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North Shore Animal League WCHLES | g

MAILBOX SOLUTIONS

ANOTHER CALL IS
COMING IN. ANOTHER
ANIMAL NEEDS YOU.

RIGHT NOW
AN ANIMAL
IS RUNNING
OUT OF TIME.

FOR MANY, HELP NEVER COMES.
BUT FOR SOME, IT DOES.

BECAUSE OF YOU.

> hsh
A~ &fitialleague

nca
16 Lewyt Street o fashington, NY » 11050
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Questicrs? Gentact Gift Planning Team at
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| | ** Floral background is not part of the printed piece.




North Shore
Animal
League

%%

Animal/Wildlife

MAILBOX

oooooooooooo

MICHELLE'S ‘ PRODUCTION

Format:

* OE:6x6, Walletflap RE: #9 (folded in half for inserting),
Insert: 5.5 circle (folded size) with 3 panels

Received: June 2026

Program: Mid-Level

What works:

* The circular three-panelinsert creates a distinctive
presentation while giving the organization space for
storytelling, images, and impact messaging.

* The QR code provides an additional response option without
requiring another component.

* The square outer envelope requires additional postage but
creates a distinctive presence in the mailbox.

* Forhigher-value audiences such as mid-level or planned
giving prospects, the added postage and production costs
may be easier to justify when the format helps differentiate
the communication.

Specialty formats do not have to work for every audience—
targeted use can make more expensive formats a practical
testing opportunity.



PS

ooo

ooo
ooo

(3) iniz=temin | GIVING

_‘ Memorial Si

FREE gift and chance to
multiply your support five times.

Funding for Life-Changing Cancer Research
Provided by:

D Gift In Memory/In Honor Enclosed
DMLAMI225001

L12250V/CRE

Gift Processing Center
PO Box 5028
Hagerstown, MD 21741-5028

oan Kettering
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Mrs. Johnston, use this
shioker o multiply the
impht of your support of
eruc\al oAneer resoAroh!
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Mrs. Michelle Karen Johnston 202 oMlonA magnet
511 Constellation Mpv
Leesburg, VA 20T m\'\\ ﬂ‘
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December1,2025

Dear Mrs. Johnston,

The enclosed 2026 calendar magnet is a reminder that Memorial Sloan Kettering.
Cancer Center (MSK) spends every day doing what we do best: leading cancer research
and setting the global standard for cancer care. This work is only possible with help
from our generous donors who support our mission of ending cancer forlife.

We're living in an extraordinary time when science and ingenuity can bring
us new therapies that hold the power to sove and improve the lives of people with
cancers once But th for research funding is
unptedmable - !hal swhy MSK is grateful for donorshke you Lhope you'llkeep the

To advance our cancer research, d ed: a group of
MSK donors has offered us a grant of $400,000 with the understandnng that together
we raise a separate sum of $100,000 through this appeal.

These friends are essentially providing four dollars for every dollar of your
support. By combining forces with them, you will help generate $500,000 in much-
needed funding for MSK. With just one gift, you may magnify its impact fivefold.

Your gift of $25 will help provide $125 in vital support. A larger gift of $35 will be
multiplied five times to become $175 ... or a most generous gift of $50 can become $250.

No matter how much you are able to send, your FREE calendar magnet is yours
to keep — and your gift will stretch five times as far to fuel lifesaving cancer research,
Too many lives are on the line to let clinical trials stall or let bold ideas go unfunded.

(over, please)
Memorial Sloan Kettering Cancer Center | 1275 York Avenue | Now York, NY 10065 I
giving mikec org
NCHDesgnoted Compeehani Carcer Coter o

@ Matching Gift Reply Form
To help Memorial Sloan Kettering Cancer Center's programs
of excellence in cancer research, educatlon and patient care
remain strong, | have encloseda giftof:
3§25 that can be multiplied to $125
£1$35 that can be muttiplied to $175
'JSSOlhelcanbemdt lied to $250 N
C1Other § (Every gift can have five times the impact!) bt et )
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DOMNATE ONLINE AT
SO DMLAMI225001 8-3139)454

2112301022500114331L0809230534342402000000003027889777

MICHEULES
MAILBOX

Your g ¥ P IRC§ WU
l(md'w registration filed ot
out progamsndacivie may becbaned by contcig s
275 AVENLE, NEW YORK NY 10065, 1-866-815-9501
MEMORIAL SLOAN KETTERING CANCER CENTER was formed in NEW YORK.

