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Be a Guardian Angel
to the animals that
need you most.

Sign up today and you’ll
unlock an extra $200,000
for homeless pets!

‘So roverse for detaits.

Together, let's
SAVE THEM ALL®.

Become a Guardian Angel and your monthly
gift could unlock a $200k gift for the animals!

in i y don't have a safe s home.
homeless
Pets across the country for as fitte &s $5 per month
#300 indviduals

$ign up 10 donate monthly and become a Guardan Angel. This is an incredible.

portunity Angel

3 baing provided when and where it s needed most.

s easy Angel. ot
automatically 1o your credit or debit card, making It simple for you to
provide for animals in their tme of need.

A,
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435-919-3835, option 2.

Together, we can achieve no-kil in every shelter
2003 the country. Together, we will Save Them A
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Animal/Wildlife

MICHELLE'S PRODUCTION
MANLBOX

Format:

e OE:9x12, RE: #9, Letter/reply: 8.5 x 14, Calendar: 10.875 x
8.5 (folded size) , Insert: 8.5x 5.5

Received: August 2026

Program: Lapsed

What works:

* The monthly format creates a natural bridge to a monthly
giving message. An insert promotes a $200,000 challenge gift
if 300 donors enroll in monthly giving.

* Donors are directed to enroll online or by phone rather than
by check, helping ensure recurring gifts are established
through an appropriate payment method.

* The highest ask on this reply was $55, but donors were still
given options for making a gift through a DAF or IRA. You never
know where your next DAF or IRA donor may come from.

Worth considering: Can the premium itself create a natural
connection to the next behavior you want from the donor?
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» BURRUSS
BLOCKS!

We're building the
future - piece by
piece.

Meredith, each piece may be small, but
together they build something extraordinary
- because when Hokies come together, we
do more than create opportunities. We
shape the future of Virginia Tech.

BRING BURRUSS HOME

Make a gift of $30 or more today to claim
an exclusive, limited-edition set of
Burruss Hall micro building blocks and help
ensure the next generation of Hokies has
access to the life-changing opportunities and
experiences that define Virginia Tech.
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THANK Your

Virginia Tech Alumni - Hokies Club MICHELES | onirn

MAILBOX SOLUTIONS

A MOORE COMPANY

Thank you for making a gift to Virginia Tech once again!
Your generosity impacts our university, students, and Hokie
community in powerful ways. Here are examples of what
we achieved together last year:

@ Virginia Tech was voted the No, 6 best public college in
J the U.S. by the Wall Street Journal and College Pulse

More than 3,200 privately funded scholarships holpoed
T students access a Virginia Tech education

£ Nearly $180,000 in emergency funds aided more than 170
*) students during their most challenging times.

. Qver 25,000 Hokie Club members contributed
%" $38,328,900 in new gifts and commitments this past fiscal
=  year, which supported more than 600 student-athletes.

oxpe

cept t

ok € ul for your support and

commitme o n ity. Thank you again for
making great things possit t Virginia Tech!

HEE
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| @ Virginia Tech Alumni - Hokies Club

Welcome to the Hokie Club!
On Butalf of oo student- atMOLes and the Virginia Tech Department of Atvetion, we want to thask FUe 190 peing (3a nave
Clet. Four ganaraalty shews an wadridied commitmest 19 Virginis Tech wad has & pasRive Inpact o the StuGent ataiors
Sxpecience it BLACKSUrg. You arw an inlegral part of what makes Nokie Natian the best (anbase I celegiate aihMaten
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We've 8nctas00 3 fow gestures of cur sppreclation for Decoming a new
memder of the Hoble Clud. We could not be happier to have you supportieg our
Vvislon to the betterment of Viegista Tech Athletics.
rmgﬂnpmunllumurmlmmmmmaum
mpact on our stucent-athlotes and Virginia Tech Athletics a5 » whole. Here's
20 the first of many years as 2 Hokle Clud member, Your support is vital In
Melping us continue to Reach for Exceltence!

