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Starting in 2026, you can get a tax deduction
for your donations even if you don't itemize
your taxes. That means you could lower
your tax bill just by giving — up to $1,000
for individuals or $2,000 for couples.

o128 TAXBS

savings are capped.

There's never been a better time to share
your generosity. Make the most of these tax
updates by making a gift to our youth today.

Covenant
House

Covenant Covenant & Covenant g
£ House House
House OPEN ARMS SOCIETY OPEN ARMS SOCIETY

OPEN ARMS SOCIETY 461 Eighth Avenue

2025 Report and Tax-Receipt New York, NY 10001
. Michelle Johnston
Thank you for your support in 2025! January 28, 2026 81440 FY26 Tax Statement - OAS
Y t % t = | d iS Catoctin Cix:flc}l;ogllﬂx
our tax receipt is enclosed. Dear Michelle CESMIE, Vi SOLISR LY
i TR WA L IR R TR T LR TR T
Michelle Johnston e ) Enclosed is your official Tax Receipt for 2025, reflecting your kind and
generous support of the kids who call Covenant House home. O F F | C I A L 2025 TAX R EC E I PT
: . Please retain for your records.
Plcas:c know we are sending you this official record with our deepest thanks
and gratitude foy the care you have shown our youth as a dedicated member of the
Open Arms Society. Total Annual Contributions: $100.00
The cost of food, housing, and other necessities remained high this past year,
putting a strain on our sites. We want to give every young person the care they
deserve, but these prices can make it challenging. We at Covenant House are extremely 5ra’rofvl for you and
; v — and ¢o ave the kids
When a kid turns to us for help, whether they are running from abuse, have the §UPPOV’I’ ”IO" Shared last I'JOQ bos
been abandoned by their family, or are escaping a life of homelessness, we whote lives b,ou have ohang;d, thanks fo 11on 51\4"5,‘
NO POSTAGE welcome them with unconditional love and support. But we need the help of
B e fric;d§ like ygu l; ensure t?vleryhsingle one of them has the food, clothing, shelter, William “Bill" Bedrossian
umTIENDT:rEMEs medicine, and other essentials they need. President and CEO
DHQER2607D1621 = Thanks to your compassion, in 2025, we helped a number of hurting youth o goods o services were provided inexchange for this contibution. Covenant Hoiwse is an exempt
B U S I N ESS RE PLY MA' L reclaim their lives. Because of ﬁ'icnds like you: :;::;;-Z,;Io:‘;:;,I:::::::;::‘::;;;,:I;:;:/;togglhr Internal Revenue Code Total annual contributions
FIRST-CLASSMAIL _ PERMITNO.42  TOPEKAKS e 0 Youth across all our Covenant House sites were safely housed MAKE A DIFFERENCE IN THE LIVES OF MORE YOUTH
POSTAGE WILL BE PAID BY ADDRESSEE [ for 896,000 nights. T T : : == %
= =] Yes! I will renew my dedication to helping young people at Covenant House
o Anaverage of 2,500 kids slept in the safety of a Covenant House this year.
COVENANT HOUSE bed every night of the year. [1$
PO BOX 758636 0 5,700 young people were helped by our Street Outr
TOPEKA KS 66675-9986 A i P R e AN 2y L e R
1T LT O T e LT | 0 Nearly 8,000 youth found long-term hope in our residential o give Y, go to: /T Covenant
s L 4. programs, House
1 4 OPEN ARMS SOCIETY
TAX UPDATE B Beautiful Bill and its 1.9 million meals were served to young people in need. AAMEEO
impact on charitable giving (over please) Topeka, KS 66675-8636
T 7SSt SAc OBOGA sty o s 555 R Avnueow Yok, NY 10001 Covenaosecr. 800-08-208 o
As 8 friend to C t House, t donati deduct. You'll only get N TAL he Back of this
o e o s e R e et it V999999999 9 DHQER2L07DLbAA
and how they may impact you. more than 0.5% of your income, and the
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Format:

e OE:3.875x7.5, RE: 3.75x6.75, Letter: 7 x 10, Reply:
6.625x 10, Buckslip: 7x 3.5

Covena nt Received: January 2026

Program: Midlevel

What works:

* Impactreporting made scannable: A short bullet
summary reinforces value without requiring donors to
read the full letter.