¥ you e et of o ofthe folkang st e financl information
directy rom the sate gency FLORDI A COPY OF 1 L RS RN AD
D SOM T N/SONOF CONSUVER SERVCES
Y CALLIG YOLLPAZE Wi THE STATE. |-800-435-7352 (BO0-HELP-FLA). OR
SITNG s fcs gou Do Offes ConumerSenvces, REGITRATION

NOT IPLY EROORSEVENT, AFPROVAL: O RECOMVENDATION BY THE STATE
mmnagm:mnom GEQRGIA- A ful and fair description of ou programs and our
lmmuﬂmmvﬁmmwmmarmmmdmmﬂm

State, S(aleNmse ANWS. MD 21401 MSSSSIPP: The offical registration and financial
on of MEMORIAL SLOAN KETTERING CANCER CENTER may be obtaned from the
Mississippi Secretary of State's office by callng 1-688-236-6167. Regisation by the

Secetary of State does not imply endorsement I\(VADACUM&MMDQ!A\(
PUrSUAnt 1o !heuwmds«. 70{() temal Reverwe Code of 986,

26 USC. §70(Ch. NEW JERSEY. INFORMA llED \WN THE ATTORNEY GENERAL

CONCES VMS(WIVAB[EMHAHDNNLDYKP(RQMI%E(}(DNI‘RW'%

Memorial Sloan Kettering
Cancer Center
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MICHELLE'S ‘ PRODUCTION

Format:

OE: 6 x9.5, RE: #9, Letter/reply: 8.5x 14, Legal insert: 3 x
4, Magnet: 3x5

Received: December 2025
Program: Appeal
What works:

The magnet calendar provides year-round visibility in a
smaller, less expensive format than a traditional wall
calendar.

Its compact size allows it to fit within a standard package
without requiring a larger outer envelope.

For organizations that already use calendar premiums, a
magnet could provide another format to test or an option
for audiences where the cost of a traditional calendar is
difficult to justify.

The small legal insert keeps required language off the
primary package components and can be produced in
larger quantities for use across multiple mailings.

Smaller components can sometimes create both production
efficiencies and new opportunities to test familiar ideas.
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| 2026 Cerminicars OF RECOGNITION

Uestenart Genersl, U.S. Army, Retired M. Michedle, Fohinstom

Chief Exacutive Officer & President, USO

Ms. Michelle Johnston
P.O. Box 1356
Leesbarg, VA 20177-1356

Dear Ms. Johnston,

1tis my privilege to present you with the enclosed 2026 Certificate of Recognition
is reserved for a special group of Americans who understand what service truly means
consistently shown up for the men and women who serve this nation in uniform

Your support sends a powerful message: you have not forgotten the sacrifices out
families make cvery day.

Since 2026, our service members have been able to rely on your generosity 10 stay’
the people and places they love most while serving far from home. Whether deployed 0
stationed far from family, your loyalty helps provide comfort, normalcy and hope durif
most challenging moments of their lives. | cannot thank you enough for standing with
after year,

That is why 1 am so proud to present you with your 2026 Certificate of Recognitio
of General David L. Goldfein, USAF (Ret ), Chairman of the USO Beard of Governors
entire USO family, thank you for all you do to support our military men and women.

Ms. Johnston, your generosity makes a real difference. It tells our service members!
eourage matters — and that s grateful nation stands behind them s

When 1 speak of the USO team, 1 mean our dedicated staff, our tireless voluntoers &
supporters like you. You are an essential part of this mission. Together, our job is 10,
every service member feels the appreciation of the Amencan people — whether they a8
overseas, serving stateside or racovering from injaries sustained in service to our counts

Like the men and women we serve, our mission is never complete. Today, the USO
more than 260 Centers around the world, and we must remain ready 10 expand where
our Lroops next. Your generosity ensures we can be there — offering a touch of home,
respite and a reminder that they arc not alone. You make that possible.

