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Special ﬂ'f(—.ﬁﬁ
Olympics §ﬁﬁ%

Dear Friend,

Thank you so much for your generous gift this holiday season.
We've enclosed a packet of five Special Olympics holiday cards,
along with our sincere gratitude for your support. The artwork
on this card was created by Special Olympics Southern California
athlete Jonny Pierce, who finds inspiration in the world around
him. In waves, mountains, and nature’s beauty, he uses art as
another way to tell his story beyond the playing field. Jonny first
joined Special Olympics as a swimmer, where he discovered both
his sanctuary in the water and his love of competition, winning
four gold medals at his very first meet!

As Jonny says, “Inclusion to me is letting me train and compete
as an athlete, and that I am treated the same as everyone else.”

You help ensure that more people with intellectual disabilities
have the resources to live up to their full potential
send your Special Olympics holiday cards to family and
iends this season, every message you send and every card you
share is part of a larger story of inclusion and opportunity that you
make possible. Your support gives athletes the chance to compete,
build lasting friendships, and discover st hs that extend far
beyond sports.

This card is more than a holiday greeting, it's a symbol of the
joy, determination, and community that your support helps create.
Thank you for being part of the Special Olympics family and
for all you do to celebrate the talents and voices of athletes.

With gratitude and warm holiday wishes,
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Format:

 OE: A7, Letter: 6.25 x 10, Cards: 6 x 9 (flat size), Card
envelopes: A6

Received: 2025
Program: Digital Premium

What works:

* This package was sent as a premium outreach to
digital donors and included five identical cards, each
paired with a white envelope.

* The card artwork was created by a Special Olympics
athlete, reinforcing authenticity and mission
alignment.

* For this audience, the package was designed without
a direct donation ask, focusing instead on
engagement and stewardship.

* Printed on 80# linen stock to elevate the tactile
experience and give the package a more premium
feel.

Special
Olympics
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Ocean Conservancy*

OUR OCEAN IS UNDER INTENSE PRESSURE.

o

PO BOX 96003

20 NOV 2025 PM3 L

._m»nmnuvue \‘
From:
Save the Ocean Every Day!
+ Awaysdisposs o pas soms and OCEAN CONSERVANCY
b sl i ATTN: MEMBERSHIP DEPARTMENT

WASHINGTON, DC 20090-6003

NOVA 220

'Act Now to DOUBLE Your Impact.

Matching Gift Deadline
EXTENDED.

i

ettt gttty il

037705
£

1300 10th Streat NW im 202.429.5609 Telophone
8th Floor oceanconsorancyorg
Washngton, DC 20036 Ocean Conservancy*

OUR OCEAN IS CALLING OUT FOR HELP!
/ // MAKE 2X THE IMPACT / / /

Dear Michelle,

From plastic pollution to overfishing and offshore il drilling, human action is stressing our ocean and
threatening its ability to sustain life as we know it.

While our ocean is awe-inspiring, it is not invincible.
This is an all-hands-on-deck moment. We urgently need your help to meet our $300,000 matching
gift challenge to ensure our work for a healthy and thriving ocean continues to advance.

To give everyone an opportunity to have their year-end contribution DOUBLED and ensure we meet
our goal, Ocean Conservancy’s Board of Directors has ex th ine t I

If you've already sent your gift, please accept my sincere appreciation! However, if you haven’t had a
chance yet, | hope you will take a moment today to return your best possible contribution so it can make 2x
the impact for our ocean.

Michelle, your tax-deductible gift of $25 will double to $50 ... or your extra-generous gift of $40 will
become $80.

Now, more than ever, we’re counting on our most committed supporters to rise to the challenge to
help secure these matching funds. These funds are crucial to our ability to advance sustainable solutions to
solve the plastics and pollution crises and protect biodiversity.

- r n| ike th n track:
. Advamlu Clean Shlpplu. Naw that the International Maritime Orgamnﬂcn has adopted a 2050
target for zero g i agoal d for—we’re focused

on accelerating progress. T‘hat includes reducing energy use aboard ships to cut emissions at the
source and strengthening fuel standards to drive faster, more meaningful reductions.

