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To help the next

Covenant House, I've enclosed my gift of:

Covenant
House

Dear Ms. Johnston,

“When I begged them to let me stay, my foster dad threw my backpack out the sccond-
story window. He said he'd throw me out next if I didn’t leav

That was all Anton’s foster family gave him when he tumed 18 and aged out of the
foster system — a single backpack with a few articles of clothing, and a demand to get out.

He had never gotten along with his foster dad. When Anton didn’t get an “A” on a test,
or when he came home a few minutes past his curfew, he would be screamed at for hours.

But still, r imagined that he would get kicked out

“Good riddance, | thought. Taking to the streets had to be better than the crap he put me
through,” Anton says. “But after a few weeks, I was so hungry, I could barely stand up.”

That's when we found him.

Our street outreach team almost didn't see Anton, it was so dark. Thankfully, the
headlights on our van shone on the figure of a young man, slumped against a fence in the
comer of an abandoned parking lot.

“Hi, we're with Covenant House,” we introduced ourselves and held out a paper bag.

Would you like something to cat?”

Many of the youth we find during our street outreach or who come to our shelters
haven’t had a good meal in days ... weeks ... even months

That's why Covenant House is always there o offer homeless youth a home-cooked
meal, a bed to sleep in, and the care they deserve.

Ms. Johnston, will you help provide the food that could be a lifeline? A donation of just
$15, 525, $50, or even a generous $100 will ensure we always have a meal ready for
hungry youth like Anton.

“You're giving me a sandwich?” Anton almost whispered, as he looked into the brown
paper lunch bag we handed him.

A huge smile broke out on his face. “I can't believe this

Just before we found him, Anton had gone to a restaurant that was closing for the night.
“I asked the worker if there was any leflover food I could have. Told him I hadn't caten yet
today. Heck, I would have been fine with the scraps they were just going to throw away.”

(over, please)

475 West 40th St. - New York, NY 10018 + CovenantHouse.org
800-388-3888
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It was just a brown paper bag.

andwich, fruit,
-mw, ahd aomsttiing 1o ivink:

Por most or us, it wouldn't seem
1ike auct

But for Anton, it was everything.

Ho opened it slowly, hardly
belieying it was real — his eyes
moving from t ich ... to
‘the fruit .. taking U a1l in.

w it. Tucked inside
(OU MATTER!

Anton had never received a note like that before.

No one had ever taken the tis

No one had ever said those words to him.

As e held that pie:
shifted.

of paper in his hand:

omething

Because in that moment, it wasn't just food. It was proof.

Proof that

Proof that someone saw hi
12 b he kept goi

He clung tightly to that note as he walked toward a
e

Every meal you give dos
It opens the door to tru

And when you include
fow handwritten wor

been overlooked, disn: or forgotten that they are b

oday, you can be the ry

l on someone like Anton tekes that
first step.
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\ POSt it pOSt it ¢/ PO! Please share a of encour
/ \ with a young person today. Covenant
”\ Everyone needs words of encouragement. An expression House
i1S: of hope, support, and confidence that inspires them to g
‘ ¥ Od ‘l ‘sod persevere and overcome. VW::.) KS 86675-8637
We see what a simple act of kindness or a kind word
means to the youth we serve. Help provide —
COVenan t P O support with a note that shows a young person they are o FOUREARY WAYS T0.QIVE:
: d not alone. This can be as simple as saying “I believe in Frmim o prdibodpesmdalo s
Hou se you!" or acknowledging their effort and progress. 1 0ukne: Coiemaatbiouss ot g

e ey

D] Crodit card. 7 out the reverse side o th form
0] Phone. Coll 800-388-3888.

Whatever you choose to say, your note will bring a smile
to the face of a young person like Anton.
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Format:

OE: #10, RE: #9, Letter: 8.5x 11, Reply: 8.5x 7, Insert: 7 x10, Post-it
Pad: 3 x 3 (20 pages + backer)

Received: August 2026
Program: Acquisition
What works:

Faux lunch bag OE creates immediate curiosity and connects directly
to the story inside. (USPS no longer allows actual paper bags to be
mailed as envelopes.)

The letter tells the story of a young person who received a lunch with
a sticky note that simply said, “You Matter.”