Thank you sgain for your gecerous commitment to Virginla Tech by
decoming a Molie Clubd member. Hoke Nation is stronger because of it.

Go Hokies!

\HoKIES. ”

Welcame to the Hokle Club!
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Format: Unknown
Received: Summer 2026
Program: Acquisition/Alumni
What works:
The experience doesn't end with the acquisition offer.
* Asocial ad offered donors a small building-block
model of Burruss Hall. After making a gift, the donor
experience continued through physical mail.
* The donorreceived:
* 1.Athank-you with a Hokie sticker
* 2. Fulfillment of the building set
3. Agatefold welcome piece

Rather than treating digital acquisition, acknowledgment,
premium fulfillment and direct mail as separate activities,
the pieces feel like stages of one donor experience.

The channels are different, but the donor experience is
continuous.
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Format:

e OE: #10, RE: #9, Letter: 11 x 17, Reply: 8.5 x 3.5, Insert: 5.5
x 28 (flat size), 3.5 x 5.5 (folded size)

Received: March 2026

Program: Active members and donor non-members

What works:

* The5.5" x 28" insert folds down to just 3.5" x 5.5", allowing
the organization to feature multiple short stories without
adding a large component to the package.

* A QRcodeontheinsertleads to video and additional
stories about women's place in history. Once online, the
donor is also presented with an opportunity to give.

* Aseparate QR code on the reply directs donors straight to
the donation page.

USPS Promotion Reminder: The qualifying QR code for the
promotion cannot appear on the reply device or reply
envelope. Be sure to review the specific promotion
requirements when determining placement and destination.
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Living Cl ooms Foundati
1417 Thames Street
Baltimore, MD 21231
Kelly Jackson
953 Fairmount Avenue
Towson, MD 21204-2635
21204-263553

O Title Sponsor - $75,000+ [0 Commander - $15,000

75 oli occess hokets (inchudes ane foble] 35 tickets (includes one toble)
0 Hgh Top Toble O Low Top Toble © High Top Table O Low Top loble
O Admiral - $50,000 O VIP Captain - $12,500

60 ket (includes one toble)
O Hgh Top Toble O Low Top Tuble

O Stage Sponsor - $30,000 O Captain - $10,000

20 ofl occess tickets

50 ket (includes one table) 30 tickets (includes on foble)

0 Hgh Top Toble © Low Top Table O High Top Table D Low op Toble
O VIP Tent Sponsor - $30,000 [J Centerpiece - $7,500

50 tickens (ncludes one foble} 20 hickets (inchudes one table)

0 Hgh Top Toble O Low Top Toble O High Top Table O Low Top Toble

O VIP Vice Admiral - $27,500 e
30 ol access Nckets (inchudes one table) n VP Hirst 87'”0
a Toble O Toble

O Vies Admival - $26000 D First Mate - $5,000

15 all cecess hickets

45 1cuets (ncludes one tabie] 20 tcken [inchudes cre table)

© Hgh Top Table O Low Top Table O High Jop lable O Low Top Toble
[ Screen Sponsor - $20,000 [J VIP Circle - $3,900

40 rchets (includes one 1obie] 2 ol caads Schile

O High Top Toble O Low Tep Toble

B 000 [ Table Sponsor - $3,000
o w'd:mfo' Tobl) 10 tickets (includes one toble)

s (i sre

© Hgh fop Toble D Low Top oble w&mnwwrw
0 Wine Garden - $20,000 T T T

40 tickens (includes one table) O Individual Ticket(s)

O High Too Toble O Low Too Table Numberof Tickets
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Count me in! | want to support
Living Classrooms Foundation.

Nome:

(u] lwaﬂ'bod:l-'ocﬂndbu'wwldhh
to make a contribution of §,
1o support Living Classrooms Foundation.