Ms. Johnston, I hope you will continue your support by sending a gift of $20, 525,
today. Your contribution will touch the lives of our service members, reminding them

Americans stand with them.

Because of you, USO Centers across the United States and sround the world — ing

ROES STRONG

PPORT KEEPS MILITARY HE

Please continue to keep our brave men and

] YES, 1 my 2026 Certificate of Recog
women in uniform strong by connecting them to family, home and country with my enclosed,
morale-boosting donation of:

[ 0520 Q525 0S50 O My bestgiftof § ]

99999983 ELO?SEDCBLX?

jatche b2 The USO o dorate usng your Cedi Cand, please use the reverse
you for your germrosity,

enchose your check
S8 of 1178 SorTL Your Y Is Lae deductitle 35 abowed by brw.

MICHELLE'S PRODUCTION
MAILBOX SOLUTIONS

2026 CERTIFICATE OF RECOGNITION

THIS CERTIFICATE IS SENTED TO

A //l‘r/n//nl %Jﬂmlnu

In recognition of your extracrdinary support for the men and women of our millitary
andd thelr families, We salute yous dedication to the US. Armed Forces and the USO,

' Ak, .
b ld X (plifo. Pedael A
Genersl David 1.4,4.1:‘.,- Michar! & Linaington
USAF (Ret ) Lieutenast Comerad, US. Army, Reticed
Chsbeman, USO Board of Governers Chief Execitive Officrr & President, USO
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Format:

e OE: #10, RE: #9, Letter/reply: 8.5 x 14 with perf out
certificate

Received: June 2026

Program: Acquisition Test

What works:

* The perforated certificate uses a familiar member-card
technique in a different way, creating a larger
recognition piece without adding a separate premium.

* Fororganizations already producing perforated
member cards, this could be a relatively simple format
to test using familiar production capabilities.

* |ncorporating the certificate into the letter/reply
component keeps the package component count low.

* The certificate creates a tangible recognition piece that
can be removed and retained by the donor.

Existing production techniques can often be used in new
ways without requiring an entirely new package format.
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%}7 Habitat for Humanity

wn
Kl AL RO,
Mickelle, we're. locking. Jor 50 | OPENING Vouv monthly gifts help change lives every day.
= LT supprters to lesome wonthly doters oxd Lely ]
open. the. door for wore. ndividinoli to become DOORS to Acamesonor 50 new Habtt et conors
e homeowner. :
i bl m ez Sl Hurry. Please reply by Feb. 28,
.'\P ¥ Habitat MONTHLY SUPPORTER DRIVE
MK o Hamasty”
| January 16, 2026
| re &7 | To: Jonathan T.M. Reckford
Hesie L7 | Dear Michelle, Chief Executive Officer
Februsty 23 | Habitat for Humanity
| I'm writing to you today to thank you for your past gifts to Habitat for Humanity. 322 W. Lamar St.
PREPARED FOR: Your continued support s invaluable to the families and individuals for whom affordable Americus, GA 31700-3643
housing unlocks education, health, safety, stability and generational progress. In the past, you
made the courageous decision to become a monthly donor OYES! y gi
| Michelle, we recently reviewed internal records and discovered that there may have been famili i il
an issue with your payment method. Unfortunately, we were unable to process your very Pioass aeent iy S o e o8
generous monthly donations.
0 $13 0 s18 0 $25
QLU R L L e Lol ] ‘We understand that from time to time, due to personal or external reasons, donors may =
change their bank o credit card, or be issued a new credit card. 0 s38 Os.
Michelle, that is why I am writing to you today. I would like to extend a warm 1T et b s nmathl dams ot thit T bt Tyt
invitation for you treoin Habitatas a monthly donor during ou Opening Doors to e e e nu Feb. 23 uﬁ o
Homeownership Drive. s o e of
— Oss0 Os75 O$10 O more, we'll dend goc
Your renewed, ongoing support will help us kick off our 50th anniversary year strong e plitot
— and help the door ity and a brighter Grtery beor.
s future. 2 Please don't send me this gift.| want every
Toputyour monthly gift towork penny o o toward helpng more s
As you most likely know, monthly supporters are very important to our mission — they faster, visithhabitat.org/monthly buidsafe,afordable homes!
help build hope and provide the funds needed to help people in need of decent, safe and oF scan tho GR code!
affordable homes. DHIN2LO013L03400 9-99999999-99
- — — Your monthly support is critical, as the challenges we face today are greater than ever
Time-sensitive materials. before. Construction costs have significantly increased, and rental rates have risen Please start my monthly gift from my:
Proces upon receipt dramatically. One in six U.S. households spend half or more of their income on a place to e
Your postoge bo-s Leen live, leaving little for necessities such as nutritious food, clothing and medical care. 000! . o
pod for gou! ———== “This is why we are seeking 50 committed friends like you in Virginia to become monthly s
donors. Michelle, will you join us once again with a monthly gift of $13, $18, $25 or more? oy
DHIN26013049700 1f you send in your reply by Feb. 28, we'll send you leﬂ:r. the co:lme;noralivc =1
Habitat bear named in honor of President Jimmy Carter for our 50th anniversary, asa
BUSINESS REPLY MAIL S e -
FIRST-CLASS MAR. PERMITNO & AMERICUS GA i e
Gl gifes or st T've enclosed more information describing the impact your renewed monthly i el g |
lure for seoare s« ¥ Habitat for Humanity" commitment to our Opening Doors to Homeownership Drive will have with people who OCreditoard T v
3 F ing! are waiting to build safe and secure homes.
offiusent protdbth - NATIONAL PROCESSING CENTER of this form
322W ST (ower ple-se.)
o Yo can ke charnges 1 yur ey cvdon o bty
AMERICUS QA3 1708-9800; 322 W. Lamar St Americus, GA 31709-3543 + habitat org * (800) 422-4828. e 050 28 e s s tany
DHIN2L013L03400 9-99999999-99
Tehelflypus e e s