The Post-it pad isn't just an added premium—it becomes part of the
donor experience. Donors are asked to write their own message of
encouragement and return it with their gift.

The reply provides a designated space for the donor's note, making
participation easy and reinforcing the call to action.

The color insert visually recreates the lunch described in the letter,
helping connect the story, premium and donor action.

The package gives the premium a reason to exist. The Post-it notes aren't
simply something useful for the donor; they demonstrate how something
very small can have an emotional impact on the young people Covenant
House serves.
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For more information call 1-800-LUNGUSA (1-800-586-4872)
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American Lung Association

e Please
e e Place
e ——— Her.
Thanks!
—
American
NG
Association.
CALENDAR RECEIPT VERIFICATION FORM FOR MS. JOHNSTON GIFT
1 YES, | am supporting the American Lung Association today with my most P . RECORD
extraordinary tax-deductible gift. Thank you for my calendar, which amived safely! ~ For more information
s visit Lung.org Date:
ard on the back of this reply. Donate securely online at
will. Lung:or Igive
AMERICAN LUNG ASSOCIATION
IN VIRGINIA
DONATION PROCESSING CENTER Detach and kosp
PO BOX 70350 or yourrecorss
PHILADELPHIA, PA 19176-0350 jbenk yest|
[ Il e
TR TRl 1l el
fr
23024099999999999 L27SUNN?L9956 *w

0055786-L7-R02

American
Lung
Association.
Ms. Johnston,
I'm enclesing your NEW 2027 American Lung Association board calendar today to thank you for your
i !

Each year, we work to make our calendar better than the last to thank you for being an extraordinary
supporter of our mission to save lives by improving lung health and preventing lung disease.

| encourage you to review the lung health tips we've included on the back of the calendar. We want you staying

, and doing all you can to protect the health of those you love!

Our calendar is 2 symbol of our commitment to a future where lung disease is a thing of the past, and it is
meant to inspire you the way our dedicatep supporters inspire us To reaffirm your commitment, we invite you
to send your most generous renewal gift today. Right now, you can help us save lives for years to
come.

Please return the attached Calendar Receipt Verification Form to confirm that your calendar arrived safely,
and don't forget to include your donation. Thank you!

Sincerely,

/Dt I
David G. Hill, MD
National Board Chair
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Format:
e OE:6x9.5, RE: #9, Letter/reply: 8.5 x 9 (off fold on perf),
Calendar: 8.5 x 5.5, Notepad: 4.25x 5.5 (10 sheets)

Received: July 2026
1 Program: Appeal Test
American Lung What works
ASSOCiation Uses a smaller board calendar rather than a traditional

multi-page wall calendar, providing a lower-cost way to
retain a calendar premium.

* The 8.5x5.5 size still provides a full-year calendar that
can remain visible throughout the year.

* Adds asmall 10-sheet notepad as a second useful
premium without substantially increasing the package
size.

 Could be an interesting test for donors who don't justify
the cost of a traditional calendar package—or donors who

G:) are less premium-responsive—while still allowing the

organization to retain the calendar offer.

Health — Disease

This is also a good reminder that premium testing doesn't
always have to mean removing the premium. Consider testing
the format, size, page count or construction to reduce cost
while retaining the donor-facing offer.




P 0%0

1120 20th Street NW, Suite 5208
Washington, DC 20036, USA
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Jane Goodall Institute

Jane
Goodall
Institute

Dear Michelle,

Before the Jane Goodall Institute was a global movement, there was
Gombe. That is where it all began, 66 years ago,

From the moment Jane set foot in what is now Gombe National Park, she
reshaped how we understand animals, and ourselves,

Jane documented chimpanzecs using tools — a behavior that scientists at
the time believed to be uniquely human. She recorded tenderness, maternal care,
and grief, Her groundbreaking findings challenged long-held assumptions and
proved that other species think, fecl, and form culture,

Jane’s di ies changed how scientists study biodi

Theyalso
sparked a global movement rooted in science and compassion.

Today, Gombe remains the foundation of JGI's work with the world’s
longest-running study of wild chimpanzees. Through this study, scientists
have gathered more than 165,000 hours of obscrvations across five generations of
chimpanaces — an extraordinary span of research found nowhere elsc on Earth.