Ending Plastic Pollution. Since the start of our International Coastal Cleanup® 40 years ago,

nearly 19 million volunteers around the globe have removed almost 400 million pounds of trash
from shores and waterways. Our goal is to remove 50 million more pounds by 2030, and we're
focusing efforts where they matter most—areas of high ecological and species value, places
where pollution threatens human health, and regions where we can remove the greatest volume
of plastic waste. Help us prevent plastic from entering the ocean by signing up for an International
Coastal Cleanup event near you.

Protecting Biodiversity. We launched a new initiative this year to protect the mesopelagic zone or
“Twilight Zone” This narrow band of ocean waters between 200 and 1,000 meters deep is home

over, please

2025 Year-End Matching Gift Contribution

DEADLINE: NoVEMaER-28 Deceinber 15!
Double my gift 1o help Ocean Conservancy advance more solutions to ensure
a healthy ocean today and for generations to come.
O $25 wil become $50 O $40 will become $80
0 $50 wil become $100 0 Other $_____ will be matched dollar for dobar|

You will receive a special 228-piece Humpoack.
Whale puzze with a g#t of $35 or more! Prease
alow B-10 weeks for delivery.
=} MN"‘YU“M\u!yWMh!h

ocean. Do not send me the puzzie,

Pleass make your check payable to Ocean Conservancy

(or sea reverse 1o give by credit card) and retum this form
In the enclosed envelope.

Your git SEEDTXXXXXX0000

wildlife and

CONNECT WITH US

@oceanconservancy

@OurOcean

ACCOMPLISHMENTS

‘Thanks to your support, we -accomplished
S great things for the ocean this year.

@oceanconservancy
©0urOcean

www.oceanconservancy.org

and marine wildlife

based climate i to

what's already there.

+ Celebrated 40 years of
the Intemnational Coastal
Cleanup", the world's largest

Secured new foam
foodware bans in California,

eliminate single-use plastics.

+ Developed a public Wildiife
Impact Calculator to help
volunteers measure the

by
preventing plastic at the source and removing

reduce pollunon, protect communities and l"wug" science, cleanup and advocacy.

build resilience.

» Conducted groundbreaking » Organized international stronger shipping emissions: » Removed over 175,000 + Deployed new fingerprinting.

research showing the high advocacy to help countries rules, Including s pounds of abandoned fishing. technology to trace sources.
mortalit; plastics pose all over the world include reduction measures to nets in Mexico and recycled of nutrient pollullon in Tampa
- ERERTINE TOW DrSuLes el T L ey

through our Giobal Ghost
Gear Initiative"

algae blooms and saving

Brought together scientists s oA ran i

policymakers and industry
eaders to responsibly
explore marine carbon
dioxide removal as part

of global climate solutions.

‘mammal the Umlad ions Cl
FEREscEere e e Novembors

We Play Tour" to reduce

plastic waste through

+ Partnered with divers and + Launched a new initiative to
rangers to extract a 35-year- safequard the mesopelagic
oid ghost net from a UNESCO  “Twilight Zone,” one of the
site off Mexico's Pacific coast.  ocean’s most mysterious and

vulnerable regions.

» Released global guidance to
reusable cup programs Integrate offshore wind into
at concerts and sporting climate strategies, helping
events. nations meet Paris Agreement

goals responsibly. ‘ocean-related executive

» Continued pushing for a ” orders, building awareness
strong, enforceable Global + Pressured the International  around policies that impact
Plastics Treaty through Maritime Organizationtopass ~ our ocean and future.

, Educated the public on + Raised strong opposition to
deep-sea mining threats in
the Arctic and advocated
for protection of the living
Central Arctic Ocean

. conservation impact of
their 3

media outreach and expert
testimony. ..

Thank You! s

ot e
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Format:
 OE: #10, RE: #9, Letter/Reply: 8.5 x 14, Poster: 11 x
17
Received: 2025
Program: Appeal - all levels

What works:

* The “poster” insert serves as a year end impact
statement.

* The balance of the package is kept simple so that the
large poster brings the most impact.