A campaign for your monthly support opens doors

ﬁ Rt contributes o healthy development

50 NEW b s everyone St i
ONTH LY Habitat monthly donors in your state I T deservesto e R el LT
/| o rsntedrs sy o s e build healthy [ nreduces tancistudans ncstross.
WU’Lg/ makes sense foundations  Erreiieomeniit

: . 3 e e Rl

Habitat for Humanity's the challenges facing st | T 5

50 years with Carter, aspiring homeowners R T
the plush bear! i et oo, | e = il
‘8 9its out ovr the year. Recuring monthiy gifts aiso help i == CnpredioB0% 2002 ey Poxg areangaged i thew commLrtes have
FS T ST Wty MONTHLY SUPPORTERDRIVE o s i ST
» It's safe and easy. ‘monthly donor
Just provide your first month's check, or credit card or ‘donor, /w[p 7W1§£/ lm’ every:
) you Join the Opening Doors to Homeownership Drive and become Eo i e o ony

You canreceive our limited-adition S0th anniversary bear,
Carter, when you become a Habitat monthly donor.

» It's efficient.
When you become a monthly donor, you'l receive less.
‘mai from Habitat. That saves us money on postage
and paper so we can instead invest in empowering
more aspiing homeawners!

| > Its powerful.

| As a monthly donor, you'rejoining a very special
‘community of supporters who generously contribute to

S

Please respond before Feb. 28/

OPENING I]
DOORS o ¥
homeowwership

7 of 5() monthly donors

‘who are helping unlock opportunities through stable homes.

THERE ARE THREE EASY WAYS TO RESPOND:

> Return your reply form with your monthly gift
information and your payment preference.

7

help families and in urgent need of decent, for Maddox and
affordable homes. Your dependable: ‘donations. » Go to habitat.org/monthly to sign up online, Kastank.
a6 the most ffective and powsrfl way toholp. or scan the OR code. .
Beittany and Nathar say the import IR I
ﬁ Habitat » Call(800) 422-4828. saythe st mportant
XTI for Homanity”

renowed o, hiran and bk  brighter future for N famiy.
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MICHELLE'S ‘ PRODUCTION

Format:
e OE:6x9.5, RE: #9, Letter: 8.5x 11, Reply: 8.5 x 11,
Buckslip: 8.5x 5.5, Insert: 11 x 17 (flat size)

° Received: January 2026
Habitat for Program: Appeal
o What works:
The Sustainer Supporter Drive gives the monthly giving ask
Humanlty a clear campaign identity.