* Personalization beyond the letter: A faux handwritten
CEOQO note on the reply adds warmth to the thank you
note and encourages an additional gift.

* Timely, relevantinsert: Tax law changes are used as a
reason to give now—not just information.

Children/Youth

This package layers utility (tax info), emotion (CEO note), and
proof (impact) to reinforce a higher-value donor mindset.
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UMNITED STATES YES! | want 10 learn more about
POSTAL SERVICE » USPS's transparent pricing.
s are CBLE Lo JNTON T SITES
P Coe™ 201753112
Pay What You See

Business B

with USPS’

Coraet surrasm orrusy

Get a clear view of your shipping costs with up-front, transparent pricing

that protects your margins. No surprise surcharges —
just straightforward rates that you can rely on.

UNITED STATES YES! | want to learn more about
‘ POSTAL SERVICE » USPS's transparent pricing. Up-Front Pricing Competitive Rates Built for Growth
First Name MICHELLE Last Name JOHNSTON odimiridioiilis sl o B il
r ———— YOU've oM 10 axpect om package weghts and sizes, with Tt scales with )'\:\u busness
hesgmhpouly Compatit speeds tha het at ary vobuema.
Company it o prabtabisy
5 i | e -
B =N & [<g5] UNTED STATES
City LEESBURG State VA ZIP Code™ 20175-3112 ——— When you ship with USPS®, you get:
Business Phone* Eﬂ ﬂ Q
iness Email* -
et = ELECTRONG SERVIGL REGUESTED ot
"Requested to fulfill your inquiry No Fuel No Residential Ng,“ivcry
o O P Y B (PP Y P L Delivery Surchar, Area Surcharge
1, What is your current estimated annual 3. Who is your primary shipping provider? Arlathoofulb U=l W i =it S, i
total package shipping volume? OUPS COFedEx [JUSPS® CJDHL [JOther 9 9
[ <35K O 35K-125K [J125K-15M O >15M 4. Which competitor surcharge is impacting your business the most? P e,
2. Please select your industry: (J Retail [ Ecommerce 1 Residential Delivery Surcharge [ Fuel Surcharge No Remate Area M;?Mv!u“n:;v:.m
(] Health Care []Pharma [JAuto []Other 1 Dimensional Weight [} Address Correction il i

©2026 United States Postal Service® Al Rights Reserved. The Eagle Logo is among the many trademarks of the U.S. Postal Service® Open to discover how transparent pricing protects your bottom line.
By returning this card, | elect 1o opt In to receive marketing communications from the Postal Service™, which includes information regarding postal
products and services that may be of interest to me,

Privacy Act Statement: Your information will be used to provide appropriate materials and publications, to understand the needs of customers and
Iimprove USPS sales and marketing efforts, and to facilitate and support marketing initiatives. Collection fs authorized by 39 U.S.C. 401, 403, and
404. Supplying your information is voluntary, but if not provided, we may not be able to fumish the requested material, promote USPS sales and
marketing efforts, or allow participation in USPS sales and marketing initiatives. We do not disclose your information to third parties without your

o o 37 oo e a1 5 et A

Fremn vt st o o bt

s e e e v D Tt v
e - 2

consent, except to act on your behalf or request, or as legally required. This includes the following limited circumstances: to a congressional office on UNITED STATES
POSTAL SERVICE »

your behalf; to agents or contractors when necessary to fulfill a business function; to a U S. Postal Service® auditor; for law enforcement purposes;
to labor organizations as required by applicable law; incident to proceedings involving the Postal Service™,; to government agencies in connection
with decisions as necessary, to agencies and entities for financial matters, and for customer services purposes. For more information regarding our
privacy policies visit www.usps com/privacypolicy.

