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Listen to our curated
jPuro Ritmo! The Musical
Journey of Salsa playlist
and dance to the rhythm
that moved the world!

NOW ON SPOTIFY!

NATIONAL
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LATINO
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Format:
e OE:#10, RE: #9, Letter/reply: 8.5x 14, Insert: 3.5x5.5
Received: August 2026
Program: Appeal
What works:

* Connects the appeal to Hispanic Heritage Month, giving the
mailing a timely cultural context.

* Positions a donation as an investment in preserving and
sharing Latino history and culture.

* A QRcodelinks to a curated Spotify playlist, giving recipients
an opportunity to engage with the mission beyond the printed
appeal.

The mostinteresting part of this package may be what happens
after the envelope is opened. The playlist gives recipients
something to enjoy, share, and return to—extending the
organization's message beyond a single fundraising request.



Nationsl Trost for Historsc Preservation
600 14ck Susees NW Suite 500
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FREE GIFTS ENCLOSED FOR:

MAKE an impact.
Experience HISTORY.
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The places we cherish—
whether a historic home, a
cultural landscape, a vibrant
main street, or a sacred site—
hold stories that shape our
national identity. Activating
the power of those places

Is our purpose, and it is what
drives the National Trust
forward. When we preserve
and olovate these sites, we
strengthen the threads that
bind us together and create
spaces where communities
can thrive.
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I Saved
A Place
For You

SavingPlaces.org
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I Saved
A Place
For You

SavingPlaces.org
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MICHELLE'S PRODUCTION
MANLBOX

Format: OE: #10, RE: #9, Letter: 8.5x 11, Reply: 8.5 x 3.5,

Brochure: 8.5 x 3.5, Bookmarks: 4.75 x 3.875

Received: May 2026

Program: Acquisition

What works:

* Laminated, paper-clip-style bookmarks offer a
practical, reusable premium with a format that's a little
different from the traditional bookmark.

* A membership benefits grid clearly outlines what
supporters receive at different giving levels.

* The letter introduces the recipient as a "Friend and
Future Preservationist," inviting them to see
themselves as part of the mission before they make a
gift.

This package combines a physical reminder of the organization
with a clearly defined membership offer. The bookmarks provide
something to keep, while the benefits grid helps make the value
of joining easier to understand.
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: City of Hope

CitYOf
Hope

Groundbreaking Discoveries and Innovative Treatment

Your Support Turns Research into

r_awem

Cityof Hope.

1500 E. Duarte Road - Duarte, CA91010

TRIPLE-MATCHING
opportunity inside!

Use the Fellowes* Brand matching grant
£0 TRIPLE my gift for innovative research!

Fellowes.
I Cityof Hope.

PO BOX 60409
LOS ANGELES, CA 90060-0409

AMZEEMTGELHWM

Il e
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i Cityof Hope.
Make Hope

Viviana Bivian

City ol wage Cancer Survivar

Augest 2026
Deer Ms. Johnston,

CAR T cell therapy. Muman symthetic inmswin. Bone marrow trassolants. Movel cancer fighting
angs a0 Dveapies.

Over the Gecades, research conducted at Gty of Hope® has led to developments hat have saved
and mproved millions of ives. Rsearch 5 one of our best (00ls whan It comes to making hope »
reality for pacnts acng cances o diabetes.

But we're aa just sking back on all the good we've done ogsther. With your help, we're
losking aead ta the nest world changing

Owr
overy day. unmmwnmmmwn- m )umum Wl you help us reach
them taster £ todayT You'll help power
inmovative, Slesaving ressarch at City of Mepe.

Our frionds ot Fellowes® Brand understand the urgeecy of this moment. They're osring to

TRELE-Match your nest gL, up 10 $100,0001 That makes this an eigacidly good lime 50 sxRINd yow
role in advanong researh, while you can make theee Semes the impact.

Your et of 1,000 wil triple to ecome $3.000 and can leunch and expand proeiueg chrical
trisks. A gt of 51,500 becomes $6,500 and cam fast2rack new thesapies. i you can stresch to $2,000,
ven that will riple to $6,000 snd can help end cancer and diabetes for good.

O Saro Armervan, drwctor of Gy of Hope® Childrens Cancer Centor and the Barmon Miton Chake
10 Pediatrics, inows st how transformative lesding e3ge ressarch can be. ve leads  innovative
trial at City of Hope desigred 10 help young patients recover from stem cell Bansplants. It's & weique
o Viviana.

ou lang. tar

Vivtana Betan was £5t 20 years old whes she was SagNosed with acute hmphodistic leukemia,
' The sicse eflects of Chermatherapy and a stem ceil tramgiant loft her waak and prane 1o infection,
leadng 10 a0 emengancy amputatson of her nght arm.