* The goal of acquiring 50 new monthly donors connects
directly to the organization’s 50th anniversary, creating a
timely reason for the specific campaign goal.

* The monthly giving ask is tied to a tangible outcome—
opening doors to homeownership—rather than simply
asking donors to make a recurring gift.

* The 11 x 17 insert provides substantial space for campaign
messaging while still folding into the existing 6 x 9.5
package format.

Domestic Humanitarian * The campaign creates a new fundraising opportunity using

standard component sizes and familiar production

requirements.

New campaigns do not always require new package
formats—existing specifications can often support new
offers, audiences, and messaging.
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One simple act of feant
kindness can open the | i comame
door to a brighter future.

Mark Your Calendar: February 17 is National

Random Acts of Kindness Day! [=] 5[] Scar iow to show
Join us in showing compassion and care to homeless Q homeless youth a
youth. Just one thoughtful gesture can change everything littl 3 S 1
for a young person struggling on the streets. E = ittle bit of kindness!

Kindness can take many forms — a warm smile, a
listening ear, shelter from the cold, or a hot meal. On
February 17, let’s come together to change young lives
through the power of kindness.

Don’t wait to make an impact. Give now, and
your gift will be matched 4X — multiplying the
difference you make for our youth. Every dollar
brings hope, safety, and dignity to youth who've
faced abuse, rejection, and the fear of living alone.

Save the Date. Give Today. Show Kindness.
Because everyone deserves compassion and care —

Ra nd om ACts Of Kl nd ness Day especially those who need it most.
February 17, 2026 Visit house.org/more-kind

eeeee

The postcard uses an established awareness day to create an additional reason to
communicate and ask for support.

The simple format makes this type of timely communication easier to add to an existing mail
schedule without developing a full package.
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preeon 5 Our car care was designed
3533 ADPOKRITIANt with you in mind.
3% status -

HYUNDAI

Your vehicle may be
due for maintenance.

A Repeatable Format with Interchangeable Content

(
| ST owrhyundaiieesurg com

This self-mailer uses consistent content areas that are

Enjoy these amenties during
it

Q== iy updated with information about the recipient’s vehicle,
@m"‘ s:\r/?nr;:z‘:gﬁere! g

projected mileage and service needs, local dealership,
seasonal offers, and coupons.

Save more with the
MOSt MoiNenonce
offers of the year. Remmaa S

It's maintenance time for your
TUCSON. . -
The same basic format can be reused across mailings

e WS and dealerships by changing the content within each
P, | area rather than creating an entirely new piece.

Chack your mainténonce schedule ot

"rruNDAL

ELECTRONIC SERVICE REQUESTED

= 50355?:;;.;79", For nonprofits, a similar approach could be used for
| r newsletters, impact reports, or audience-specific
i b | communications—keeping the format consistent while

swapping out stories, images, offers, impact
information, or calls to action.

%
it's time for my
scheduled maintenance.

A repeatable format can create more opportunities to

H —{ % = tailor communications without reinventing the entire
| myHyundaiCare HYUNDAI ¢ REWARDS - . .
Ownership just got - I m al I p | ece .

James, save now on expert car care
at Safford Hyundai Leesburg.
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Premium of the Month

HEIFER |

ONE

4

~ MEANS:

Lots of eggs to
eat to help grow
healthy bodies

Extra eggs to sell
for money to buy
important things

Fewer insects—
because the chicken
will eat them!

COOPED

UP WITH |

A GOOD
BOOK!

o
HEIFER

INTERNATIONAL

Plenty of milk
to drink to help
grow healthy bodies

Extra milk to sell
for money to buy
what a family needs
Opportunity to reach

goals so that families
can live happy lives

ONE
MOO-RE

| CHAPTER

)
HEIFER

INTERNATIONAL

Lots of soft wool to
make blankets, rope,
ponchos and more!