‘What started in Gombe continues today. And it continues to unfold
because of people like you.

That s why Iam inviting you to help me honor the hard work of all
scientists at Gombe who make this rescarch possible by signing the enclosed.
thank-you card. It is a small gesture that will truly touch those who dedicate their
lives to this work.

And when you return your signed vard, I hope you will also Include
a special, tax-deductible gift of $20, $30, $40, or more to help us reach our
$66,000 goal by August 17 in honor of this extraordinary milestone.

Jane’s observations revealed that humans are not separate from the animal
kingdom. We share intelligence, emotion, and connection with other species.

Researchers at Gombe continue to uncover new insights into social bonds,
parental carc, and the shared cyolutionary history between chimpanzees and
humans. They use modern technology to turn the decades of this data into faster
conservation decisions. And through community-led conservation, JGI works
with villages surrounding Gombe to protect forests, strengthen livelihoods, and
support conservation that works for people and nature.

(over, please)
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1120 20th Street NW * Suite 5208 » Washington, DC 20036, USA + 1:800-592J ANE * JancGoodall org

With Gratitude ...

Dear Gombe Research Team,

Thank you for your extraordinary dedication
to continuing the groundbreaking research
that began at Gombe 66 years ago. Your
work continues to inspire people around

the world — including me. Please know I
am standing with you as you carry this vital
research forward.

With deep appreciation,

™

Jane Goodall Institute USA
1120 20th Street NW, Suite 5208
Washington, DC 20036, USA

Michelle Johnston
Leesburg, Virginia

Protect Chimpanzees. Advance Discovery.
Please reply by August 17!

[ YES! As we celcbrate decades of groundbreaking research at Gombe, I understand how
urgently this work must continue — for the sake of chimpanzees and all life on Earth.

O 1 have signed my thank-you card to the scientists at Gombe.
O Enclosed is my tax-deductible gift to help protect chimpanzees, support local communities,
and fuel the next generation of scientific discovery:

Q%20 Q$30*

Q%40 QOthers

*A-”éﬁhfﬁ\ismmtormnwiﬂ greatly aif owr efforts this year.

Please make your check payable to the
Jane Goodall Institute and return In the

SFC-2428155 S26GEBMI4DDRCAT FN-6654262 JA26G66
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Format:

e OE:A7,RE: A6, Letter: 6.5 x 10, Reply/postcard: 4.5 x 6 (folded size)
Received: July 2026

Program: Appeal

Jane Goodall What works:
Institute

« Thereply device and donor engagement piece are combined into a
single folded component rather than adding a separate bounceback.

* When folded, the chimpanzee image and “With Gratitude...” message
make the piece initially feel like a thank-you to the donor.

* When opened, it becomes a postcard the donor can sign and return
for researchers at Gombe—creating a second level of engagement
beyond the donation.

e Combiningthe reply and postcard creates an unusual donor
interaction without requiring another separate package component.

* The OE previews the geography featured in the story with a map of
Africa and Gombe National Park.

* Personalized handwriting-style copy on the OE—“Michelle, join usin
spreading hope throughout the world!”—helps give the package a

Animal/Wildlife more personal feel.