26C40-021 2441963853 56471

el el D

0066°244¥8 LN ALID 3HYT LTVS
661144 XO8 Od
OIS TYASOd SN

Trontfos

e
s
— 3553930 8 o 2 T WIS
= 20 NOLINSSYM 520 ON Limiids TV SSY LS
e e
— VW ATd3Y SSaNISNg
o=
e s ey
e e #5150
S i i
o i

IHAYTS TVISOd
" I I " ) SIAVLS GILNA
ity I 1




United States
Postal Service

MICHELLES PRODUCTION
MAILROX

MMMMMMMMMMMM

Format:

 Self-Mailer: 14.5x7

Received: April 2026

Program: Commercial Mailer (B2B)

What works:

* Frictionless response: Pre-filled data turns this into a
near “check-and-mail” experience.

* Built-in reply device: The perfed postcard eliminates
the need for a separate RE—reducing both cost and

effort.
* Smart use of format: A self-mailer that behaves like a

full package without the added complexity.

Reducing effort—even by one step—can significantly
iImprove response, especially in B2B or lower-intent
audiences.
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| Castle
Circle

Stewards of a Nationis Heritage

NowpRoRT

| Your Certificate of Appreciation |s Enclosed

] Smlthsoman

Costls Corcle
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Castle Circle

Stewards of a Nation’s Heritoge

As a Smithsonian hero, your support drives our mission to educate and inspire. In

gratitude, Colleen S. Morith, Assistant Director of Friends of the Smithsonian, is
pleased to present your attached Certificate of Appreciation.

o YES, | received my commemorative 250th Anniversary Certificate of Appreciation
in good condition.

Q YES, | proudly accept your invitation to join the Castle Circle at the following level:

*| think the Smithsonian is extremely impontant

10 the nation and visitors. By displaying and
presorving the history of the United Statos and
the world, the Smithsonian is really doing what

James Smithson wanted.”

“Every time we return o the Smithsonian, it's a
rediscovery of the world around us. We are most
appreciative of the amazing leadership hero,

and itis a particular privilege to support this
incredible Instution and all the amazing people
who make it a reality”