Milk for the family to
drink, making their
bodies stronger
Extra money from

selling the woolen
goods and milk

, LOOKING

FOR A

. WOOLLY

GOOD
BOOK!

=
HEIFER

INTERNATIONAL

to eat

Join us as
we work to
make sure

families
everywhere
have enough

every day,
one chicken
at a time.

=
HEIFER

INTERNATIONAL

1 WORLD AVENUE
LITTLE ROCK, AR 72202
888.5HUNGER (888.548,6437)
HEIFER.ORG | #GIVEHEIFER
nnnnnnnnnnnnnnnnnnnn

8 588.5HUNGER (888,548.6437) | 888.5HUNGER (888.548.6437)

MAILBOX
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MICHELLES ‘ PRODUCTION

These bookmarks use a
fold-over flap that wraps
over the top of the page
rather than sitting entirely
between the pages of a
book.

The different construction
gives a familiar, low-cost
printed premium a more
distinctive format.

Small changes to the size,
shape, folds, or finishing of
familiar premiums can
create new variations
without developing an
entirely new item.

HEE
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Commercial Mail of the Month MICHELLES | e

martha stewart oy
&
MARLEY SPOON
Swecial Offer Inside

GET $100 OFF

Open for Martha Stewart’s Special Offer!

GET $100 OFF GET $100 OFF

With promo code SWNSJDKJ With promo code: SWNSJDKJ
try.marleysp /may2021 try. y2021

s vkt o 835 £ i yras It oo 4w Semem iSO z 2 2 fout o4
DHIVIO21 TRCH Of MMM Clmtons i boc. a0ty Epues TIAI0Z TRES of MMM Cohimn Srimth v Swot

iy e At o6 3% OF £0CT ©f y0ur 152 ot 40N Mo Ciskimmans ey

S I ey

MAILBOX SOLUTIONS

The vellum envelope allows the contents and
offer to become part of the outer-envelope
presentation.

Specialty papers and envelope materials can
create differentiation without adding another
component to the package.
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Matching Gift Envelopes g
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FOUNDATION & }.'f", 4
HURRY, |
| OF”"FM)S f Matching gift offers appear frequently
pS DOUBLE @" ’ll in the mail, but there is no single
YUR IMP! B : ’Sg'!zf:::me][LonsLastnaMeSamPleJ I i
o) e 2y mm:m approach- to communicating the
OFFER ENCLOSED ruu.:ul..|!|Ih-l,,m.,,,|.,’l.l.-.l,,m..,,,,..,.,,. | O p pO rtu n Ity O n th e O Ute r e nve lo pe .
(b | These examples use multipliers,
B THANK YOU , -
oo FOR YOUR SUPPORT! deadlines, handwriting, color,
| | premiums, and offer language to make
T pe i .. Inside: ] | the match visible before the package
PS ,/ E Limited Time Matching \ .
FOUNDATION l P Gift Opportunity IS opened.

%DUBLE YOUR GIFT!

[Tlﬂe(s)] [Firstname} [LongLaatnaansmpla)
[123 Main Street]

Apt 4]
&Anywwﬂ]. [ST1[12345]

agglastyn!
IR R TR ‘
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MICHELLE'S PRODUCTION

Matching Gift Envelopes prrlli

2 [ [[]] 7 (111} i M e
HEIFER =@ | HEEER =0 wigle Y (O TE
¥ ivaﬂ-“’* tocedl =%
osed S
MATCHING GIFT OPPORTUNITY ENCLOSED! S
! o CIom = ‘\ \ I
B <
= - @ recvciso R
1 World Avenue
Little Rock, AR 72202

YOUR GIFT WORTH 3X AS MUCH!

Cityof Hope.
REMINDER: \ 199 WATER STREET, 22ND FLOOR, NEW YORK. NY 10038 ‘,“‘
Stories Of Hope still waiting to be written! /

Deubte your gift today!
TRIPLE

Inside: Read and
return today to get
\_ the10Xmatch! /

HEE
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% E’%Q"mm' gé% S mavitat | ORocket
$2-for-$1 Year-End Match

When combined with a donation from Rocket®, your gift of: i
Together we can DEFEND progress and ADVANCE bold climate solutions.