This is a good example of creating additional donor engagement without

adding another component. By giving the reply device a second purpose,

the package creates another interaction while keeping the component
count the same.
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Yours FREE as
Dear NPCA Member, .
our way of saying
You can be among the first 1 ing 2027 Na
4 3 © get an amazing ational Parks Calendar. thanks e
Icis filled with gorgeous full-color phem of natonal puks from Great Smoky
Mountains o Cape Cod, Denali 1o Grand T
National parks arc in peril.
Protections for park lands, waters and wildlife arc being stripped away. Development.
pressures — combined with National Park Service funding and staff cuts — are clouding the
fucure of our parks.
Your support of NPCA’s park-pratection wark is necded now more than ever.
That's why I want to send y 1 5 5
should always be — beautiul, inspiring and protected! 3T ... three NPCA luggage cubes!
All Lask s for you to pl defer day by Scan with your phone to
making a tax-deductible gift of $15, $25 or more to NPCA. i SRS ﬁvs:am\y
OR give online at
(over, please)
‘Whether you're traveling to a national park
reed t ize items at h /Il enj
777 6th Street, NW, Suite 700, Washington, DC 20001 + 1.800.628.7275 + npca.org :;I':I! m:mll’:glpge we‘ TR
LYo —— H ‘You will receive three lightweight yet durable
NPCA luggage cubes sized small, medium and
Annual Renewal ALL2LO70BSED 999999999 large (measurements listed below). Us"he
and accessories. Use the largerculus to sort
w;;gymwh:upc:mama_mmwnwwﬂ ot 5o i T e e o
G s Ot OOdas allows for ventilation and easy identification
% of the contents while securely holding all of
Plese reacw at 14 lovel or higher. Thark: yorl > "
Wi gt of 825 o mar ol v our NPCA Caenda your belongings. Easy to use and easy to store.
lusive luggage cubes as a “welcome back” giftt Packing for your next trip will be a breeze with
Ywelnpu(yommppoﬂwmkmn&:mbydomun.n the NPCA luggage cubes.
ERR it B T
e e s o e e . Or scan this code o help right away:! “This terrific gift is yours FREE when
e e, e e et 14 T 777 64D Sttwet, NW, Suile 700, Washingion, DC 20001 + 1800828.7275 « noca.org. _l you become a National Parks Conservation
‘Association member with a gift of $25 or more.
Small: 10%c47c3"; Medium: 10°83"; Large: 13"%10°%3”
Pt s 8108 woeks o 1ccopof s oGy
son e
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Format:

e OE:9x12, RE: #9, Letter/reply: 8.5 x 14, Insert: 8.5x 3.5

Received: July 2026

Program: Lapsed Test

What works:

* Ratherthan enclosing the calendar, this lapsed test asks the
donor to reinstate their membership to receive it.

* Thisturns atypically front-end premium into a fulfillment offer
and removes the calendar itself from the outgoing package.

* The package stillincludes the backend luggage cube offer used in
the control, so the organization isn't changing every element of
the premium strategy at once.

* The 9x12 OE maintains the visual presence and format of the
traditional calendar package even though the calendarisn't
enclosed.

 Materials retain the same component sizes used across
acquisition, lapsed and appeal packages, allowing existing
formats/production efficiencies to be leveraged for the test.

This is an interesting example of looking at the entire cost of a
premium—not just its unit cost. Moving fulfillment to the backend
means you're only sending the calendar to donors who respond.
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Dear Michelle,
y Save the
/ / 5 ' 1
Even redwoods need room to grow! ﬁ Redwoods
e A 4 k League
Just like the ancient giants we preserve, Save the Redwoods League is

growing and branching out to a new address. This will be our new home 220 Montgomery Street, Suite 350
base as we expand our work reviving and restoring California’s iconic redwood San Francisco, CA 94104
l'ﬂnge. Membership |D: 993999959

We will still be in touch with all the updates, land acquisition opportunities,
and ways for you to get involved in our important work. Please be sure to
update your records with our new mailing address:

=
| Save the Redwoods League
220 Montgomery Street, Suite 350

San Francisco, CA 94104

Thank you for standing with us every day to help revive the range and build
a thriving future for our entire region. Thanks to you, our work—and the

‘Redwoods redwoods themselves—are reaching new heights!
League ‘
2 e : /‘ 3 s | Sincerely, Pictured on front:
3 F : 3 5 = e < i ” s Steve Mietz, Del Norte Coast Redwoods State Park
President & CEO
F 11 t] t ° 1 t Photo by Tom Nevesely

Ome-’ J U R LA T

Instead of treating an operational update like an administrative notice, Save the Redwoods League ties the message directly
to the mission with “Follow the trail to our new home!”

The large redwood image makes the piece feel like donor communication rather than housekeeping, while the back clearly
highlights the new address.

Even necessary operational communications can be an opportunity to reinforce the mission and brand—not just deliver
information.
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Self-Mailer of the Month Hetsor

10.5 x5.25 folded

This commercial example uses the larger
self-mailer format to create room for strong

imagery, multiple messages and plenty of

‘s‘r'ﬁ'ﬁ%?ﬁ%‘i\“f"mm KEEP I'IVING |l el o \ storytelling space without an outer

USAA Life Insurance CM 4N

- v \_J
Call 800-435-4993 or visit usaa.com/iife — N
10 g#t a life Insurance quote tocay. THE DREAM. U . e N enve lo pe.
. \ |

Don't wait to give your family the security their
future deserves. Get a wallet friendly quote
from USAA Life Insurance Company now.