[ My check is enclosed. |
L]

Foundation]

L purchasing in honer of o Rising Star,
Plecse et honcress orme below:

*Tickets will be sent digitally to the email

listed Each guest must
have a digital ticket in order to goin entry
1o the event.*
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THE BEST ANNUAL BENEFIT PARTY.ON MALIINME WATERFRONT

LIVING CLASSROOMS FOUNDATION

VMARTTINIE
MACICip

PRESENTED BY:

@ CFG Bank

FEATURING THE ALL-FEMALE SUPERGROUP

PENIN

THE FITZHEE BROTHERS WITH PETER LEVIN

FRIDAY, OCTOBER 2, 2026

1417 THAMES STREET | BAOWO

Ivingelassrooms.org
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MICHELLE'S ‘ PRODUCTION

Format:

e OE:7.25x5.25, Reply: 6.25x 4.5, Poster: 5 x 7 (folded),
10 x 22 (flat)

Received: 2026

What works:

* The 7.25" x 5.25" outer envelope has the proportions of
an invitation rather than a traditional fundraising
package.

* Inside, a piece measuring just 5" x 7" when folded
opens to 10" x 22", creating significantly more visual
real estate without requiring a large outer envelope.

Think beyond the dimensions of the envelope. Folds can
create size, surprise and storytelling space after the
package is opened.

Note: The sample | received did not include a reply envelope, so | can't confirm
whether one was originally part of the package.
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Ope ration Homefro Nt MICHELLE'S PRODUCTION

MAILBOX SOLUTIONS

S
E@ Military families can’t wait.
O A3
We weren’t planning to include this note, but the need is just too great right now. Every day, more military
families are reaching out to Operation Homefront for help, and this time of year, it’s overwhelming.
» Rising costs. Job instability for veterans. Delayed benefits. These complications are putting even more
pressure on the families who sacrifice so much to serve our country.

» The requests for support are coming in faster than we can fulfill them — rent assistance, utility shutoff
notices, food support. The need is real, and it’s urgent.

» That’s why we’re reaching out to you. Because when a military family is in crisis, we must

act immediately.

Scan here or visit OperationHomefront.org/WhyNow to make a gift today. }

-
Why now? Because this is our busiest season.
This time of year, we see the highest volume of requests for help.
e Back-to-school expenses e Rising utility and rent bills e Emergency needs ahead of the holidays

And this year, it’s even harder. With rising inflation and gaps in military support services, more families are
slipping through the cracks.

They’re doing everything right. But it’s just not enough. We serve the families of those who have
served us — and we can’t do it without you.

Let’s show them they’re not forgotten. Not now. Not ever.

Please don’t wait. Your gift can make an immediate impact. Scan
here or visit OperationHomefront.org/WhyNow to make a gift today.

DHF-2500-WN-INS
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MICHELLE'S ‘ PRODUCTION

Format:

* |nsert: 8.5x3.5
Received: Unknown
What works:

The insert connects current economic pressures with
specific challenges facing military families—from back-
to-school expenses and rising utility bills to emergency
needs ahead of the holidays.

Instead of relying on a general statement of need, the
organization gives the donor a reason that supportis
particularly important right now.

And itdoes itin a very small amount of space.

Urgency doesn't always require urgent-looking creative.
Sometimes it simply requires answering the donor's
question: Why does my gift matter today?
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Nonprofit Org
U.S. POSTAGE
PAID
The Colonial
Williamsburg

- From Leesburg to Williamsburg,
e o Virginians carry 250 years
of history forward.
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«  A'Place
=7/~ _That Sparks the
&= Imagination

by

256

Supporters like you from across Virginia keep America’s history alive.

s S . oy N
America’s founding stories began right here. Today, we keep these stories alive through ‘//“v{
preservation, hands-on learning and the sharing of ideas that shape our nation. W

Make a gift today to ensure future generations can learn from the past.

to Receive
this Unique Colonial

T T TR U e e e L [ P A

y : 101 116707 -4 ***s+++*AUTO™SCH 5-DIGIT 20176
! Mr Boris L Berengut
PO Box 1356
3 ,9//3, E; 2 l | Leesburg, VA 20177-1356
~2026

1926

The red box behind the white logo on the mailing panel visually resembles a custom indicia—but it isn't one.