{ lever, pleaso

Cityof

Hope.

o
Enclosed is my gt of: Fellowes.

0 $1,000 triples to $3,000
051,500 triples to $4,500
052,000 iples 0 $6,000
os +which will tripl in impact!

OPURAPSOSS  OPURAPSOSH  AMI6CB-25MTGHX
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August 2026
Dear Ms. Johnston,

CART cell therapy. Hu
drugs and therapies.
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and improved millions of CityotHope

reality for patients facing «
Butwe're nokjust fool 1500F. Duarte Road, Duarts, CA91010

looking ahead to the
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Format:

* OE:6x9.5 RE:8.5x5.5, Letter: 8.5x 11, Reply: 8x 5,
Liftnote: 4.5 x 6 (paperclipped to the letter)

Received: August 2026

Program: Mid-Level

What works:

* AReal Pen liftnote adds a handwritten, personal touch to the
package.

* Theliftnote is printed on textured cream stock, giving it a more
premium feel. Paper-clipped to the letter, it's positioned to be the
first component the donor encounters.

* The donorisrecognized as a "dedicated supporter" and invited to
speak directly with a staff member about their connection to City
of Hope.

* The campaignincludes a lower-dollar version in a #10 envelope
and a midlevel version without a direct ask, demonstrating
different approaches for different donor audiences.

The production details reinforce the personal nature of the message.
The handwritten treatment, textured stock, and paper-clipped
presentation make the liftnote feel more like individual
correspondence than a standard fundraising insert.
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2, THANKS TO PARTHERS LIKE YOU, CARE IS THERE.
| T — Not every annual report needs to be a booklet.

This postcard uses bold imagery, a strong headline,
and a handful of key statistics to communicate the

The 2025 CARE

e organization's impactin a compact, accessible

Ips )
crises, a

format.

- - | Rather than asking recipients to work through pages
oy | G DS m | of information, it highlights a few meaningful
e NS S B ‘ accomplishments and connects them to the
RO Rl S | supporters who helped make them possible.

solytions tailored to thelr communities
10 savings and loans.

Thank you, Michelle l

With sincere gratitude,

Michede Johnston
Amy Rhodes, Cassie Kelly, & JMlian Wiedemeier

Your CARE President’s Circle Team
USA PresidentsCucle@care.org
404-579-9006

A postcard can be an effective vehicle for impact

e | reporting when the goal is to communicate a focused
o ’ message rather than document every
accomplishment.

Scan the QR code to read online
or visit
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Self-Mailer of the Month MICHELES |

m
g Rt FTERARERe R R R A TR s Ul madgox | SILETIONS
e TS L 2 i
A‘Vf;’;‘y"g,o";‘fa‘{ﬁ{’e‘gfgc This Navy Federal Credit Union self-mailer
sk incorporates both the bangtail reply device and

return envelope directly into the format.

Tharks fer [ORting Navy Federst V=

oa st o o o Rather than relying on separate components
sy o o st , enclosed in an outer envelope, the piece uses its

(71 moke 8 Seposit of $5 0 Mo ¢

construction to create a complete mail-back
response mechanism.

(Rl e ) rscain T0L vt i

- . G O The format isn't simply carrying the message—

e ; o
T il e it's performing some of the work traditionally
F_L_DE*?I- Fastony - e = handled by separate components.

Integrated response formats can be worth
exploring when looking to reduce loose
components or simplify package construction.
The tradeoffs involve design, finishing, postal
requirements, and overall production
economics.

NAVY FIDESAL CERDIT UnaOn
MBATITUTE DEPORIT YOUCHES

I

. . o ———— -
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TROUT . UNLIMITED

Hand-selected flies and
limited-edition member patches

A special thank-you for helping protect the rivers we love

s [\ 2027 MEMBER)

A

With your
gift of $50

These evergreen classics oplobrate the members, anglers, und river champions who
make 'TU's work possible. Show them with pride, or use thom %o recrult i new member