@@i i‘:’.‘:f‘l:."f:.‘."ff“ 2 W A For fundraising, a return envelope could be

_— glue-dotted inside before the piece is
tabbed closed. A wallet-flap reply could
also be incorporated into the design, or the
reply could perforate from one edge of the
self-mailer.

© 2024 USAA, 50769002.1124

3 v " Prepare today. Protect tomorrow.

,/l./ d Discover the benefits of our level term life inserance:
N " . — ; +  Budget-friandly plans with coverage ranging from $I00K-$10M
d * Premiums stay fxed duning the level term policy period, even as
. DR . f ‘--J you get older or have changes to your health.
* Ability to reduce coverage aver bme as your needs changa. Gat your quote today.

. . ' ; * Polckes that are simple and easy to understand. Scan this code to visit
. S ) 38 coer/life

Think beyond postcards when considering
self-mailers. Larger formats can provide

Lot b~ Commmpe v A s dnten 4w ey P s b b e b o o i B o .
Ty oo %

v._e Pal Cisrminm oottt
et w‘q e e i o o
‘ g\h\ much of the storytelling space of a

traditional letter package while potentially
reducing the number of separate
components.
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. Best Friends Animal Society

(o) vh"s‘d o2 n

Water bottle stickers are everywhere—and their use extends
beyond water bottles to laptops, notebooks, phone cases and
other personal items.

They can be mailed as a full sticker sheet, like the Heifer
example, or as an individual die-cut sticker featuring a

recognizable image, message or element of the organization's
mission.

For testing: consider whether the donor needs an entire sheet.
A single strong sticker may provide the same perceived value
while reducing material and package weight.

Stickers can also work particularly well when the design is
something donors would want to display because it represents
their identity or values, rather than simply displaying the
organization's logo.

~SHEIFER

INTERNATIONAL
Decorate your water bottle, laptop or notebook with

these fun stickers. Thanks for being a Friend of Heifer!

heifer.org
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Commercial Mail of the Month

This ad for a commercial window company
looks like a traditional Christmas card.
Everything visible before opening—the family
return address, handwriting-style
addressing, evergreen artwork and seasonal
postage treatment—is designed to make the - )
piece feel like personal correspondence. :

UasIaPUY/Aq
[emauy

Only after opening does the recipient
discover the sales message.

For nonprofits: the takeaway isn't
necessarily to disguise the organization, but
to think about whether the OE can feel like
personal correspondence rather than
fundraising mail—particularly for
stewardship, anniversary, holiday or mid-
level communications.

MICHEULES
MAILBOX

PRODUCTION

..and this year’s

B.est De ‘rn will‘ 1
Literally Ever
§iRenewal by Andersen

jﬂappg ﬂisM’m?g to yow and youy Léwx/i/:" FHews s
o seagons flled with: wormik comfbit and gesd cheet!

Call now 206.777.0947

Our End Of the Year Sale ends January 5th.
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Dow REPLA

S Saattle wa 98108

Holiluy Cheos, a ftagpy Now oo,




Technique

NONPROFIT
U.S. POSTAGE
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RESCUE MISSION
52641
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(SToCK OUR SHELVES)
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Envelope with a faux Post-it note. The note is perforated on three sides so the recipient can lift it to reveal a second
window—with window film—and get a peek at the component beneath.

The technique creates interaction before the envelope is even opened and allows the component inside to become part of

the OE creative.

The reveal could be used for a photo, deadline, matching-gift message, membership card, premium image or other element
that helps continue the story inside.




PS

: Donor Advised Funds

Donor-advised funds continue to be an important topic
in nonprofit fundraising.

Organizations are looking at how they identify and
recognize DAF donors—and how DAF giving should be

incorporated into existing fundraising communications.

There isn't one standard approach yet. The following
recent mail examples show several different ways
organizations are beginning to talk about DAFs in direct
mail.
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https://commons.wikimedia.org/wiki/File:Investing_money.jpg
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
https://creativecommons.org/licenses/by-sa/3.0/
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Back of the Reply Copy

| wish to charge my gift to:

Amount to be charged: $

CIVisA [J Mastercard [JAMEX [ Discover

O Join the Monthly Giving Program.