It's a small design choice that helps integrate the postal area into the overall creative rather than treating it as
leftover space.

Even the mailing panelis part of the design.
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This self-mailer incorporates the reply
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That allows the piece to maintain a
traditional mail-back response option
,- without requiring separate loose
et components inside an outer envelope.
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Get your one-of-a-kind

UChicago puzzie.
@

Get your A GV £ == o |
handsonthis /N N E NGl == : The format isn't just the carrier for the
N ¥ e 8

UChicago A& Vi O e— 2 message—it does some of the work of
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MICHELLES ‘ PRODUCTION

Not every premium needs to be a label,
notepad, calendar or greeting card.

This air freshener caught my attention simply
because it was different. It's lightweight,
highly branded and gives the organization
enough space for both supporter messaging
and its recognizable rose imagery.

Sometimes the idea worth testing isn't a more
expensive premium. It's a less expected one.

HEE
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Techniques

Create the Look of Colored Stock

Want the appearance of a colored envelope
without using colored envelope stock?

A flood tint can recreate the look of many common
paper colors using standard printing processes.

Here are a few examples of how PMS colors can be
used to recreate the look of solid colored stock.
The examples on the left show several color builds;
on the right, a single PMS color is screened back to
create additional shades from the same ink.

Why consider it? It can provide another option
when a specific colored stock is unavailable or
when printing the color makes more sense for the
requirements of the job.

Always review the specific color and stock
combination with your production parthner—paper
and ink can affect the final result.

1) Canary:

PANTOMNE® YELLOW 0131,
PANTOME® 600,
4/C Process C2 MO Y53 KO

4) Fluorescent Orange:

PANTOME® 151,
FANTOME® 1575,
PANTOME® 811,

4/C Process GO M51 Y85 KD

8) Blue:

PAMTOME® 0821,
PAMTOME® 635,
PAMTOME® 2975,
PANTOME® 3464,

4/C Process C29 M1 Y5 KD

MICHEULES
MAILBOX

CAMNARY

40% PMS 361

GREEM

40% PMS 183

FIME
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Special
Diympics

WINNERS CIRCLE

CERTIFICATE OF MEMBERSHIP

((Mrs._Jane D. Sample))
nber of the Special Olympics Winners Cirele at the

MICHEULES
MAILBOX

PRODUCTION
SOLUTIONS
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Certificates are a long-standing direct mail
technique that continues to show up in
today's mail. And not justfrom one
organization or one type of program.

Some recognize a donor.

Some create a sense of membership.

Some nominate the recipient for something.
Some simply say thank you.

The execution changes, but the underlying
idea is remarkably consistent: Turn a piece of
paper into something that feels like
recognition.
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Michelle Olivia Johnston

for exemplary commitment to and support for animals.

Pugel ot DAL TEsbENL o sl

2024 ANNUAL CALENDAR CAMPAIGN
Worlang together to-end crueliy 1 animals

%h_ﬁge 12, 0%

Personalized Recognition
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Appreciation
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Ms. Michelle Johnston

n 1ecognition of your suppoit
and contmitment to frotecting
the health of our ocean.
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MICHELLE'S PRODUCTION
MAILBOX SOLUTIONS

Personalization changes the certificate
from a generic insert into something
created specifically for the recipient.

Both of these examples use the familiar
visual language of an award—borders,
formal typography, signatures and the
recipient's name—to give the piece a
sense of importance.