0 your chapter. Your passion is what keeps our rivers and our community strong

Give today at tu.org/cal27 or return the reply form

Premium of the Month

TRy

——s
TROUT | UNLIMITED

A true first edition

For more than sixty-five years, TROUT magazine has been the
conscience of the angling world and the voice of TU. Now, for the
first time, a hand-picked selection of its stories, photography, and

art js bound into a limited-edition hardcover for your collection

2 With your gift of $100or
more receive TROUT:
We Are Optimists

WE ARE OPTIMISTE as our thank-you

+ 120 pages of the stories,
photography, and art that define
T™OUT

+ Original covor art by Bob White

+ Tales of wild water, hard-won
vietorion, and hope

* A bardoover keepsake, made for
members like you to enjoy year
after year

Total ssan salue 375

A Book Lliee this has never existed at TU until oow, [t gathors the rivers, the wild
fish, and the people we fight for into one volume, made 1o keep und 1o share
Duaplay i, ght I, or pass i along 30 tho next angder in your Hfe. Bob White's cover
shows you how it works ene angler just starting eat, asother passing i on. Your

Penorosity protects the cold, chean water bolind overy page

Give today at tu.org/cal27 or return the reply form

MICHELLE'S PRODUCTION
MAILBOX SOLUTIONS

A Premium That Speaks to the Audience

Trout Unlimited takes a different approach to the
traditional direct mail premium by featuring
fishing-related items that connect directly to the
interests of its supporters.

Rather than offering a generic item with broad
appeal, the package uses something that feels
specifically relevant to the organization's
mission and the people most likely to support it.

A premium doesn't always need universal
appeal. Sometimes its strength comes from
being highly relevant to a particular audience.

The closer the premium connects to the
recipient's interests and the organization's
mission, the more naturally it can reinforce the
fundraising message.
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Technique

Technique: Putting the QR Code Behind the Window

QR codes don't always need to be printed directly on the
outside of an envelope.

This example prints the QR code on the inside of the
envelope, positioned so that it becomes visible through
the window once the letter and other contents are
removed.

It's an unexpected use of a familiar envelope feature,
creating an additional opportunity for digital engagement
after the recipient has opened the mailing.

Printing inside the envelope requires careful
consideration of placement, window alignment, and
scannability.

It's a small production detail that gives the envelope an
additional communication function without adding
another component.

MICHELLE'S PRODUCTION
MAILBOX SOLUTIONS

PO BON M0
VAT PAGK, MM SR 1 200

Pay Online in 3 Easy Steps!

(1) VISIT MidlandCredit.com
(@) LOGIN
" (3) CREATE A CUSTOM PLAN
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Impact Reports hnisor

Impact reports are an important part of donor cultivation and
stewardship, helping organizations demonstrate what donor generosity
makes possible.

Rather than asking for another gift, these communications focus on
showing donors the results of their support through stories,
photographs, accomplishments, and measurable outcomes.

They help close the loop between giving and impact, reinforcing that
donors are partners in the organization's mission—not simply a source
of financial support.

Why It Matters:

* Builds trust: Demonstrates how contributions are being put to work.

* Reinforces the relationship: Keeps donors connected to the mission
between appeals.

* Encourages continued engagement: Gives donors a reason to feel
confident about their support and stay involved.

An impact report doesn't have to be elaborate to be meaningful. What
matters is helping donors see the difference their generosity makes.
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CREATING SMILES
[(\RL;I 3  FOR CHILDREN
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© RTUTNTTSE  DISPLACED BY
S REFUGEE CAMP FLOODING

00D

TOGETHER, WE'RE SAVING AND
IMPROVING CHILDREN'S LIVES

sudden flooding in Veracnz

56,000

peaple were affected

THANK YOU FOR POWERING
THIS LIFESAVING WORK

rmocniss apent 2

-~ g

YOUR SUPPORT
IS CREATING

POSITIVE,
LASTING CHANGE!

«FINAL FIRST NAME>»,
THANK YOU FOR

HELPING KIDS GROW
U?RHMLTHV AND

YOU HELP CHILDREN
AND FAMILIES
SURVIVE. THANK YOU.

) s i,

2026 PROGRESS REPORT

B R N T P ST e A T 3 T s

Personalized Progress Report

@ Save the Children.

PROGRESS REPORT

MICHEULES
MAILBOX

PRODUCTION

MMMMMMMMMMMM

Personalized content is incorporated throughout this digitally
printed progress report (in magenta and green ink for this
image), creating a more individualized stewardship experience
for the recipient.

The organization also produces generic versions for lower-
dollar and sustainer audiences, including a smaller format
designed to fit into a standard #10 envelope.

What Works:

* Digital printing allows personalized content to be
integrated directly into the report.

* Different versions accommodate donor segments without
requiring an entirely different communication concept.