Ocean
Conservancy

Environmental




Patti Reilly i
2560 Huntington Avenue 3
Alexandria, VA 22303 o
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Patti Reilly

c/o Law Enforcement Legal Defense Fund
P.0. Box 7012

Merrifield, VA 22116-7012

STTNEOIWM

feom the deesk of
Qodﬁ Reilly
you and I have never met. But

ou’ll help me save my
son, Officer Terence Sutton.

picture of Terence and me
ebrating his graduation from

I was so proud that night.

But 1 was also te

Terence was going to be patrolling the
streets of Washington, DC, where c e
is sky-high and peliticians side wi
criminals over cops.

Bu; never in my wildest imagination

ol 3 son would be
wrongfully conv of == murder of
a criminal my son didn’t even touch.

In fact, he was just sentenced to more

ct,

than five years in prison.

ry is so sho ng that if it
appen to my son, I wouldn't even

our nightmare started in

Law Enforcement Legal Defense Fund
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Urgent Rep)y To:
Mrs. Patti Reilly

c/o Law Enforcement Legal Defense Fund
P.0. Box 7012, Merrifield, VA 22116

Dear Patti,

es not deserve to s

( ) 835 () 850 ( ) 8100 ( ) $250

‘ C ) 8500 ( ) $1,000 ( ) § Other

] I'c like to

elow.

ribute with my

the form b

( |} I’ve written a few words of support for Terence
on the back of the photo you sent mae.

Sinceraly,

credit card using

*# 7o contribute Saing a credit casd pl use this secure fovs.
2ype of Sexd: | IVISA ¢ IMastercare
| yhmaricas Exps 1 1 piscovex
Jacunt of contridbution: 3,
Cazrd Nomver: Expiration Sate: 4
Wamw on Cazd: el
signatare:
STTNEDON
D135405624SSTTNEDOYD
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Format:
e OE:

Received: 2024/2025
Program: Acquisition

What works:

* Designed to resemble a personal greeting card, using
blue paper, a real return address featuring only the
signer’'s name (sent blind), live stamps, and a
marker-style font to personalize the recipient’s
address.

* Includes an 8-page, organization-focused letter with
ample space for storytelling, complemented by a
personal photo of the signer and her son to reinforce
authenticity and emotional connection.
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1 Susan G Komen e | o

susan c.w-f
Komen.

Michele,

As part of a select group, you've been granted early access to this
special National Breast Cancer Awareness Month event.

You're invited
TRIPLE MATCHING GIFT OPPORTUNITY

GOAL: Raise $1.5 million by 10/31/25

From: Bank of America
Amount: Gifts matched up to $100,000"

Begins: Qet—1- NOUY it TRIPLES s

Todouy :
YOU MAKE BREAKTHROUGH RESEARC I
NATIONAL BREAST CANCER
: ; W -
P, AWARENESS Your gift of $10 or $15 will go THREE TIMES xomenra/esry | [BIRSHAE]
2 s ) bl el rven o o v 1o mprore brest CHacSr B . ‘ % . —— v
e b e AT ~—asfarto provide critical help for people living with breast st:(sgnqgﬂ Vol
® cancer today and real hope that one day soon, we can cure i TooAviR S Ta)
d 13770 Noel Road, Suite 801889 « Dallas, Texas 75380
breast cancer forever.
. Bank of America i an offcil partner of Susan G. Komen®, To lecm more about thelr progras,
2 ease visit komen, orgfbankofamerica
y . . . *Bank of America is matching individual danations $2 $1 donated throwgh i >
Give by mail or online at komen.org/early (4510000 . All s e e $100 00 drng s e il e el . I
o 7 ; mos. Maich furds only apply to donasons fo tis promocion and do ot apply to other programs, SANKOF AMERICA
Place Ending breast cancer to TRIPLE your impact starting today. fundrasrs r eveis
S(am;; - needs all of us. -
Here ) Susan G. Komen is extramely careful about how we spend the funds you entrust to our care. | ’
/4 all for charity as set forth by the Better Business. |

Bureau Wise Giving Ablance,including far and honast solcitaion practices and ethcal conduet. | By
The Running Ribbon is a registered trademark of Susan G. Komen". _

(i ‘

NATIONAL BREAST CANCER
1 WARENESS F
THE LATEST & MON . W
susan 64 ADVANCES | Paula Schneider susanc.
Komen. TopRoveL = 12025 neay 320000 nw cases : om S

