUCTION
SOLUTIONS

A MOORE COMPANY.

HEER (K



ASPCA
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Animal/Wildlife

MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format: OE: #10, RE: #9, Letter/reply: 8.5x 14
Received: 2023
* This package sent to current sustainers and asks them if
they would like to receive the annual calendar.

 Agiftis notrequired to receive the calendar but there is an
ask for an additional gift should the donor be inclined.
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MICHELLE'S PRODUCTION

‘ Arbor Day Foundation mangox | O stiiTioNs

Arbor Day Lincoir, NE 68508
Foundation. arborday.org

QO Yes! | did receive my calendar — thank you! | went to support the
Foundation's Celebrate Arbor Day program.
My check is enclosed. (For credit card contributions, see back.)
QOsis Os20 O%25 OMoreS_
QO Please send my 5 free sweetshrubs. Or,
O Do not send me sweetshrubs. Use all my contribution to support
our Arbor Day Foundation education programs.
QO Yes, | did receive my calendar but I'm unable to donate to receive my
shrubs. However, | am enclosing $5 to cover the cost of my calendar.

Please send me information on how fa include the Arbor Day Foundation in my will
I have already included the Arbor Day Feundation in my will 003-031-0127742

08618.001- 2683

MEMBER #88-5172-7847
Michelle Johnston

Detoch and return with your contribation

Dear Michelle,

When you contribute to our Arbor
Day Foundation education programs and
indicate your choice above, you will receive
5 sweetshrubs. Their reddish-maroon
blossoms will fill your landscape with scents of
strawberry, banang, and pineapple from May
through July.

Calendars

HEER (K



Arbor Day
Foundation

Environmental

MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format: 8.5 x 5.5 reply with perfs

What works:

* This package included the 2025 Arbor Day calendar and a
newsletter in a 6 x 9.25 envelope.

* Thereply includes a check box with this option: “Yes, | did
receive my calendar but I’'m unable to donate to receive my free
shrubs. However, | am enclosing $5 to cover the cost of my
calendar.”

* This package was sent to current donors —the donor ID was
included in the address block above the name.

* The perf lines created a smaller reply — and therefore the reply
envelope could also be smaller-the one in this package was a
#6 34 (6.5 x 3.625).
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different




PS

American
< Cancer
1 Society

# Your 2025 holiday keepsake is inside! #

01-03-17491

Dedicated Supporter

Nonprofit Org,
USS. Postage
PAID
American
Cancer
Society

American
Cancer

Society

Please
Place
Your

Contact o dootor
ommen
t0 sohedale your % te,

cancer Sorenit)

z]  American Cancer Society

My Next Gift to Help End Cancer

[ZIYES, Dr. Dahut, the fight against cancer is personal to me. I'm continuing my support

of lifesaving research and vital programs and services for people facing cancer. é?:égan
Here is my gift of: Society’

[]$15 [] other$

. To donate using your credit card, see the back of this form.

[1ss [ $10

Every concer. Every iife

To donate

01-03-17491

(AR A AT A A AT T A
American Cancer Society
P.0. Box 1749

TR L T e e e e e T e Vienna, VA 22183-1749

123456789123456000 701Pj00000RBOVIAD OA RLAAAAAAAAAAAAAAAAAA

d émeficon Cancer touches every life. You can help change that.
{ Sg::‘i?é;' Please continue your support with a gift today.

Dear Ms. Johnston,

Thank you for making a gift to the American Cancer Saciety in honor of a loved one. As you
know, cancer touches every life in one way or another. That’s what makes this fight so deeply
personal for all of us.

You'll see that I've enclosed a special holiday keepsake with this letter. Please accept it as a
small token of my appreciation for your partnership. May it serve as a constant reminder of our
shared mission to end cancer as we know it, for everyone.

1 also hope you'll choose to continue your support with a gift to the American Cancer Society
today. You will help advance research breakthroughs that lead directly to lives saved. You'll also
help provide people facing cancer with free rides to treatment, free lodging when that treatment is
far from home, and access to trusted information when it matters most.

As you read these words, American Cancer Society grantees are working tirelessly to i improve pi prevenuon,

~detection;and treatment-methods: Every discovery brings new hope.—————— — ——

We can’t stop now! Despite these great strides, 1 in 3 men and women in the U.S. will be diagnosed with
this disease in their lifetime. We owe it to our loved ones, ourselves, and everyone to fight cancer with all we
have. Please make your next gift today, while you’re thinking of it.

Thank you for your support this holiday season and all year long.

William L. Dahut, MD
Chief Scientific Officer
American Cancer Society

P.S. To make your next gift in honor or in memory of a loved one, please use the back of this form. Thank you!
cancer.org/EveryLife « 1.800.227.2345

Our special gift to you

We’ve created this keepsake as a tribute to
your loved one. May it serve to inspiré you
during the hollday season

Unforgettable.
Irreplaceable
Always in our hearts.

American
< Cancer
Society’

Every cancer. Every life

17491

&

Let’s end cancer. For everyone.

American
Cancer

4’ Society

R25090RN



American
Cancer
Society
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Health — Disease

MICHEULES ‘ PRODUCTION
MAILBOX SOLUTIONS

Format:

 OE: #10, RE: #9, Letter/Reply: 8.5 x 10.375, Ornament: 3.75 x
7 (100# Cover weight with lamination on both sides -
personalization was done with DOD on the lamination)

Received: 2025

Program: Donors who gave “In Honor of” or “In Memory of” gifts
What works:

* This mailing was designed to try and retain one time “in
honor of” and “in memory of” donors. The ornament is
personalized (mineis a seed and so it has no
personalization). The personalization included “In memory
of” or “In honor of” with the name of the loved one that the
original gift was for.
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Mission Focused
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Double Your Impact for Kids!

One gift ... TWO times the difference

Visit choa.org/helpkidsé4 or scan this
EpsE

code with your smartphone to rush
your renewal gift by May 16, 2025, EEI'
and it will be MATCHED — making E

double the difference this year.

Upfront Premiums
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Coloring Placemats
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Enjoy coloring this
Thanksgiving placemat
N\ and add even more joy to
By your holiday table.
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Water Bottle Stickers
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Acceptance Balance

Stronger than"addiction
w=iiDetérminationiss
ZHope - Shatterproof V‘”hwgg,

oI Empowerment °
‘A€Ceptance
«= 7 Resilience
¢ Liberation
Recovery

Liberation
Self-love
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TR Norwalk, CT 06851
Stronger than addiction shatterproof.org

_}lﬁ_ 101 Merritt 7, STE 1
7S Shatterproof

DISPLAY PROUDLY ON YOUR WATER BOTILE, COMPUTER, OR WHEREVER TO SHOW YOUR SUPPORT!

Upfront Premiums

MICHELLE'S
MAILBOX

PRODUCTION
SOLUTIONS

ooooooooooooo

HEER (K



PS

Other Ideas

Patches

Upfront Premiums

A ®

D B
”~
v/

“oick & ty

440797

v nsaaeien

01805 95 95 90
wee warenrves oo

Air Fresheners
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Temporary Tattoos
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