O Get involved! Learn how | can volunteer
or fundraise to help kids at The Home.

Card Number cw O Include The Home in my/our will or
estate plan.
Signature Expiration Date
[0 Here is my email address:

Phone Number

Please send me information on how | can:

Email Address

Give Through Your DAF

Giving through your donor-advised
fund (DAF) can bring lasting change.
Whether it's therapy, housing or
adoption support—your DAF gift to
The Home helps children and families
heal, grow and thrive! To make your
gift today, visit thehome.org/DAF.

Are you at least 70 years old?

If you or your spouse is 70 years of age or
older, you can use your IRA to make a gift to
The Home. A qualified charitable distribution
will satisfy your annual minimum distribution
and make an immediate difference when kids

need it most!

MICHELLES PRODUCTION
MAILBOX SOLUTIONS

DAF giving doesn't necessarily require
another insert. Adding brief DAF
instructions to existing real estate—such
as the back of the reply—can introduce
the option without adding another
package component.
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Designate A Charity as
Beneficiary of Your DAF

“Using a donor-advised fund allows us to give more money to the charities we believe
in and want to support. It gives us great flexibility and our donations can have greater
impact. We are pleased to continue partnering with CARE because of its mission and
responsible stewardship.” - Sandra Shepherd, CARE donor

€3 President’s = care.orgl DAngft

care' Circle

This expands the conversation beyond
making a grant today. Donors can also be
encouraged to name the organization as a
beneficiary/successor of remaining DAF
funds—bringing DAF messaging into
longer-term giving conversations.

~MAKE A GIFT
through your donor-advised fund

1in 27 people in the world will need humanitarian assistance to
survive this year.

CARE is uniquely positioned to help as one of the largest networks
of humanitarians in the world, but your partnership is crucial.

Giving through a donor-advised fund is an easy and effective way
for you to save lives, combat poverty, and advance social justice for
women and families around the world.

B  You can designate CARE as a beneficiary of
YOU your donor-advised fund and even make
LU (VRS recurring gifts to make giving even easier!

Front photo credita (L 15 RY €3023 Lawea Moel CARE, ©2002 Gary Mool CARE, Ooungming Changlevary | CARK, €707) Lawrs Nowl ) OURS

To get started, go to care.org/DAFgift or use your
smart phone's camera to scan this QR code.
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§3 President’s
care Circle

151 Ellis Street NE, Atlanta, GA 30303-2440

2.0010838

M adsunbry are frz-vm" fmehr
oF §1,600 8r wbre f%nmgj. fheir
dpwbr—advised fuwds!

We achise entering CARE's full legal name (Cocperative for Assistance and Reliel
Everywhere, Inc (CARE) or employer identification number (EIN) 131685039 when
searchang your DAF charity database.
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implified Giving roles | <
Dear Michelle, Covenant 'l'
When you share your generosity with Covenant House’ o
House, you give the gift of hope to a young person 461 Eighth Avenue =

experiencing homelessness. New York, NY 10001

Your giving can become even more streamlined
when you use your donor-advised fund (DAF). Like
a charitable savings account, a DAF gives you the
flexibility to recommend how much and how often
money is granted to Covenant House.

Consider recommending a grant or recurring grants
now to make an immediate impact, or use your fund
as a tool for future gifts to build your legacy.

¢ e 4 For more information about supporting us with
DAF, please contact Sandra Latchman at
SIMPLIFY YOUR GIVING (800

(800) 388-3888.

==

' William “Bill” Bedrossian

President and CEO E : ].'\‘E
Find out how you can start at | aé
CovenantHouse.org/DAF or e,
. by scanning this QR code. E
This example focuses on ease. Rather than

explaining DAFs at length, it gives donors a sl
straightforward way to initiate a gift. That's

useful when the audience may already

understand the giving vehicle.
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Mission Focused

ANTISEMITISM
MADE THE
HOLOCAUST
POSSIBLE.

You help us teach the dangers of this hate.