SUSAN G. KOMEN DUtCoe " MGarcsea e U President and CEO A GIFT IN HONOR OF

PO BOX 98060 rasch our fondraslog taeget el Susan G. Komen® National Breast Cancer Awareness Month
26RN09122Z2Z222Z WASHINGTON DC 20090-8060 ‘if‘gﬁn‘;‘?’g&:ﬁgﬁaﬂ lbo’;-::\:ﬂ FROM

tangibie support for women and
men facing breast cancer

T Please A\Ve @@MYOUSM Now!

komen.org/early

it 5 1ate, supportive 3nd hopatul
raset cances commenity fo¢ all

RO R U U

Yes! | will help Komen fight to end breast cancer.
ST CANCER! ottt ol oo e o sumnc-f 2 g

- oner 0 $10 mEeErsp $30 O $15 EETEEsEap $45
k Os_ ey 2

Please return this form with your gift in the envelope provided. Over, please

C-4599784Y4 M-26RNO9L00BODCIH Y
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Format:
e OE:

Received: 2025
Program: Appeal

What works:

* The match package is designed to resemble an
invitation, positioning the donor as being invited to
participate in something special and meaningful.

* Features a drop-cut reply that nests neatly inside the
card, creating a clean, cohesive presentation.

* The card uses minimal copy, keeping the focus
D squarely on the matching-gift message rather than
extended storytelling. Additional information about
breast cancer is provided in a small insert.

* At first glance, the reply resembles a certificate. The
pink box and centered typography reinforce this
effect, with the donor’s name and address placed
prominently in the center of the piece.

Health — Disease
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Best Friends Animal Society yrvrridiet i

¢ ® Best
Friends
Save Them All
At Best Friends, we believe that every animal

matters — each dog and cat, a life worth saving.
Founded back in 1984, our Sanctuary has
become the living embodiment of that philosophy.
Which is why today, we're taking those decades

e | of leaming and experience, along with our guiding . . R
oy principles of care and compassion, to every Yes, | want to bring lifesaving chances to pets at the Sanctuary
sonrroon community i the country. Together with you, and around the country — and make the U.S. no-kill in 2025.
Arvread Sarsety we are committed to bringing the U.S. to P -
no-kill in 2025 and beyond. Please accept my gift in the amount of: T s AR O SRR, o
12 1§18 [1s25* L1850 here or visit bestfriends.org/poster
% Dear Friend,

(18100 [18500 [1$1,000 [10thers$,

* With 2 gift of $26 o more, you will ecaive the award-we

It's as uniikely a story as you could imagine. More than 40 years ago, a scrappy group of friends
settled in a remote area of Utah's high desert believing they could create a better world through
kindness to animals. Indeed, what started as just a handful of ramshackle buildings set up to take in

ing bimonthly Best Fronds rmagaz

Just a few homeless dogs and cats ... is now the heart of an entire movement. A place of healing and ® ® Best ty
inspiration like no other, where every single animal is recognized as an individual, worthy of love and es
compassion, care, and companionship. Friends

Best Friends Animal Sanctuary is not simply an gasis of lifesaving in the high desert of southem
Utah. It's the embodiment of kindness and generosity. The idea that any person can make a

difference, that a single life is worth saving. And for the approximately 1,600 animals who find
POSTER thmse hare o any i ey, thk uncertany  over T eaing rocess

ins with a safe
future and a new path forward. We hope you enjoy the enclosed map — featuring iconic Best Friends

ENcLosED' imagery from its early days — and a custom tour through this beloved and hallowed place
.

COMPREHENSIVE, CUSTOMIZED CARE
As the sun rises over the majestic red rock backadrop, tails are already wagging and paws skitter
and siide across the floor in anticipation of breakfast. It's a beautiful day here at the Sanctuary's
Dogtown because ... well ... pretty much every day means walks and treats and training and
playtime. The only thing better? An adoring family of one's own.