Personalization doesn't always have to
live in the appeal. It can also turn a
relatively simple involvement or
recognition device into something that
feels specifically created for the donor.
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Static to Interactive vt

PRODUCTION
SOLUTIONS
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My Patriarch Fellowship Gift to Bless Israel! i o
Yes, Yael, | am honored o be a Jacob member, blessing the Jewish people for 4 years. | : dN'Mw C‘ | L Y
am committed to providing ongoing blessings for Israel by caring for her people in the "\ |
Holy Land and distressed countries around the world. Enclosed is my Patriarch ¥ - )
Fellowship gift of:
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of Christians and Jews* A \
Potriarch Fellowship Honored Member i The Patrionch Fellowship

HONORS
Michelle Johnston
As a Jacob Member

IN Recoanition of
Your Steadfast Faithfulness in Support
of Israel and Her People

A TS
for 4 years of faithfully sspporting | Wi
and blessing the ewish peopie and Irael. B SN\
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.
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A certificate doesn't have to be passive. This package includes a gold foil embossed seal on the reply device.
The donor is instructed to remove the seal and attach it to the certificate before returning the gift. It's a very
simple action, but it changes the certificate from something the donor simply receives into something they
help complete. The involvement device becomes part of the recognition device.
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Be Elaborate

CERTIFICATE OF APPRECIATION

presented to:

Mr. and Mrs. Joe B. Sample

To recognize your exceptional generosity and leadership as a Chesapeake Leader,
and your commitment to restoring and saving the Bay.

Rebecca Lee

Chesapeake Leaders Program Manager

; CHESAPEAKE BAY FOUNDATION
—— X na a Nattonal CAasure

2 Chesapeake
-l FADERS

Recognition doesn't have to require an
elaborate format.

This 5" x 7" Chesapeake Bay Foundation
certificate uses personalization, formal
typography and carefully chosen language
to recognize the recipient as a Chesapeake
Leader.

The language goes beyond thanking the
donor for a gift. It recognizes generosity,
leadership and commitment to the cause.

The value comes from what the
organization says about the donor—not
from the cost or complexity of the piece.
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From Recognition to
Involvement

In recognition of your extraordinary leadership and commitment
to ending hunger and poverty, while promoting equality, justice and peace,

Heifer International

is hereby nominated to join

Heifer International’s Partners in Hope

‘7.'.1/-‘\1. fA ZaAM'
Poavie | wran

MICHEULES
MAILBOX

PRODUCTION
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Heifer takes a slightly different approach with a
Certificate of Nomination.

Instead of simply recognizing past support, the
language suggests that the recipient has been
selected because of their leadership and
commitment.

It's a subtle shift, but it changes the role of the
piece from acknowledgment to involvement.

The device may be familiar. The language
determines the role you're asking the donor to

play.
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September
2026 Wrap-Up:
What We're
Seeing in the

YEN

Make individual components work harder.

A calendar can introduce monthly giving. A fold can create additional
storytelling space. A certificate can create recognition or involvement. Look
beyond what a component is and consider what else it can do.

Think about the experience beyond a single mailpiece.

The Virginia Tech example moves from social acquisition through
acknowledgment, premium fulfillment and welcome. Different channels
and pieces can still feel like one continuous donor experience.

Small production choices can change the experience.
A flood tint, an integrated reply device, an unexpected fold or even the
treatment of an indicia area can make a familiar format work differently.

Familiar techniques aren't necessarily tired techniques.

Calendars, premiums, certificates and involvement devices have been
used in fundraising mail for decades. The opportunity is often in how they're
connected to the message, donor or response.

The Production Perspective

This month's mail is a good reminder that innovation doesn't always mean
inventing something new. Sometimes it's using a familiar format differently,
asking an existing component to do more, or connecting individual pieces
into a stronger overall experience.
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THANK YOU VERY MUCH! MO |

Please feel free to reach out
with any of your questions!

Michelle Johnston

Senior Manager of Strategic Development
Email:

Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with
the subject line “Subscribe” to


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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