* Resizing the report for a #10 package creates additional
flexibility in how the piece can be mailed.

This is a good example of how one stewardship concept can
be adapted across donor audiences, using personalization,
versioning, and format changes to balance the desired donor
experience with production considerations.




Making Impact Tangible oS | <

It's one thing to tell donors that their support
makes a difference. It's another to show them
what that difference looks like.

« 'y ol - o - -~
A TOUR OF ‘ 3 =% » | ST 1S SARSERGHOP SHE ASAN
Your Impact SRR TR T e |

* DEFENDING AND PROTECTING

THE PLACES THAT
REPRESENT AMERICA

Whike sorw peopie
maocale preservation
WII historic S%es ano : NEXT 250 YEARS
s ages frozen m VYIS BAOA 93 21/ ' ety

tive, supporters of the
National Trust know
that its Impact i much
Preater than that —it's
about patting histary

10 work. ACross the
COUNLrY, Dreservation
CHoaLEs housng, dvives
#CONOMIC OPPOTUTIty
nd revtalizes
neghborboods, it
strenigthens Climate
resthency and deepens
O CONPOLLIONS MOL 0Nty
1o our Mstones Dut to
ore anather From man
streets that anchor lecsl
SCONGM s aed saciod
Dhaces That contnue Lo
Sorve thesr communithes
10 Nasgaa Mstore Trakh
andd Nationat Parks that
coneect generations
Wruagh daved stotles,
the evidence of
Lrviarabon 'y enwginng
power & ol around us

‘ This piece uses photographs, specific places,
and mission-focused storytelling to connect
support with visible preservation efforts.

By showing the places and projects that benefit
from the organization's work, the piece helps

> _ make an otherwise broad mission more

e e T ) asghon LAB SLEVATES ‘ concrete.

STORYTELLING ACROSS
NATIONAL TRUSY MISTORIC SITES

Impact communication is most compelling
when it moves beyond general statements of
gratitude and gives donors something specific
to connect their support to.

Ay National Trust ue
"’ Historic Preservation

Soat bare %0 Pabe wn brpect
Ot Wit Commect acom
Qereanaes
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I'm grateful for (his program

When Lamont came i
to Faith Mission in .
was laser-focused on rebuilding his fife M

At that point, he began
t getting into tr
last summer, he'd had enough. - prayed %u:;ehi‘l;:
‘ The first place that came

; Not only did he enrofl i
:;'lsldeterrmnanon_ he was eventually offered a
ime job serving our Buests at the front desk, 4

x:: Mission. So, whether it's me shariry
the day, o praying for someone, it's h

Thank you for makin,
Partnership!

Your Impact in 2026

continue to transform lives through your partnership.
Your gift to Faith Mission provides:

including

@ low-barrier shelter at our Tiny Shelter,
hot meals, clean clothing, hot showers
and a safe place to stay

that includes a
back-to-work plan, connections with

community agencies, help setting goals
toward independent living

provides transitional
housing for homeless families

| have a prayer request:

My e-mail:
My phone:

com from caring friends like you. THANK YOU AGAIN!

Hrant to help peaple spiritually, and there’s no other wa

- My old life is over.”

in the program, but because [UIR

Y | could do that besides being at

g Bible verses, or singing a ref
g rsen o igious song throughout

g a difference in Lamont’s life through your

We anticipate serving even more people like Larmont in the coming year, and we hope you'll

provides faith-based help for men and
women who desire true change

that give program
graduates a place to stay as they
transition back into the community

through our
Thrift Store

Thank you for blessing others through your support!
Let us know how we can bless you.
Tell me more about:
"1 Touring the Mission
1 Volunteering
Donating clothing/household items
1 Giving to the Mission through my wil

Day [ IEvening

Donations to Faith Mission are tax-deductible to the fullest extent allowed by law. All donations are used locally and

Short on Space Options

They might say there's
asmallnumberofus
outtherein the world,
butyou’re nottheonly
one with ectodermal
dysplasia—you’re not
alone.

~Cameron,
affected by Goltz syndrome

y 1/
Qe

/" Enriching lives.

Brighter futures.

nfed

ECTODERMAL DYSPLASIAS

2025 was an extraordinary year.

297 Individuals Gathered in Minneapolis

2,400+ Library Resource Downloads ‘\
$17,500+ Provided Through Treatment Assistance Program
158 Advocates Spoke Up for ELSA on Capitol Hill

$4.8 Million Invested in Research Since 1981

1,400+ Direct Community Touchpoints e >
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Every /-7 /7. happened Tlde
because of YOU!