Thank you for all y

At Dogtown, there's something for everyone: Shy-dog classes for the less confident types and
supervised playgroups for the social butterflies. Strolls along canyan paths and individualized training
sessions to keep pups physically and mantally fit — not to mentian, highly adoptable. There's aven
the state-of-the-art Shipley Lodges, designed specifically to help dogs with emutional and behavioral
challenges grow and thrive.

over, please
o || I ||

‘Working with organizations in every state:

over, please Shipley
Check here if this is a new address. O

og |/
Lodges / /

Wild Friends ‘\ |

!&‘1\

e e L e L L ]

Parrot Garden
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Format:

* OE: #10 with Trailing Edge, RE: #9, Letter: 8.5 x 11
(4-pages), Reply: 8.5 x 3.5, Poster/Map: 11 x 17

Received: 2025
Program: Acquisition

What works:

* Features a trailing-edge die cut outer envelope
designed to stand out in the mailbox and draw
attention to the envelope artwork, increasing visual
impact at first touch.

* Includes a 4-page, organization-focused letter that
highlights the mission and work of the organization.

* Showcases a stylized map of the Best Friends Animal
Sanctuary. (Note: The image shown was scanned
while folded; the mailed piece featured the artwork
as a single, full-size image.)
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Buckslip Card in a #10 Toaisor | B

FROM THE DESK OF i

ANDREA BRANNAN

December 3, 2025

Dear Mrs. Johnston,

& choices

As Compassion & Choices nears the end of a busy and challenging year for our
mission, I write to express all our best wishes for a holiday season of grace, tranquility,
togetherness and an abiding sense of purpose for the year ahead.

@ compassion

PRESORT FC

“Purpose” is an especially apt word to describe our movement's work to transform
end-of-life healthcare in America.

That has been the unifying vision of Compassion & Choices from our very beginnings.
@ Even as our movement evolved and became more complex, we never lost sight of our
MIChe"e J Ohnsmn purpose and never stopped devising new and more ambitious ways to achieve it.

These closing days of 2025 are g time to focus on vour vital role in moving g As the nation’s first and smallest state,
forward medical aid in dying, putting the teeth in advance dircctives, expanding access P Delaware calls itself a “Small Wonder.”
to end-of-life care for all and so many other C&C initiatives. It's been a difficult year for s
many; Compassion & Choices stayed strong and had big wins — all thanks to you. | } This year, it entered the big—league ranks

And we're not done yet, We’ll share more about our goals and wish st for 2026 in ; of states with an End-of Life Options Act,
a future letter. This one aims to celebrate you and your peers in C&C's community of thanks in no small part to
donors and friends and to remind you of the profound, meaningful difference your support i Compassion & Choices and supporters like you.
makes possible for people on their final journcy.

[TV TR ]

{ F il It’s a wonderful gift for you to give. And you do so with steadfast commitment and
liluetyey [lali]y gencrosity. We are so grateful to have you at our side.

Now, Compassion & Choices must be prepared to fight hard to protect our 2025
advances, defend medical aid-in-dying laws in 12 states and jurisdictions and bring the
|| | | | empowering benefit of our planning and other resources to more people in more places.

That’s why I hope you will include Compassion & Choices in your
PLACE year-end giving. We urgently need your contribution of $100, $150

n't for. et to ut 50“’ ‘famf here. STAMP or even more to fortify our abilities to organize, educate, litigate All of us at Compassion & Choices send our best wishes for a holiday season
Please do 9 2 and more. Each of those strengths will be tested in 2026 : e :
HERE shared with loved ones and filled with abiding love, support and gratitude.

To encourage your special generosity, a fellow donor created a £
$300,000 fund to atch eyerydollap of your eii (ERRUIRSAAS ‘We thank you for helping our movement and its many courageous allies,
your contribution will have fwice the impact on our efforts and Bet & 5
Soals. I recelved behreet now and D &embse volunteers, storytellers and activists achieve landmark success in 2025

(over, please) and look forward to more gains in the year ahead.

@® D26C3AH

COMPASSION & CHOlC_FESR Compassion & Choices 8156 S Wadsworth Bivd #£-162, Littleton, CO 80128 CompassionAndChoices.org With deep;,:t aratitude:
SIOF-ESRXO4%ESSING CEN ‘THE BOARD AND STAFF OF
COMPASSION & CHOICES
ETNA, NH 03750-0485 A Year-End Gift From Michelle Johnston compassion &
Your Impact Will Be DOUBLED! & choices o A Rz ECL AT A AN D AP Qe ®

Q My check is enclosed, payable to
Compassion & Choices.