" BbidcausT
SEE HOW YOUR GIFT CAN GO FURTHER. o USEUM

Here the DAF isn't positioned as the story—the
mission is. The giving method is simply another
way the donor can accomplish the impact
described in the appeal. | like this approach
because it keeps the fundraising message
donor- and mission-centered.

Dear Ms. Johnston,

As antisemitism is moving more into the mainstream, help us
equip people, especially teens, with the facts of the Holocaust.

We are so grateful for your generosity that fuels our critical
work to confront antisemitism and Holocaust denial with
education and truth.

One of the easiest and most tax-advantageous ways you can
show your continued support of our urgent mission is through
a donor-advised fund (DAF). Your DAF is like a charitable
savings account—giving you the flexibility to recommend
how much and how often to grant tax-deductible funds to the
Musuem and other qualified charities.

You can propose the following:

*  Give a one-time or recurring donation to make an
immediate impact today or to support the Museum in
years to come.

*  Name the United States Holocaust Memorial Museum as a
beneficiary of your account to create a lasting legacy.

If you have a DAF, now would be the perfect time to suggest

a DAF gift and invest in our work to combat antisemitism and

Holocaust denial by reaching tens of millions of people with
accurate historical facts and evidence of the Holocaust.

[®]:4%[®] For more information and to initiate
your DAF gift, please scan the QR code

E = or visit ushmm,org/DAFGift
[
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" Holdcaust e

USEUM reuio wo

PERMIT NO. 4410

100 Raoul Wallenberg Place SW, Washington, DC 20024-2126

PHOTO: School groups visiting the Muscum
FOLLOW US ON SOCIAL MEDIA

@HolocaustMuseum
232055

watch videos at

antisemitism, United Srare

H past Memmortal Muiew
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: Still Counts Towards a Match s |

Did you know you

~
‘ 4 ?\ \'\
can double your % a\@z/ )
impact through your =
DAF or IRA? Donor-Advised Funds  IRA Charitable Giving
(DA FS) If you're 70} or older, you can give up
e : to $111,000 from your IRA directly to
All Grit. No Quit. is our time to supercharge Ahdo.rtlol;adwsii l;:gcft?rﬁailtshatax MJFF without having to pay income
progress to find a cure for Parkinson’s. And AT ”gs 4 taxes on the money. Giving from your
it’s a powerful time to deepen your impact. benefits that allows you to recommen IRA can also have other tax benefits.
grants for qualified charities like MJFF. s eI 5
Consider giving through your donor-advised Our online tool makes it simple. plannedgiving@michaeljfox.org
fund (DAF) or IRA — two smart ways to ichiasifor ors /DA (212) 509-1524
support The Michael J. Fox Foundation. i
You can reach out to learn more and ensure
—\

your gift is doubled!

THE MICHAEL J. FOX FOUNDATION
FOR PARKINSON'S RESEARCH

This answers a question donors may actually have: Does my DAF gift qualify for the match? If DAF gifts are eligible
for a campaign incentive, saying so removes uncertainty and gives DAF donors the same urgency as other donors.
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Include Pertinent Information

Support Lifesavihg Cancer Research and Care Thr;:ugh Your
DONOR-ADVISED FUND

Many generous supporters are using donor-advised funds (DAFs) to fuel innovative research and
compassionate care at Memorial Sloan Kettering Cancer Center (MSK). It’s simple — and impactful.

» Torecommend a grant, contact your DAF fund manager and use our organization’s name:
Memorial Sloan Kettering Cancer Center, tax ID: 13-1924236. Our mailing address is Memorial

Sloan Kettering Cancer Center, P.O. Box 27106, New York, NY 10087-7106.

« Or visit giving.mskcc.org/daf to recommend a grant securely online.
Your DAF grant will help MSK push boundaries and make new discoveries that improve the lives of

people with cancer around the world.
Memorial Sloan Kettering ) G l\/l N G

Questions about DAF giving?
Contact us at giftplanning@mskcc.org or 800-688-1827. Cancer Center
AQ72601/INS

If you're asking donors to give through a DAF, make it easy for them to do it. Include the organization's
legal name and other information they may need to recommend the grant rather than forcing them to find

it elsewhere.
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Advised Fund

More Info About Our Donor

0100bbL87

Accelerate K
Progress With
Your DAF

Please complete and return this card
in the enclosed envelope today.