Read the full 2025 Impact Report
and celebrate what we achieved,
together.

SCAN HERE TO
READ TODAY

www.nfed.org/2025impact

MICHEULES
MAILBOX

PRODUCTION
SOLUTIONS

Impact reporting doesn't always require a
dedicated mailing or a multipage report.

When space or budget is limited, organizations
can incorporate stewardship messaging into
existing communications—using the back of a
letter, a postcard, or a smallerinsert.

These examples demonstrate how
photographs, brief stories, and a handful of
meaningful accomplishments can
communicate impact without requiring an
elaborate format.

Using available space within an existing
package can create additional opportunities for
stewardship without necessarily adding
another component or mailing. The key is
keeping the message focused and the
information easy to absorb.
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Statistics and Story

2025 IMPACT REPORT

2025 was a year of growth for St Joseph's Indian School. Thank you for
being our khold [riend — as we care for Native American children. .

iﬁ’#b‘\.

Mind Heart

209 students were 24274 meaks 100% of students are
served on campus. were served from paired with a counselor
the dining hall
22,610 free books
were given to nearly 3,707 medical
2,261 adults and visits tock place 119 students

darced at the

walhipi — powwow —
o campus

youth livirg in In our campus

South Cakota bealth center

$247,800 100% . o Bk Thesui Bodots
was e dr iin used the Rec Center

0 o6 & weekly basis A

can Skt o ribbe ‘l n

)-u m-k ng
g}‘f education

PERSONAL STORIES OF IMPACT

Mersayis' S
Mersayis™ )

A LETTBR OF THANKS

HL my same is Kaiden. 1 am in 4% grade

\;1:
subject in
food my B

soence My favornite
s mmake is tacos Sinceredy, Kalden

More Ways YOU Made a Difference

support (ny children wit® baalthy and
1 o

iy chance %o dream of a br ightey
furure Siled ws Ix uluul; J'vurmn -

LEARN MORE ABOUT ST. JOSEPH’S INDIAN SCHOOL
1301 N. Main Street. Chumberlain SDS7325  Website: www.stjo.org
saintjosephs@stjo org Facebook. stjo.org/facebook
1-800-341-2235

PRODUCTION
SOLUTIONS

MMMMMMMMMMMM

MICHEULES
MAILBOX

Numbers help demonstrate the scale of an
organization's work, while personal stories
help donors understand the people and
communities behind those results.

This impact report combines measurable
accomplishments with photographs,
individual stories, and messages of
gratitude.

The statistics communicate what the
organization has achieved, while the stories
help make those accomplishments more
relatable and meaningful.

Effective impact reporting doesn't have to
choose between data and storytelling.
Together, they can help donors understand
both the scope of the work and the
difference their support makes.
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October 2026
Wrap-Up:
What We're
Seeing in the

YEN

Give Donors More Than a Donation Request

The National Museum of the American Latino uses a curated playlist to extend
engagement beyond the appeal, while the National Trust for Historic Preservation
combines a practical premium with a clearly defined membership offer. Both
demonstrate opportunities to give recipients something beyond another request for
support.

Make Stewardship Visible

From personalized progress reports to compact annual report postcards, this month's
examples show how organizations can communicate impact in different ways.
Whether through stories, photographs, or measurable outcomes, the goal is to help
donors understand what their generosity makes possible.

Adapt the Execution to the Audience

City of Hope uses elevated materials and personal outreach for midlevel donors, while
other examples demonstrate how versioning, personalization, and format changes
can accommodate different donor segments. The same communication concept
doesn't always require the same execution for every audience.

Look for Opportunities Within Familiar Formats

An integrated reply device, a QR code revealed through an envelope window, or a
report resized to fit a #10 package demonstrates how existing formats can be used
differently. Sometimes the most interesting ideas come from reconsidering what a
familiar component can do.

The Production Perspective

This month's mail reinforces the connection between donor strategy and production
execution. Paper choices, personalization, formats, and assembly techniques aren't
just production specifications—they help shape how recipients experience the
message.



PS

THANK YOU VERY MUCH! MO | e

Please feel free to reach out
with any of your questions!

Michelle Johnston

Senior Manager of Strategic Development
Email:

Phone: 703.734.4476

Sign up and stay informed! To receive Michelle’s Mailbox each month, send an email with
the subject line “Subscribe” to


mailto:mjohnston@psmail.com
mailto:mjohnston@psmail.com
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