Loy o M v U N

el © Smithsonian

Castle Gixe

Castle Circle James Smithson Society Founder’s Circle (e /
March 14,2026 0 $35506-51,250 0 $3,500-$3,250 0 $25,000 ; Tmilhhs
L 0 $7,800-$6,750 Q $50,000 vnes Clmlhion
T g el e 0O $35,006- $14,500 (‘y( . /’/
gift through a monthly or c
card pledge or with gt of securities. Piease see feverse side. You may also gve onine at
Dear Michelle; g0.si.edufccmarch. Asa member of a national
. ’ . Q | cannot join the Castle Circle at this time, but | would like to make a special tax-deductible community of philanthropists,
As a Friend of the Smithsonian, you are a genvine hero, donation to the Smithsonian. Please accept my gift of you join other committed donors
And as the Smithsonian prepares to celebrate the 250th anniversary of 1 03$500 0$250 D$100 O Other$, across the nation who provide
the signing of Lam excited to recognize your support throughout the year to
dedication with the enclosed keep the Institution they cherish
Generous Friends like you help ensure the Smithsonian remains the ke f .
world's leading exhibition, research and education complex—bringing our R sl
nation together with outstanding exhibitons,innovative dgital resources, I 2 seeial ot
researc ! programs and so much i ven T / S ! ")
Castle Circle ore. You have my hearfelt ratitude, and | want o make sure that voureceive ] T rpeends // the Clmilhsoncan
Attention: Colleen S. Morith, Assistant Director the appreciation that you've earned as a Smithsonian hero. % 0000014095 22603UDOLSDDS 7
Friends of the Smithsonian Michelle, please let me know that your Certificate arrived in good re i 8 great tradi o by participating in thiy @ Provase receptions and carly cmry to sebect Friemds of the
PO Box 37012, MRC 712 condition by returming the lndnud Certificate Receipt Confirmation S ol o des unresticied A i il P o g bmase sd
Washington, DC 20013-7012 today. A 1008 out most P ".ﬂ;,,':" ere. . thon. inchoding allof vur luncheon series and an opportuniy to spansor the series
first 250 years and Inspire Americans to ol o v Erighter shaved evigerlinladaesiprpi R el s e Al Al
future together. programs and much more, kin the Castle Circle or
1+ Smithson Saciety 1o experience the wan £
As a Castle Ci . you will enjoy many including AbiAtas B et ol el s $mvnmw
% pickisN sftesch tion ata venue and ko, specially designed be ATt Renefts ofthe above i
your own personal representative at the Smithsonian to answer any questions 4250 T e
about your membership and to help you plan visits to our museums. @ During the Annual Smithsonian Weekend, sccess 10 small
levating your support will be a gift 1o America—honoring our successes s B e gmarat msahersbis sl 4505 . the senes s o by curates and scholars
and investing in our next chapter of d [ @ Access 103 Castle Cance concierge ot the Senithsonian £14 ; .
our -
g a vt o ol ATl beneits of the sborw,pl
(over, please) * an exhube sher g Meeptin st @ Imvvtation to an ewhesve cveing cveat dusiag the
ke
Gratefully Presented to © Sobipdonio on Gt et s cmbers. et o the Suturdsy
cab pablkation eauriog e and mermbeshipspect ol ek
e from acrosthe Smithwonian
Colleen S. Morith Ms. Michelle Johnston e ot i I
sisantDirector You can look forward to the transformative renovations at the National Air e ooy sad
Smithsonian Institution Which Wil \lly reopertthis f0.enehes As America celebrates the 250th anniversary of the signing of the Declaration of Independence, Shiom SE
pas < = SRl c A g A 5500 pex prson discount o o Seithacaiae Journeys
Friends of the Smithsonian ;na the infinite possmmmanoa the Smithsonian Institution is celebrating your generous contributions as a Friend of the et * i o Lot
02TV LYY Smithsonian. By illuminating the nation’s past, powering creativity and innovation, opening [iames Smthsonsociety | TR "',’:’ ey o e
PO Box 37012, MRC 712 Telephone: 202.633.2227 {over, please) to new and ility and discovery, you have proven e St Socety mebers e s, bl Senithsanizn Weekend
Washington, DC 20013-7012 E-mail: MorithC@si.edu ¥ & 4 i : A that nawlodye shoukd b e a0d open t o and thut &/ pormoalied (i of s new aibion ik 4
wwwgosi.edu/castlecircle yourself a genuine Smithsonian hero. In gratitude, | am p'eased_ to pvgsem you with this :;:md reasutes peed to be protecied and g phelepshany
Certificate of Appreciation on behalf of the entire Smithsonian staff. 2250 # Thepocunty o ik oo Smdbonieh
sas00sE00) et © o ol o st e ik S,
o Al bencfts o the Canle irde sembersbi, s expert
& Accom 3 ames St Sty consier e & Receipt of answsl personslisd Tmpact Repoct deailing
SHARED March 14,2026 Saiiinion o W Uty el 1o ool ol ehey e,
Colets ST FUTURE e |ln~u’ll\|(hﬂp=\raum"‘ he Seathsoniar
s L + A ol pin desigtiog uinbe b .

g plion A
el

.

vittion fo twe 10 the Asnual Smithsonisn Weekend
inding  rcsyion . promine sl e
and prescutations from Smithseain leadeniip (3
repiseration e per attendee applics)

@Wté yau for o“”” thpﬂmﬂ/ gmoml/




Smithsonian

Art & Culture

MICHELLES PRODUCTION
MAILROX

MMMMMMMMMMMM

Format:

* OE:#10, RE: #9, Letter: 8.5x 11 (4 pages)
Reply/certificate: 8.5 x 14, Business card: 2 x 3.5,
Member Benefits Brochure: 8.5 x 7

Program: Midlevel Upgrade

Received: March 2026

What works:

* Human connection at scale: A real contact (business
card) reinforces access and exclusivity.

e Strategic price anchoring: Discounting entry into
midlevel reframes the upgrade as an opportunity, not
an ask.