O Fminterested in recommending a
grant to Mayo Clinic from my donor
advised fund to drive innovation today.

O Please send me the complimentary
digital guide One-Stop Giving: The
Mayo Clinic Donor Advised Fund.

[E#3[E To access this helpful
it resource immediately,
*~ai[8 scan this QR code.

Ol created my legacy of
transformational care
with a gift to Mayo Clinic in
my will or other estate plan.
The approximate value of my gift is

$

My gift is in honor/memory of

O I would like to learn more. Please
contact me at my phone or email
on the back.

Turn over —>
P260TMC-RY1 PROS

SEE HOW YOU
CAN BENEFIT

With a Mayo Clinic
Donor Advised Fund

FEATURES MAYO CLINIC'S
DAF

Startup fees None

Donor responsibility for ' None
record-keeping and tax
return preparation

Income tax charitable = Market value
deduction for gifts of
appreciated property

Maximum income tax 30% of adjusted gross
charitable deduction income for property,

allowed per year 60% for cash

Tax on net None

investment income

Advisory privileges Yes: Mayo Clinic
receives 60% and
other organizations
receive up to 40%

Donor can designate an ' Yes

advisor for future years

Minimum gift | $100,000

Contact us at 800-297-1185 or
giftplanning@mayo.edu with any
questions or to learn more about
recommending a grant from your
DAF or funding a new one with
Mayo Clinic.

Do we have your
information correct?

Michelle Johnston

25 Catoctin Circle

Box 1356

Leesburg, VA 20177-1356

CRTO726

MAYO
CLINIC

&

Mayo Clinic Office of Gift Planning
800-297-1185
giftplanning@mayo.edu
plannedgiving mayoclinic.org
@D

©2026 Mayo Foundation for Medical Education and Research,
All rights reserved. MAYO, MAYO CLINIC and the triple-shield
Mayo logo are tradernarks and service marks of MFMER.

This is not o legol abligation binding me or my estote

CHROQOSE
YOUR IMPACT

Request your complimentary guide
One-Stop Giving: The Mayo Clinic
Donor Advised Fund and discover
benefits of opening a donor advised
fund (DAF) with Mayo Clinic.

In it, you will discover benefits like:

» Convenience and timing: You can
take a tax deduction now — when
you make a gift to the fund — without
immediately having to choose how
you want your gift to support Mayo
Clinic or other charities.

+ Simplicity: Mayo Clinic manages
the account, which means we
will maintain all records, make all
the distributions and send you
detailed reports.

+ Expertise: Mayo Clinic will provide
investment advice to make sure you
are maximizing your impact.

Return the enclosed reply
card or scan the QR code

to access your Mayo Clinic
DAF giving guide instantly.

MICHEULES
MAILBOX

PRODUCTION
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This example
introduces
another side of
the DAF
conversation:
organizations can
have their own
DAF programs,
not simply
receive grants
from donor-
advised funds.
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August 2026
Wrap-Up:
What We're
Seeing in the

YEN

Give donors something to do

Covenant House asks donors to write an encouraging note. Jane Goodall Institute asks
them to send a message to researchers. Both create participation beyond simply making
a gift.

Rethink the premium—not necessarily the offer

American Lung Association reduces the cost/scale of a calendar premium, while NPCA
moves calendar fulfillment to the backend. Both preserve the donor-facing value of the
premium while changing how the organization delivers it.

DAF messaging is showing up in different ways

The examples this month show DAF giving incorporated in several ways—from a small
mention on a reply device to giving instructions, matching-gift language and more
dedicated education. There isn't one standard approach, which makes this an interesting
area to watch and test.

Use the format to create the experience

The faux lunch bag, folded reply/postcard, reveal window and self-mailer aren't different
simply to look different. In each case, the format helps deliver the message or creates an
interaction.

The Production Perspective: Several of this month's ideas show how production
decisions can support the strategy—not just execute it. Changing the size or construction
of a premium, moving fulfillment to the backend, combining two functions into one
component, or adapting a self-mailer can create new testing opportunities without
necessarily rebuilding the entire package.
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THANK YOU VERY MUCH! aisn

Please feel free to reach out
with any of your questions!

Michelle Johnston

Senior Manager of Strategic Development
Email:

Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with
the subject line “Subscribe” to


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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