Q1 YES: The unifying power of end-of-life autonomy and the
gains we've made heading into 2026 must be protected.

So, | enclose a tax-deductible year-end gift in the amount of: ) Cher e oy Credit caic se rerarsel:

QPlease designate my gift:

md”k ‘/0“-, ||||||||||||||||||||u|||||||ll|||-||u||"|"nlnp"nul“lllhl 0 $100* means $200 when matched Qinhonor or Qin memory of
L8

0 $150* means $300 when matched
0 $200* means $400 when matched
Q$___ *goes twice as far when matched!

* Your gift will be matched dollar-for-dollar if postmarked by December 31!

999999999 123456
D26C3AMSEDC 13040

8156 S Wadsworth Blvd #E-162, Littleton, CO 80128 CompassionAndChoices.org




Midlevel Card in an A8 owisor |

ﬂ National Trust for
&%

Historic Preservation’

ALnto

Cari Maslow
Viee President of Annual Giving

Dear Michelle,

Wherever and however you experience this holiday season, I hope it is enriched
by family traditions, well-loved music and recipes, winsome and meaningful displays, and
time spent with those you love and cherish.

Living in Bethlehem, Pennsylvania, I feel decply grateful to witness the power

of historic prescrvation every day. Just last year, part of our cherished city was inscribed as
2 UNESCO World Heritage site—celebrating the Moravian settlers and the beautifully
prescrved buildings they built that still stand as a testament to our history. It a heady
moment to have your community's heritage recognized as having universal value, but I'm
also aware of the decades of work that made that moment possible. The foresight that
was required to save so many of the settlement’s original buildings has created both a
beautiful, interesting place to live and the foundation of an economically vital main street.

From 2>

G
Historic Preservation® =

20101

f\ ational st for
Q&Nn 1 Trust /o

PRESORT FC

Bethlchem is a place where the past and present meet in such meaningful ways.
Not far from where I sitis SteelStacks, once the beating heart of Bethlchem Steel.
MALES POSTMAR PRI #118- Today, its towering farnaces and rail trestles have been reimagined as a vibrant home

for arts, culture, and community gatherings. Throughout the holiday scason, every corner
of Bethlehem glows with celcbration with white holiday lights and glowing Moravian
starsonthe Northyside recognizing our-founders uid muli-coloted lights-on the South:
side celebrating the immigrants who came to work at Bethlchem Steel.

Lshare all this with you in a spirit of joyous gratitude—for living in a place where W
Wi OTHE the past s lovingly preserved and made new, and for working at the National Trust, &
A Girr WE GIVE ONE AN R whose leadership is an integral part of championing the historic and unique ch

q i A

=5 29§

of communirles across our nation. ’ = -
Michelle Johnston And then there's you, Your passion, interest, and knowledge breathe life into our e
mission every day. Because of your generosity, preservation is not only saving cherished . / ‘%“ {
landmarks—itis also addressing some of the most pressing issues of our time. Together, g : /N | VA
‘we are making historic places centers of civic dialogue, helping communities prepare for T s P J&M 1
the impact of climate change, supporting local cconomies through strategic investment, : ¥ ST =
and ensuring that diverse storics are lifted up and celebrated.

‘That's why I hope you will include a special year-end d tothe
National Trust as part of your holiday giving. Right now, our Board
of Directors will triple-match every dollar you give, up to $100,000.

your

workin 2026;$150 willild 450, 200 will become $600, and
o i e gty
=% December31 deadline, i ]
x %) . . . .
600 1th Sreet NW Suite 500 Washington, DC 20005 i All of us at the National Trust for Historic Preservation
@ oot ety b o send our very best wishes this holiday season.
|| | l || e We are so grateful for your support this past year.
4 abrut NO POSTAGE — ~ ——
T e e