 Tangible recognition: The certificate transforms the
gift into something visible and lasting.

Midlevelis not just about asking for more—it’s about
increasing perceived value and personal connection.
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QR Codes on Premiums mcheses

art by @andrecaceresg '

‘~easterseals|ucp

TAILORED CARE
MANAGEMENT

Scan this QR code to
email our team!

bestfriends.org/houston

Best v
& Friends # JK5AR ( .

2

“‘easterseals ucp

“. 1. NORTH CAROLINA & VIRGINIA

PAP11 12PT
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What works:

 Extends the life of the premium: QR codes create a
bridge back to the organization long after the mailis
opened.

 Multiple use cases:

QR Codes on

Prem i U ms * Engagement - the bookmark leads to a list of
animals up for adoption —which can be updated
regularly.

* Donation-just ensure that the QR code is usable
for the long term.

* Service access —-the magnet has a QR code letting
donors send an email to someone with questions or
concerns.

 Execution matters: Expired QR destinations break
trust and reduce effectiveness.

QR codes on premiums are powerful—but only if treated
as long-term engagement tools, not short-term
campaigns.
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Hi$ Techniques to Tell a Story s

* High-impact formats create memorable
moments: Techniques like water-reactive

coatings turn mail into an experience.
A0 WMER'TO’S“" * Best suited for high-value audle.nces:
EENDER Exp g Uk These approaches can be strategically
voum,,,, vr;n';;” " deployed for midlevel and major donors.

Ty E'-EMENTS  Think beyond print: Consider coatings,
et e embedded tech (video/NFC), or sensory
elements to deepen engagement.

Not every package needs this—but the right
audience can justify a significantly higher
investment.
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* Built-in interaction: Zipper pulls create a physical moment of
engagement during opening.

* Reveal mechanics: Hidden messaging or premiums increase
curiosity and dwell time.

 Postage advantage: Many formats qualify for Tactile, Sensory &
Interactive discounts (which will be back for 2027).

Interaction isn’t just creative—it can also be financially strategic when
aligned with USPS incentives. -
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Electronic Service Requested
COMCAST  po.Box 16359
BUSINESS Philadelphia, PA19114

Diabetes

RAEC - ASETE

{ respoNDBY: |2 /(3/ 2021

DFO///000LLEAEUR AP/ L7/ DADRBE S
a4 | FREE GIFT |
AT Sample A Sampie
| \ R0091074 T1003 176315 **AUTO"*5-DIGIT 33309 > 1234 S;'ze:“:,,;b
MMW| “’ml'| BUSINESS NEIGHBOR \\%%.;ﬁgh we!re putting our Any Town USA 1
| z 'fégsmﬁﬁ'g?g $\§ &ﬁ best meal-time tips
FT LAUDERDALE, FL 33309-1001 7 Airicen 5
/5: |'Il"'l"lllIlllllllllllllI“lllllII“I“|ll||l"ll|||||l""||l ‘ " Qﬁ/ on the table--- A.R‘sas%giasllon. 1 D!abcetes
Y _

AAAAAAAAAAAAA

£\ _American Diabetes Association.
2351 e e, S 100 > Ariogior. YN E2205.

* Windows as a storytelling device: Move beyond

function—use them to reveal or tease content. RAEE R LR o o obivary sesima)
 Unexpected formats stand out: Oversized or —

wraparound windows disrupt mailbox norms. e ‘ | FREE GIFT |
* Layered messaging: Combining window placement ke 1 Tbsp

with interior design creates depth before opening. f—\ 0 A
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THANK YOU VERY MUCH! Y

Please feel free to reach out
with any of your questions!

Michelle Johnston

Senior Manager of Strategic Development
Email:

Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with the
subject line “Subscribe” to
|


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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