[BECOMES) 57000\
| O S [BEGOMES) TWICE as mu
' o 2026 Habitat Challenge
|
Dave Thomas I " é:g care moswe
Q ? Foundation
for Adoption
Forever Families for Children in Foster Care

NON-PROFIT CRG.
Atlanta, GA 30303-2440 Help Mmake 10X US. POSTAGE
—] %
=S .

i
You can change a life. DOUBLE your impact today.

We can't let another child starve.
- i
What's inside can help
Special Matching
Gift Offer Enclosed

save a child’s life.

So can you.
204753112 onid RN TR s e R T
1_ — A
. 1
S
= — US. POSTAGE
B, S s
i i i 1 & - g
| Give now and your gift will be DOUBLEDI Help make @ the impact at care.org/fighthunger
i
INSIDE:

SPECIAL MATCHING
GIFT OPPORTUNITY
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1 World Avenue
Little Rock, AR 72202
Heifer.org/Match2024

Matching Gift Opportunity
Vour free address labelc enclosed!

7<HEIFER

A 1World Avenue
¥ Little Rock, AR 72202

Special Opportunity: Your investment DOUBLED

Free solar charger offer enclosed!

Matching Gift Envelopes

= 17319 San Pocko v, Sults 505
& ‘San Antonio, TX 78232
©

MICHELLE'S PRODUCTION
MAILBOX SOLUTIONS

< 4 OPERATION HOMEFRO! . l I I
S@Y= SEmmes =
2 . =K
> = *
Your gift

DOUBLES!

-

DEADLINE Dec. 15

e AUTO |-||I|llll|hu|l-"|||I||I|||Il.I||“|I.I|.|l|-|lhllun""u"]

NON PROFIT ORG
US. POSTAGE
PAID

Topeiz, KS
PERMT1

YOUR GIFT DOUBLES TO SUPPORT OUR MILITARY FAMILIES IN VIRGINIA

OFFER ENDS
JUNE 30

HE UNITED STATES
NAVY MEMORIAL

YOUR GIFT GOES

FURTHER
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i Iél
CENTER /or URSENT PETITIO =
Riouts ' ENCLOSED
MATCHING GIET Are you a part of the

majority that believes
abortion is essential?

S . CROHN'S 733 THIRD AVENUE
\ S&COLITIS Suite 510
™ FOUNDATION  NEW YORK, NY 10017

SUMMER MATCH - DOUBLE YOUR IMPACT

L
-
Hurry,
Offer Available! rog eo cures

0000393 L e T L ey T U e [ A B YT

-

Matching Gift Envelopes

The Leukemia & Lymphoma Society
3 Intemnational Drive, Suite 200
Rye Brook, NY 10573

Matching Gift Opportunity Enclosed

010370368614

susanc.
Komen.

Your Special Gift Is Enclosed

MICHEULES
MAILBOX

Ealll

Your gift QUADRUPLES
to help end breast cancer.

PRODUCTION
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July 2026
Wrap-Up:
What We're
Seeing in the

Y E

Across this month’s samples, a few ideas appeared in different ways:

* Formats are being used intentionally. From square packages to self-
mailers and vellum envelopes, organizations continue to explore
formats that create a different experience in the mailbox.

* Existing components are being adapted in new ways. Perforations,
bookmarks, magnets, and other familiar components show how small
production changes can create something different without requiring an
entirely new package.

* Mailpieces are being designed to stay visible. Calendars, bookmarks,
certificates, and other functional components give recipients a reason
to keep something from the package after the initial interaction.

* Outer envelopes are carrying more of the message. The matching gift
examples show a wide range of approaches to communicating offers,
deadlines, and added gift value before the envelope is opened.

The Production Perspective

These examples are a reminder that new ideas do not always require
entirely new packages. Format, components, materials, production
techniques, and the way information is presented can all create
opportunities to test and evolve existing direct mail programs.
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PRODUCTION

THANK YOU VERY MUCH! aisn

Please feel free to reach out
with any of your questions!

Michelle Johnston

Senior Manager of Strategic Development
Email:

Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with
the subject line “Subscribe” to


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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