s Lisnoic et

DF26CZSZENVC

Your generosity made all we accomplished possible.
UNITED STATES

600 14th Street NW Suit

ation : s With sincere gratitude,
Historic Preservation® SavingPlaces.org

'g\&‘ National Trust for Washington, DC 2

INESS REPLY MAIL [— THE TRUSTEES AND STAFF OF
BUS
O IAGREE. Preservation is a gift we give to one another and to future generations. B
. MO gift we gi & A 1
FIRST-CLASS MAIL PERMIT NO. 931 HAX ===~ To continue empowering the preservation movement in the coming year, I would like = Na.tlona.l Trust fbr
POSTAGE WILL BE PAID BY ADDRESSEE e to make a tax-deductible contribution that will have triple the impact! = v v His tori.c Pl’ese al tion" |
e = 7 { TV
ST FOR HISTORIC \TION | 015100 - $300 when tripled 1 $150 = $450 when tripled RXVW
NATIONAL TRU! p
PO BOX 5043 |

HAGERSTOWN MD 21741-9823

18200 = $600 when tripled - Other § every dollar tripled!

O 1 have enclosed  check payable OERE  scan here o make 3
to the National Trust. ‘ SR wiple the impact right away:

O Please charge my credit card, fopea
(See other side for detalls.) —

1762 Waterwarks, Bethlehem, Pennsylvania. Phots courtesy of Historic Bethlehem Museums & Sites,
AT EED 4 permanent Member of the Moravian Church Settle Betblebem World Heritage Site

SavingPlaces.org/YearEnd25 R
|
|




Holiday Card with Paper Ornament v

3573 S. Waverly Road
Eaton Rapids, MI 48827

Ms. Michelle Johnston

0025232

|I | || Your gift of

astampis
appreciated

VFW NATIONAL HOME
3573 S WAVERLY RD
EATON RAPIDS MI 48827-9718

Dear Friend,

As the holidays approach, the Lamilies
ag ow nation's veterans feel ther
sacnfnces even more n-er\l% ﬂ\av\' ever
And T am sure that you wish the very
best for these brave Samilies

With this card, we Send you ow -
heartfett wish for a Christmas Ll of
warmth and love, With vour generous
iS5t to the National Home, you return
that wish to our Lamilies. When you
sign and retun the little ornament

that we've enclosed, and they hang 1t
on ther tree, you make yow wishes
personal Sor the Lamilies in owr care.

i and
T Lor your kindness,
wmes:’mwig\é Lor you and ypowr loved
ones this holiday season:

Sue Alverson
Development Director

Warmest
holiday wishes

from your friend,

&

NATIONAL HOME
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MAILBOX SOLUTIONS

A MOORE COMPANY

MERRY CHRISTMAS
¢ HAPPY NEW YEAR

May we keep Christmas in our hearts
and let love surround us, now and
throughout the coming year.

2025 Christmas Campaigri’:'

Q YES! | want to bring Christmas joy to the families and children of America’s heroes who
have selflessly served our nation. | have enclosed my gift of: 0025212-08
& This amowt i
Qsis( Qss Q335 Q Other $ would really help

@ P25K  K1lu

Please make your check payabie 10 the VFW Nationl Home,
VA For credk card s, pleavesee the reverse side Your it s ully
NATIONAL HOME tax-dedyctible 1 established by lew.

381359597
3573 South Waverly Road  +

Eaton Rapids, M1 48827 USA +  TEL 866 483-9642  www.viwnationalhome.org

Please remember our
“littlest heroes” this Christmas!

At Christmastime, the families of our veterans feel the absence of
“normal”life more deeply than ever, At the VFW National Home,
we provide the stability, safety, and caring community these brave
families need while they recover from the challenges of military
service or a devastating crisis.

strength and growth Lo thrive in the years ahead.

Your generous gift will ensure that our “littlest heroes” experience
the joy of cherished traditions that reflect the true meaning of
Christmas. And when you sign and return the enclosed ornament
for their tree—along with your gift—you will touch their hearts in a
deeply personal way, reminding them that they are not alone.

Together, we carjive families the support they need now, and the ‘
|




Holiday Card with Ornament

e les

els

this HOLY SEASON!
Join us at our

St. Anthony Christmas

Novena of Masses!

!
THANK YOU
l— FORPAYING

POSTAGE

Q Prayer petitions enclosed

ATTN: FR. BOB WARREN, S.A.

FRANCISCAN FRIARS OF THE ATONEMENT
GRAYMOOR

PO BOX 307

GARRISON NY 10524-0307

25XANO AT g el

FRANCISCAN FRIARS of the ATONEMENT
g Cravoom~P.0.Box 301+ Garison, N York 10524
T BIB70-4247 » www AtomementFriarorg

,:?Z"" All Praise, All Glory and All Honor to
Jesus Christ — the Blessed Son of God.”

~ St. Anthony of Padua

Dear Michelle,

As we look forward (0 the joys of Christmas, we are especially blessed to include
our patron St. Anthony of Padua, the Saint of Miracles, in our celebrations.
‘was s0 devoted to the glorious birth of our Savior that he is often depicted as miraculously

cradling the baby Jesus in his arms. He rejoiced wholeheartedly at this greatest gift of God,

the birth of His Son, given to save us from our sins and heal the world.

“This image of ST, Anthony, which has been popular around the world across many
cultures, can inspire us this Christmas as we tum t0 him with our needs. What a comfort it
i for all of us to carry Jesus in our arms each day, to know He is with us on our journey,
and to look to St. Anthony to guide us on that path to aceepting Jesus' unconditional love.

November 2025

St. Anthony

Michelle, starting on Christmas Day and continuing through January 2ad, the
Franciscan Friars of the Atonement will celebrate a special Christmas Novena of Masses i
honor of our patron St. Anthony. Because you are one of our most devoted friends, we invite

you to join us in prayer for this most holy celebration.

‘What are you praying for today? Plcase retur the enclosed slip wit
prayer petitions 50 we can remember them during our special St, Anthony
Novena of Masses. Together we will ask St. Anthony to intercede on your,
behalf of your loved ones.

‘When you send us your prayer petitions, we pray you willalso incl
10 support our mission and ministries. Whatever mount you are able to se

will use i to help people who are most in need.

‘With your loving support, we will bring comfort to people who are
‘provide hope to the hopeless. Your generosity allows us to continue our vi
At-One-Ment that our founder, Servant of God Father Paul Wattson, SA,
'i ‘years ago by sharing the gifts of hope, healing and harmony around the wi

33

j‘l . ANTHONY

PRAY FOR L

THE FRANCISCAN FRIARS OF THE ATONEMENT
will remember the prayer petitions of our friend and supporter

Michelle Johnston

IN OUR SPECIAL ST. ANTHONY
CHRISTMAS NOVENA OF MASSES
DECEMBER 25TH - JANUARY 2ND

O Holy St. Anthony, gentlest of Saints, your love for God and charity for His creatures, made
you worthy, when on earth, to possess miraculous powers. Encouraged by this thought,
Timplore you to obtain for me...

(Mention your request here...)

O gentle and loving St. Anthony, whose heart was ever full of human sympathy,
whisper my petition into the ears of the sweet Infant Jesus, who loved to be

— foldedin yourarms. And thie grattude of my heart will ever be yours. Amen

5 5= L 54,
Fr. Emil Tomaskovic, S A.
Minister General

Bl <X 24 tanres.ra
Fr. Robert Warren, S.A.
Spiritual Director

FRANCISCAN FRIARS 4 ATONGMENT
T o7 B3 o o Yok WSH
poe il e

D Yes, Father, my prayt St Anthony Cheistme 1

agiftof s
O Ihaveis

please light a vosi my special prayes pe

Please rerurn s sip wish your tax-ecuciibie chick masie
payohle fo! Friars of the Atonement. Thonk you.

T T S R U R T

st psdetuendsimprened e 999999 F9IXKXKXIXXXKXXKX.

MICHEULE'S
MANLBOX

Eternal Father, Prince of Peace.
~ Isaiah 9:6

Chistmas 2025
May your heart be lifted in praise this Christmas
for the wonderful gift of Jesus

and the joy He brings to our lives.
Have a WONDERFUL CHRISTMAS
and a BLESSED NEW YEAR!

M y A/W, 4.

BB br— s 50,
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THANK YOU VERY MUCH! Twaigor S

Please feel free to reach out
with any of your questions!

Michelle Johnston
Senior Manager of Strategic Development

Email:
Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with the
subject line “Subscribe” to


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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